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The given article explores how language is creatively used in Armenian-
language advertising on social networks to capture attention and engage
audiences. The goal is to understand what makes certain ads more appealing and
effective, offering practical insights for anyone navigating the fast-paced world of
digital marketing.

The research sets the following tasks:

e to explore Language in Ads: Look at real examples of Armenian-language
ads and uncover the clever linguistic strategies behind them.

e to analyze how specific words, phrases, and styles resonate with people,
tapping into their emotions and cultural background.

e to evaluate which language choices help brands stand out and motivate
action, whether it’s raising awareness or encouraging a purchase.

e to provide practical advice for marketers on how to use language more
effectively in their advertising, especially in the Armenian market.

Qualitative approach was employed to analyze the linguistic characteristics of
Armenian online advertisements in this research. A combination of several methods
were used to achieve a comprehensive analysis, such as:

discourse analysis was applied to examine how language in the ads construct
meaning and influences the audience. This method focuses on how particular
words or structures of the sentences may contribute to the persuasive power of the
ad.

content analysis method is used to categorize the types of language and
stylistic devices used in the analyzed ads. By analyzing expression and topics, this
article can reveal unique linguistic patters of Armenian online ads.

By analyzing the art of language in advertising, this article reveals how words
can shape the success of digital campaigns in an ever-evolving online world.

Keywords: linguistic strategies, online ads, social media advertising, audience
engagement, advertising tactics, marketing tactics, language use, audience persuasion.

Introduction
In today's digital era, our lives are saturated with an overwhelming number of
advertisements and commercial announcements, creating an omnipresent phenomenon
that is impossible to avoid. Whether we are on the street, watching TV, or using a
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computer, we are constantly exposed to a variety of ads. Social media platforms,
especially Facebook and Instagram have become key channels for advertising. The
development of technology has radically changed the process of creating advertisements,
and more companies now use social networks to promote their products and services.

The purpose of this article is to explore and analyze the unique linguistic features
and strategies used in Facebook social network advertisements. The focus is on
Armenian-language ad texts and their components within the context. Through a
comprehensive study of these aspects, we aim to gain a deep understanding of the
dynamic relationships between language and digital advertising practices in the modern
digital era.

Components of Advertising Texts

To effectively analyze advertising texts, it is essential to first define what
advertising entails and what its core components are. In the 21st century, advertising
plays a key role in promoting products, seamlessly integrating into our daily lives filled
with various visual and auditory advertising materials. This has prompted scholars
worldwide to study the characteristics and types of advertising texts. An advertising text
represents a form of paid, non-personal communication aimed at promoting products or
services using persuasive messages targeted at a specific audience through various
media platforms, including interactive ones (Wells, Burnett and Moriarty 6).

The structure of written advertising texts and word choice are of particular
importance, as the text can influence individuals, evoking a desire to purchase the
product. Depending on the purpose of the ad text, it may stimulate someone to buy or
perform specific actions. The ad text must be accessible, concise, vivid, informative, and
expressive. Therefore, those who write ad texts use various psychological and linguistic
techniques. An advertising text comprises several parts, each serving a specific function
and purpose. The main components of advertising texts are:

¢ Slogan
¢ Headline
¢ Main body of the ad text

A slogan embodies a concise version of the advertising idea, honed to linguistic
perfection, capturing a memorable concept; an expressive verbal description of a
company, product, or political figure. Not every advertising text contains a slogan. Key
criteria for a slogan include brevity, memorability, logical consistency, brand symbol
integration, and translatability into different languages.

Example: "Just do it" (Nike official website, 1988). Nike's famous slogan "Just do it"
is globally recognized for embodying the brand's ethos, promoting action and self-
sufficiency. This brief phrase motivates consumers worldwide to associate Nike with
overcoming challenges and achieving personal success through determination and
persistence.

The headline stands out as the most crucial verbal element in advertising.
Traditionally, headlines succinctly describe the main appeal and arguments of the ad,
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aimed at conveying the central message, considering that consumers may entirely skip
the main text.

