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MARKETING PECULIARITIES IN FILM PRODUCTION 
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This work represents the economic side of film production and its importance in the 

development of countries. Film production in our country is poorly developed, but with the 

help of marketing methods in a short time we can achieve good results. 
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1  A.H. Maslow, A Theory of Human Motivation, // Psychological Review 50(4) (1943): 

Պատկանելությունը 

Գործառնական 

http://psychclassics.yorku.ca/Maslow/motivation.htm


  

   38-   320 

:     ,  -

 :    -

     1932 .   -

  1,      ,  -

      1-5, 1-7, 1-

10, (-7)-7          -

 ,     SERVQUAL- ,  -

, -   IPA (Importance  

performance analysis),    IGA-  

(Improvement Gap Analysis)  MUSA   -

       NPS 

(Net Promoter Score) 2 

«  »    -

      -

       

«  »    -

 

   16   -

,   860600  95%    5% -

       384 -

 ( ), ,      -

,    377,     

  5.05%  ,   ,  

   384     

      -

    (  2)  
 

 
*        : 

 

 2.      

 

    ,  -

 98.8%-    ,   87.7%-  
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1  Keiningham T.L., Cooil B., Andreassen T. W., Aksoy L. A Longitudinal examination of Net 

Promoter and Firm Revenue Growth. //Journal of Marketing, 2007, 71 (3)  39-51:  
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ANI MINASYAN 
MEASURING CUSTOMER SATISFACTION 

 

Key words:  customer satisfaction, NPS index, research. 
 

In modern economic conditions, consumers' satisfaction is one of the most important 

issues. Therefore, customers  needs must be understood well, to create differentiated 

value proposals based on the brand's core values and constantly must be analized and 

measured . 

In Armenia this problem is even worse, as many companies do not have their 

customer satisfaction assessment methods and the assessment is mainly done as a result of 

a combination of assumptions or data. 

 


