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GOHAR GHUKASYAN 

FEATURES OF USING SOCIAL NETWORKS IN THE REPUBLIC OF ARMENIA 
 

 Key words:  social networks, marketing, facebook, 

instagram, twitter, vkontakte. 
 

The number of users in social networking increases exponentially day to day. They 

spend a part of their day in social media websites by reading news feeds, sharing 

media sites, the companies invade the social platforms in order to build relationships with 

their customers and to create a good image of their brand. By following the worldwide 

experience, Armenia makes an attempt to create its own reality. In this article it's 

discussed the characteristics of SMM in Armenia and how to use them to obtain success in 

SMM. 
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