In his book "Confessions of an Advertising Man" David Ogilvy highlights several
key functions of headlines, including:

- Attracting attention

- Arousing interest

- Identifying buyers/target audience

- Describing products/services

- Selling products/services (David Ogilvy 27)

Example: "F3: Charge your body, focus your mind, and finish your fight" (F3
Energy drinks’ official X account, 2024).

This headline effectively promotes the F3 Energy drink as a performance-
enhancing product, attracting readers with the desire to gain energy and vitality through
powerful phrases like "Charge your body" and "Focus your mind." It captures attention,
identifies the target audience, and describes the product's benefits, fulfilling key functions
to engage consumers.

Language of Advertising in Social Media

Armenian-language advertising on social media has specific features aimed at
effectively engaging the audience. It often uses direct appeals to the consumer,
highlighting unique offers and advantages of the product or service. Important elements
include vivid illustrations or photographs, concise and memorable slogans, and the use of
current trends and hashtags to increase visibility and audience engagement. Let's
consider some examples of Armenian-language advertising.

Example 1 (KFC Armenia’s official Facebook account, 2024)

KFC @
13 June at 12:08- &

Uh 2unwwyhp, JuyGihp KFC-U &2

T Twwdhph'n wnwpnod®
<@ 0711 505 505

#KFC #KFC_Armenia #FastFoo

Imperative mood: The ad uses imperative verbs (2unwwhp - hurry, JwjtGih -
enjoy, wwwyhph - order). This creates a direct and commanding tone, which is common
in advertisements to motivate immediate action from the audience.

Simplicity and Clarity: The message is straightforward and easy to understand. It
directly communicates what the customer should do (enjoy and order) and how they can
do it (by calling).
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Contact Information: Providing the delivery number directly in the ad facilitates
easy action from the consumer, reducing any potential barriers to ordering.

Visual elements: The use of "&" emoji adds a visual element to express warmth
and friendliness.

Hashtags: Hashtags encourage social media interaction, which can increase
visibility and engagement on platforms like Instagram, Twitter, and Facebook. Using both
the brand-specific hashtag (#KFC_Armenia) and a general category hashtag (#FastFood)
helps in reaching a broader audience.

Example 2 (Burger King Armenia’s official Facebook account, 2024)

@ Burger King Armenia
30.-Q

Fuly n'pu £ Pnepgbp 2hbgh pn wdBUwuhpGih nnpp &
» JdnwywGn, Gphdwy, pE YEuwn rnp unphwuny:

TMwwdhphp wrwenod Yud wpp?
- Dalma Garden Mall

- RIO Mall

- Yerevan Mall

- Megamall Armenia

#BurgerKingArmenia #BurgerKing #BurgerYerevan #PnLpgGpPhlg

Engaging Question: The ad opens with a question “And what is your favorite
Burger King roll?” (huy n'pu t Pnipgbp 2hugh pn wdbUwuhpbih rnp), making it
interactive and inviting the audience to think about their preferences. This can increase
engagement as people are prompted to consider their favorite product.

Imperative mood: The use of the imperative form "Nwwnyhphp" (Order) and "wph"
(come) creates a direct and commanding tone, encouraging immediate action.

%
" ”

Visual elements: The use of "=" and *

express warmth and friendliness.

emoji adds a visual element to

Hashtags: Hashtags #BurgerKingArmenia #BurgerKing #BurgerYerevan
#PnLpgbphug  help in categorizing the content and reaching a larger audience
interested in similar topics.

Rhetorical Question: The ad begins with a rhetorical question “N°Jy Ywnnn E
hpwdwnpyt| hjnepwih pnupgbphgt wju £ 2800 npwd gtnsny” (Who can refuse juicy
burgers with a discount of AMD 28007), which grabs attention and creates a sense of
curiosity. It implies that it would be hard to refuse such an offer, which can make the
audience more inclined to consider the promation.

