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THE USE OF CONTENT MARKETING TOOLS BY EXAMPLE ASUE 
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Today, along with the development of technology there are lots of online tools, that 

allow to analyze efficiency of online content marketing with different criterias. The article 
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MARY KOCHARIAN  

POTENTIAL AND PRODUCERS OF ORGANIC COSMETICS IN ARMENIA 
 

Key words:  organic cosmetics, care products, essential oil, 

anti-allergenic properties. 
 

The market share and the popularity of organic cosmetics keep on growing year by 

year. These are cosmetics made from exclusively natural ingredients. They contain no 

harmful elements and have no allergic reaction. Armenia, having an exceptional kind of 

nature and carrying the powerful human mental potential, has all vital conditions to 

produce organic cosmetics and export it to the different directions of the world. In the 

n and the 

obstacles existing in the market. 
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