134


https://www.facebook.com/hashtag/burgerkingarmenia?__eep__=6&__cft__%5b0%5d=AZWftBDXYACgGAW88gD_2xq1emtIpgZ0uYQ2PYQisN06sko96OdI80UPopdeXVTHmlt-VsfB808a3LTySgLve2c0wPTMXLOF-giQaU8pya_gqYunkhoCD0Y6SuzRDPkcaikwSWzbUaY_YMc06SRHTqyToJwjaOz1JfmrEJawCrF92qRapodQjcv2XXl_uWiFRMMD5hMZ7a5yLfRtZPMjHk-1&__tn__=*NK-R
https://www.facebook.com/hashtag/burgerking?__eep__=6&__cft__%5b0%5d=AZWftBDXYACgGAW88gD_2xq1emtIpgZ0uYQ2PYQisN06sko96OdI80UPopdeXVTHmlt-VsfB808a3LTySgLve2c0wPTMXLOF-giQaU8pya_gqYunkhoCD0Y6SuzRDPkcaikwSWzbUaY_YMc06SRHTqyToJwjaOz1JfmrEJawCrF92qRapodQjcv2XXl_uWiFRMMD5hMZ7a5yLfRtZPMjHk-1&__tn__=*NK-R
https://www.facebook.com/hashtag/burgeryerevan?__eep__=6&__cft__%5b0%5d=AZWftBDXYACgGAW88gD_2xq1emtIpgZ0uYQ2PYQisN06sko96OdI80UPopdeXVTHmlt-VsfB808a3LTySgLve2c0wPTMXLOF-giQaU8pya_gqYunkhoCD0Y6SuzRDPkcaikwSWzbUaY_YMc06SRHTqyToJwjaOz1JfmrEJawCrF92qRapodQjcv2XXl_uWiFRMMD5hMZ7a5yLfRtZPMjHk-1&__tn__=*NK-R
https://www.facebook.com/hashtag/%D5%A2%D5%B8%D6%82%D6%80%D5%A3%D5%A5%D6%80%D6%84%D5%AB%D5%B6%D5%A3?__eep__=6&__cft__%5b0%5d=AZWftBDXYACgGAW88gD_2xq1emtIpgZ0uYQ2PYQisN06sko96OdI80UPopdeXVTHmlt-VsfB808a3LTySgLve2c0wPTMXLOF-giQaU8pya_gqYunkhoCD0Y6SuzRDPkcaikwSWzbUaY_YMc06SRHTqyToJwjaOz1JfmrEJawCrF92qRapodQjcv2XXl_uWiFRMMD5hMZ7a5yLfRtZPMjHk-1&__tn__=*NK-R

QhSULUL UrSUtu  SCIENTIFIC ARTSAKH — HAYYUHBIA APLIAX  Ne 4 (23), 2024
Example 3

(Burger King Armenia’s official Facebook account, 2024)

Burger King Armenia
11 MioHBEE 1703 -

My Yupnn £ hpwdwnyG) hyngzwih pnopgtphg® wil £ 2800 npwd
gbneny: Hw hwdwp wuhpwdteun £ BURGERKING T wpnUnynnp
hwJwpb| Yandex Eats hwdGywdnud Yuwd Yandex Go hwyGiuwbh Eats
pwdlncd:

&= LiyghwU gnpdnud £ Jhlsle 31.08.2024-p W gnpénwd £ Jhwiu
Pnupgbp Bplighg wnwehl wliguid wwndEn YunwpnnUGph hwdwn:

#BurgerKingArmenia #BurgerKing #BurgerYerevan #PniLpgbnEhlg

Clear Instructions: It provides clear instructions on how to avail the discount by
using the promo code "BURGERKING1" in specific apps (Yandex Eats and Yandex Go),
making it easy for customers to take action.

Urgency and Exclusivity: The promotion end date (31.08.2024) and the
restriction to first-time orders “Uyghwu gnpdnud E dhlsl 31.08.2024-p W gnpdnud E
Jhwju PnLpgbp Rhughg wnwehu wugqwd wwwnybp uwnwnpnnubph hwdwp” create a
sense of urgency and exclusivity, encouraging prompt action from potential customers
who don't want to miss out.

Visual elements: The use of "#" visual element highlights that the ad belongs to
a fast-food industry and can provoke hunger and stimulate a would-be customer to buy
the advertised product.

Hashtags: Hashtags #BurgerKingArmenia #BurgerKing #BurgerYerevan
#PnLpabpPhug  help in categorizing the content and reaching a larger audience
interested in similar topics.

Example 4

(Zigzag's official Facebook account, 2024)

Zigzag
38 pnwt - @

febd wdwnp 2uwpniuwydnod £, huly e nbn $5°u qui hndwglinn

wnbhulhlw:
@ NupGdu hworwyh b uBnwih EEYupwlwl bndhwplGph g
unbuwlwluhlb hEug phg hwdwp E. 8 np uwphe shw wdsl uBLjwynod
onnpuwlhs wwhiine, huly EEYunpulwl hndhwpp Ywpnn Guo
mnbnwithnpul) nwl gwbljwgwd wulyndu

&4 2gnp uwnBgnud, ywpguwdnpdnn W pwpdwglnn puwdh:

&4 Lnpwabn nhqujl, dwdwuwlwyhg W nGwyhle:

3 Eubpguwpryniuwytum W pbwgnn. gnduwghp® stibhwbguoanubwgny
ElsyunpwELEpghw)h wndteh dwuhu

@ Stuwlwlniu Swunpwghp wjuinbn® https://bit.ly/3KTdeeE

#zigzagcompany #CoolingFan #gnJwghp #0E4wnpwlwlhnyhwn
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Engaging Question: "@Ed wdwnp 2wpnibwyynd E, huy nnL nbn s6'u qub
hnjwgunn wnbGhulupyw:" (Summer heat continues, and haven't you bought a cooling
technology yet?) This question immediately engages the reader by addressing a common
concern - staying cool during hot weather.

Imperative mood: "SGuwywunitu Swunpwghnp wjuwnbn® https://bit.ly/3KTdeeE"
(Learn more here: https://bit.ly/3KTdeeE). This encourages potential customers to learn
more about the fan's visual aspects and possibly make a purchase decision.

Visual elements: The use of """, "W'" visual elements express warmth and
friendliness and ~ "&&", " ©. point out the important parts of the advertisement.

Hashtags: Hashtags like "#zigzagcompany #CoolingFan  #gnJwghp
#ElGUunpwywuhndhwp" - These hashtags help in categorizing and promoting the
advertisement on social media platforms, increasing visibility.

Example 5

(Ucom Armenia’s official Facebook account, 2024)

% Uy LJGp Ywpnn Gp 2whb), Gr6 Jhwbwp Next Level hwrpBGrUGphg
UGLhL

B MacBook Air 15 M2 Silver

= iPhone 15] 15 Pro

as Playstation 5

B Samsung, Xiaomi Jud HONOR udwpppnlu
g Hljuwn wywlgwlywg

L. Ninebot KickScooter

©Unwywnyp gnpdnud £ uhlizle hnyhuh 14-p:

WJGhut hitps://ucom.am/nextlevel-1000

Engaging Question: The advertisement begins with a question “h"uy Uytp Ywpnn
Gp 2whb)” ("What gift can you get?") that engages the reader's curiosity and desire for
premium products like MacBook Air, iPhone 15 | 15 Pro, Playstation 5, Samsung, Xiaomi,
or HONOR smartphones, wireless headphones, and a Ninebot KickScooter.

Limited-Time Offer: By highlighting that the offer is valid “dhusl. hnijhup 14-p”
(until July 14), it creates a sense of urgency, encouraging potential customers to act
quickly to secure these desirable items.
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Call to Action: The inclusion of a link (https://ucom.am/nextlevel-1000) directs
interested individuals to gather more details, potentially leading to further engagement or
a purchase decision.

Visual elements: The use of “M, = . i @ “ﬁ”, b visual
elements create playful and joyful atmosphere for the reared and “ ""”, “ 7 point out the
important parts of the advertisement.

Example 6

(IDBank’s official Facebook account, 2024)

IDBank @
Anihu 13 dudp 14:14 -

LEnYwjwgunud Gup idcoin-p &2

UGd nglunpnuzwdp nugnod Bup wuwends) hwdwinwpdnozwl unp
pUwhU Uhwynph dwuhl ¢

R Us Eidcoin-p* pywihl Jhwdnp, np poe Yuipnn Gu Gnonwyi
wdsLwwnwppbp wp2wdueph pupwgencd, JéawnnoduGn wuGhu Gud
Lyuunguiuybu byGp uwnwliw Jequhg:

¢ Ynunwytghp, huly huswt'u oguwgnpdty’ Idram&IDBank
hwyGwédny Frpwd QR JéawpnuduGn wghu: Ugwbwynpned Gu QR
Yrnp ldram&IDBank hwyGwbny, «LdGp-pwpmn W pnlnwee: pwdlhg
Uhwglnwd idcoin-h Ynéwlp W dwhounwd JhwynpuGpng

G pnn wdtl wy pwl dhaw JEpwnwnbo %
& Ywpnuw wythl idcoin-h dwuhl wjunGn® https://bit.ly/4bVnipW

* idcoin-p Bupwyw E hwpydwl optueny vwhdwudwd Ywnagnd:
|IDBank-p W Pnpuwdp Yepwhuldnod Bu =3 42 Yynnuhg: 060 700-700,
010 59-33-33 | idram.am idbank.am

Clarity and Purpose: The advertisement starts by introducing idcoin clearly “Uto
nglnpniLpjwdp nugned Bup ywwndtp hwjwwnwndnepjwu Unp pwihu dhwynph dwupl?,
emphasizing it as a new digital currency of trust, enticing potential users to learn more.

Call to Action: It prompts action by explaining how to use idcoin with Idram &
IDBank apps “Ujwuwynpnid Gu QR Ynnp Idram&IDBank hwyGwosny, «LyGp-pwpunn W
pnuncu» pwduhg dhwgunwd idcoin-h Yndwyp W dwhuuncd Jhwynpubpn”, guiding users
through the process of redeeming and spending their rewards.
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Contact Information: The advertisement provides clear contact details for further
inquiries or assistance, reinforcing accessibility and customer support.

Visual elements: The use of “2#”, " visual elements create friendly and

playful atmosphere and “*"”, " point out the important parts of the advertisement.

Example 7

(City Supermarket’s official Facebook account, 2024)

@ Yerevan City Supermarkets
1Bu.-Q

LcU arLl

Swywuwnppd hwéwhunpnuGph hwdwp

L4Eu ghb wyghwl gnpdnud £ panp JuubwénunEpnod
PLUgWIRNLElp

% Uwywre Lnyuw 13

3 uwnwin “nuph 13

GrodUL Ubh
UbhlEBh™ UG -
#yerevancity #GpluwlUprh

Promotion Description: The advertisement informs about the "Half Price"

promotion specifically targeting “loyal” customers “UtGU thu Swywuwnwnphd
hwédwhnpnubph hwdwn”.

Imperative mood: Encourages participation with the phrase “UhU8hM UEG2..”
(JOIN US..), inviting potential customers to take advantage of the promotion.

Visual elements: The use of "*=" emoji adds a visual element to express warmth
and friendliness.

Hashtags: Includes hashtags #yerevancity and #YerevanCity for social media
engagement and visibility.

Target Audience:The advertisement specifically targets women ("wju YwUwlg,
ndptn Lwhupuwnnid GU" translates to "those women who prefer").

Tone and Style: The tone is elegant and inviting, aiming to appeal to the
sophistication and fashion sense of the target audience. Words like "hhwlwh"
(wonderful), "ElGquiuwnn” (elegant), and "uhpny uwwuntd Gup" (we are waiting for you with
love) contribute to a warm and welcoming tone. The phrase "Uhpny uwwuntd Gup ptq"
(We are waiting for you with love) personalizes the invitation, creating a sense of
hospitality and eagerness to serve the customer.
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Example 8

(Time Armenia’s official Facebook account, 2024)

@ TI'ME Armenia
e 12 vioHb e 18:00 - &

#DKNY wnwupwilhzn dwuugnugusnn hpwliwgh husgwiuonwufowUncd 5U wil Guibwig,
nupGn Lwiuplunnod Bl Yt dwdwgnugUBnp npubu Dhguilinn quinnsn

ANnLU https://time.am/catalog/watches/filter/brand-is-dkny/apply/

Twundhnpn ol Yud dnunsghp fuwbing@-upwhltn
@ Uppny uwwunud Gup pbg

Imperative mood: The text includes a clear call to action with "NMwuwundhphp oujwju
YwJ Unuintghp puwuncp-upwhutn” (Order online or visit our stores).

Visual elements: The use of "@ " emoji adds a visual element to express warmth
and friendliness.

Hashtags: Using a hashtag "#DKNY" aligns with modern social media marketing
strategies, making it easy to find and promote online.

Contact and Accessibility: The advertisement provides a link for online orders
and encourages physical visits to stores, catering to different customer preferences.

Conclusion

Armenian online advertisements are crafted with strategic linguistic and visual
elements to engage and stimulate potential customers. One of the primary techniques
used is the call-to-action, which often employs imperative sentences. These direct
commands, such as "NMwuwdhphp oujwu” (Order online) or " UhU8PM UEGD..." (Join us),
create a sense of urgency and clearly instruct the audience on the desired action,
effectively guiding them towards making a purchase.

In addition to imperative sentences, question sentences are frequently utilized to
spark curiosity and engage the reader's interest. Questions like “h"Uy Uytp Ywpnn Gp
owht” ("What gift can you get?") invite the reader to reflect on their own needs and
desires, creating a personal connection with the advertisement. This curiosity-driven
approach can subtly lead customers towards considering and ultimately buying the
advertised product.

Visual elements play a crucial role in Armenian online advertisements. Almost
every ad incorporates imagery, emojis, and design features to enhance its appeal. These
visual components are employed for various purposes: to create a friendly and joyful
atmosphere, to convey warmth and hospitality, or to draw attention to key parts of the ad,
such as special offers or the call-to-action. For instance, the use of the heart emoji (¥)
can evoke feelings of love and care, making the ad more relatable and engaging.
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Moreover, hashtags are a common feature in these advertisements. By using
hashtags like "#DKNY", advertisers can target specific audiences more effectively,
enhancing the visibility of the ad on social media platforms and connecting with users
who follow or search for those tags. This not only helps in reaching a broader audience
but also in engaging with a community of potential customers who have shown interest in
related topics or brands.

In summary, Armenian online advertisements leverage a combination of imperative
and question sentences to direct and engage potential customers. They rely heavily on
visual elements to create an inviting atmosphere and highlight important information.
Hashtags further aid in targeting and reaching a specific audience, making these
advertisements comprehensive and effective in promoting products and stimulating
customer interest.
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d. Ppyncunyh wudwl wGwnwywl hwdwuwnwuph punhwlncp L
hwdtdwnwywl (GqupwUncpyuwl $wlynintinp wlqitntu hwnnpnwlygnepywl
wdphnUp nwuwpunu, wuwhnwuwn,
p. Gpluwl, 3wywuwnwlp Iwlpwwbwnncpinlu

Ungyu hnnwélu nwuncduwuhpnud £, g6 unghwjwywu gwugbpnd inbGnwnpywoé
hwjtptu gnwqgnutpnud huswhup  |Ggne £ ogunwgnpsynid™ npwinpneeinlu gpuiybine W
uwpwuhu utpgpwdbine Uwwwnwynd: Lywwnwyu E hwuywuw], RE husu E npn2
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gnjwagnubpp nwnpdunwd wybih gpwyhy b wpryntbwdbn W wnwowpytbp gnpduwywu
funphnipnutn® pYwht Jwpptiphlugh wpwga thnthnfuynn w2huwnhh hwdwn:

Annywénid wnwpwnnnud £ hGinlyw) uunhputpp®

e Nunuuwuhptp gndwagnutph |Ggnwu, JGpnwdtp hwwywl  gndwgnutph
onhuwyutn W pwgwhwjnt] npwug |Gaywywu nwadwywnnipiniLup:

e Snyg wnw|, pRL huswbu GU hwwnly pwnbp, wpunwhwjnnoenllutn W nébp
utnpgnpénud Jwpnywug ynpwi:

e  QUuwhwuwnkl, PE Np [Gaywlwu nwqgdwywnpniejntll £ wdGUwwpryntuwyGunp:

e Spwdwnpt] gnpduwywu punphnipnutn  Jwppbeninqgubpht®  gnjwgnutpnud
wyblh wpynibwybunn  [Gowywl  nwguwywnnipintuutn YphpwnbGine hwdwn.
hwwnywwbu® hwyywywl 2nLyuyned:

Annjwénud Yhpwnytp £ hwdwywpgwihu  dninbgnud®  JGpnwstine  hwybptu
wngwlg gnjwanh |Gagywywu puncpwaghpp: 82aphwn YGpinwdncejwl hwulGine hwdwn
hwdJwygyt| Gu Uh pwup JdGpennubn.

“Yhuynipuh JGpindnipyntup Yyppwndb) £ ncuncduwuhpGine hwdwp, G huswbu E
gnjwanh [Ggntl wgnnd uwnpwuh Yypw: Wu dGennp gnyg £ wnwihu, pE huswtGu yupnn
GU npn2wyh pwntp Ywd bwhpiwnwunipynlultph unnigwédplubn Uywuwnbp gnjuanh
hwdnghy [huGnLu:

Anjwunwynipjwlu  JGpppdnipjwl JGennp  oquiwgnpdynud £ gndwignutph
(Ggwndwywu  Jhgngubph nwuwywpgdwl hwdwn: 3Innuwénd  JGpinsynud  GU
gnjwqnubph ptdwutpp, npwup wpunwhwjnGine dutpp W npulenpynud U hwyyuiyw
wngwlg gnywqnutnh [Gawywl Yunwuwnpubpp:

NunwUwuhpbiny  gnjwgnutbph  |Ggwywlu  wpdbunp®  wu  hnnusnyg
pwgwhwjwnnud  GBup, pRE huswbu Ywpnn GBU pwnbpp SdLwynptl pYwLwgud
hpwywuncpjwl hwennniejntup wnpwa thnthnfuynn wnguwlg w2huwphned:

Spduwpwebp’ LGqulwl nwquwywpnipniulbn, qnywaqn, unghwjwlwl
utnhuyh qndwaqn, wngwlg qndwqnubp, qnyuwqnuihl dwpunwdwnncpnil, juwnwlh
uGngnwydwénipync, dwppbrhuquyhl - dwpunwdwnnepnil,  [Gqyh  oquwqnnéncd,
Juwnwuh hwdngned:

OCOBEHHOCTU APMAHOA3bIYHON PEKNAMbI B COLIMANBbHbIX CETAX

CNAPTAK MXUTAPAH
npenodasamerb, acrnupaHm Kagedpbl aH2nulcKol KOMMyHUKayuu
hakynbmema obuw,e2o U cpasgHUMeIbHO20 3bIKO3HaHUS
EpeesaHckozo eocydapcmeeHHO20 yHUgsepcumema um. B. bprocosa,
2. EpesaH, Pecnybnuka ApmeHusi

OcHoBHasa npobGrnema [aHHOIMO WCCNEeAOBaHUA - Kak $3blk UCMONb3yeTca B
apMSHONA3LIYHON pekname B couMmarnbHbIX CETAX AN NPUBMEYEHUS BHUMaHUS U”
B3auUMOJENCTBUS ¢ ayantopuen. Llenb nccnegoBaHms COCTOUT B TOM, YTOObI MOHATL, YTO
JenaeT HeKoTopble peknamHble ob0bsABNeHUss Oonee  npuBneKaTesnbHbIMU U
3 hEKTUBHBIMU U NPEOSIOKNTL MPaKTUYECKUE peKoMeHdaLumMn Ans Tex, KTo paboTtaeTt B
CTPEMUTENBHO MEHSALLEMCA MUPE LNGPOBOro MapkeTuHra.

B craTtbe cTaBsTCcA cnegyolme 3agadu:

e lUccnepoBatb  SA3bIK  peknambl.  PaccMOTpeTb  peanbHble  NpUMepsbl
apMﬂHOFI3bI'~IHOI7I peKknamMbl 1 BbIABUTb A3bIKOBbIE CTpaTernu.

e [lpoaHanunsnpoBaTb, kak onpeaenéHHble cnoea, pasbl U CTUNN HAXOAAT OTKITUK
y nofen, 3atparveasi UX 3MOLMUN U KyTbTypHble 0COGEHHOCTH.

141



QhSUUUL UNr8Utu  SCIENTIFIC ARTSAKH  HAYYHbIA APLIAX  Ne 4 (23), 2024

e OueHuTb, Kakas £3blkoBOW BbIOOp NomoraeT 6OpeHaam BblOENUTBCA W
MOTUBMpPOBaTbL  ayauTOpUIO K OEWCTBUSM, Oyob TO  noBsbllWeHue
0OCBEOMMNEHHOCTU O BpeHae uUnu CTUMyNAUNS NOKYMNKU.

e [lpegocTaBuTb NpakTU4YecKue COBETbl MapKeTorioram O TOM, kak 3(dEeKTUBHO
Mcnonb3oBaTb A3blK B pekname, 0CO6EHHO Ha apMSIHCKOM pbIHKE.

B paHHOM cTaTbe Obin UCMOMNb30BaH KadeCTBEHHbIM MNoaxod Ans aHanmusa
TNIMHIBUCTUYECKUX XapaKTEPUCTUK apMSHCKOW WMHTEpHeT-peknambl. Heckonbko mMeTonoB
Oblnn ob6beagnHeHbI ANg NpoBeAEHNS BCECTOPOHHErNO aHanusaa:

ONCKYPCUBHBIA aHann3 ObifT NpUMEHEH ONs U3y4eHUs TOro, Kak s3blK B pekrname
KOHCTpYMpyeT CMbICM N BAUSIET Ha ayauTopuio. ATOT MeToa (POKyCUpPYeTCHa Ha TOM, Kak
onpefeneHHble CrnoBa WNU  CTPYKTYpbl NpeanoXeHun MOryT cnocobCTBoBaThb
yb6eauTenbHOCTM peknambl.

MeTO[ KOHTEHT-aHanm3a WMCnonb3oBarncsa Ans KaTeropusaumm TUMNOB S3bIKOBbLIX U
CTUIINCTUYECKNX NPUEMOB, NCMOSb3YEMbIX B aHANM3NPYyeEMbIX 00bABNEHMAX. AHANU3npys
BbIpaXXEeHUSI U TeMbI, B JAHHOW CTaTbe MOXHO BbIIBUTb YHUKaIlbHblIE JIMHIBUCTUYECKNE
MOZENN apMSIHCKON UHTEPHET-PEKNaMbl.

Yrnybnssicb B UCKYCCTBO si3blka B pekrame, CTaTbsl MpOfMBaeT CBET Ha TO, Kak
cnoBa opMUPYHOT ycrex UMEPOBbLIX KaMMaHU B MOCTOSAHHO MEHSIIOLLEMCSI OHNaWnH-
Mupe.

KnioueBble croBa: $3biKO8ble cmpameauu, OHrfalH peknama, peknama 6

coyuarnbHbIX — cemsx, goefieyeHue  ayoumopuu,  MapKemuHz208ble  MmaKmuku,
ucnonb308aHue A3biKa, PeKrnaMHble makmuku, ybexoeHue aydumopuu.

142



