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The objective of this article is the study of French borrowings in English
language used in internet-based communication, for which purpose the examples
from three most popular social networks (Facebook, Instagram, Twitter) have
been extracted and compared.

Modern technology provides all kinds of different social networking
services which then provide a special type of communication - online
communication. Indeed, the results obtained from the three different SNSs
demonstrate this topic being very current and up-to-date signaling innovations
in online English, in the English language in general and specifically the role of
French in modern English language word creation. In addition, the study
provides also an insight into the use of neologisms in internet-based
communication today.

The influence of French words into English in the context of social media
is a reflection of the interconnectedness of cultures and languages in the digital
era. These borrowed words enrich the vocabulary of online communication and
highlight the importance of linguistic diversity in the global online community.

Keywords: social media, Facebook, Instagram, Twitter, neologisms,
borrowings, influence, French, English, network, changes, extracted data.

Throughout history, the movement of people has led to the development of
the languages we speak today. The English language is no exception. However, one of
the biggest influences on the English we speak today has been French. French has
influenced English not only in its vocabulary but also in its grammar, pronunciation,
and writing.
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While English is the most-learned and most-spoken language in the world
today, it has not always been this way. English has changed a lot through the
centuries. The crucial historical events changed the face of English forever. The great
influence of French words happened during the Norman Conquest that took place in
1066 but its impact on English can be felt today. These borrowings affected mostly
military, administration, religion, law, handicrafts, entertainment and arts and now
the French words are also used in English language as Social Media terms.

According to different sources, at least 30% of the modern English vocabulary
is directly borrowed from French.

French literature, music, and art have also extended into the English-speaking
world throughout the centuries. With the spread of Francophone culture, it is
currently estimated that English speakers who have never studied French can still
recognize about 15,000 words in French.!

Social media is an important communication tool in modern society through
which different cultures and languages come into contact. Due to their significant use,
Facebook, Twitter, Instagram seem to be widely and quickly accepted in social
networking sites around the globe. These social networking sites have had a
significant impact on everyone nowadays as they improve and speed up the
communication, foster relationships and also boost business ventures.

The study of French borrowings in the English language used in internet-based
communication falls under the broader field of linguistics and is often categorized as a
subset of sociolinguistics and lexical borrowing. French terms and expressions have
been incorporated into the lexicon of online communication. This phenomenon is
particularly relevant given the global nature of the internet and the frequent
interaction between English-speaking and French-speaking individuals in digital
spaces. 2
Social Media (Facebook, Instagram, Twitter) - extracted data

Facebook, Instagram and Twitter have probably been the most popular
social networking services in 2020. Online interaction on social network relies on
posts, comments, a user’s status, groups, pages and similar. Many French words
related to social media and digital technology have been adopted into English due to

! Baugh, A. C., Cable, T. (1993). A History of the English Language. Fourth Edition. Routledge: Taylor &
Francis Group.

2 Hatch, E.: Vocabulary, semantics, and language education. Cambridge: Cambridge University Press 1995,
p. 170. ISBN 0-521-47942-8.
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the global influence of tech companies and digital communication. Here are some

examples:

Une page - a page (fr.)

Hashtag - Originally known as "mot-diése" in French, the term
"hashtag" is now widely used in English to refer to the "#" symbol
used in social media to group related content.

Troll - In the context of social media, a "troll" is someone who
intentionally posts inflammatory or offensive comments to provoke
reactions from others. The term "troll" has its roots in French
folklore but is widely used in English today.

Meme - Although "meme" originated in English, it is pronounced the
same way in French and refers to humorous images, videos, or text
that spread rapidly online, often with slight variations.

Comment - Derived from the French word "commentaire," this
term is used in both languages to describe responses or remarks
made on social media posts.

Status -This word, borrowed from Latin through French, is used in
English to refer to the text or update that a user posts on their social
media profile to inform others of their current activities or thoughts.
Profile - Originally from the French word "profil," this term is used
in both languages to describe a user's online persona or personal
information displayed on a social media platform.

Avatar - In online contexts, an avatar refers to a user's digital
representation or profile picture.

DM (Direct Message) - In French, a direct message is often referred
to as "message direct" or simply "DM," which has become the
standard term in English as well.

Viral - The word "viral" is used in both languages to describe content
that spreads rapidly and widely across social media and the internet.
Filter - When referring to image or video effects used on social
media platforms, the term "filter" is commonly used in both
languages.

Influencer - An influencer is someone who has a significant following
on social media and can influence their followers' opinions and
behaviors. This term is used in both languages.

Un groupe - a group (fr.)

Un bouton - a button (fr.)
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e Unlien - alink

e Un ami- a friend

¢ Une demande d’amitié - a friend request

e Valider la demande d’amitié - to accept the friend request

e Ajouter a mes amis — add friend

e Taguer une photo - to tag a picture (fr.)

¢ Une notification — a notification (fr.)

e Laisser un commentaire — to comment

e Partager - to share

e Un partage - a share

e un message- a message (fr.)

e Publier un article, une photo, une video — to post (an article, a
photo, a video) (fr.)

e Poster - to post (fr.)

e Une publication, un post — a post (fr.)

e Un abonnée, une abonnée - a follower

e Un poke - a poke (fr.)

e Une publicité google - Google Adwords

o Le fil d’activité - the Facebook feed

e le mur - the Facebook feed

e le journal - the Facebook feed

e Un évenement - an event (fr.)

e Doc - document (fr.)

e Un paramétre de confidentialité - a privacy setting

e Un profil - a profile (fr.)

e émotion - emotion- emoticons (emotion (fr.)+ icon) — blend words

» Ajouter a ses favoris - to add to your favorites

e Bannir - to ban (fr.)

e Bio - biography - biographie (fr.)

e Admin - administrator- administratuer (fr.)

¢ Info - information (fr.)’

These are just a few examples of French-origin words that have become
common in the context of social media and digital communication in English. The

lht'fps://www.e'fymonline.com/
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global nature of the internet and social media has led to the borrowing and integration
of terms from various languages into English and vice versa.

There are several French-derived words and phrases that have become an

integral part of the English language when discussing topics related to social media.
These terms reflect the global nature of digital communication and the widespread
influence of French culture and language in the digital sphere. This linguistic cross-
pollination highlights the interconnectedness of languages and the dynamic evolution
of communication in the digital age.

Here are a few key points about the influence of French words in English

related to social media:

Innovation and Technology: French words often find their way into English in
tech-related fields, including social media. This is because French has
historically been a language of innovation and technology. For example, terms
like "avatar" (originally from Hindu mythology but popularized through
French), "hashtag," and "selfie" reflect this influence.

Globalization: Social media platforms are used by people from all over the
world, and as a result, languages often borrow words from each other.
French-derived terms in English social media lingo demonstrate the global
reach of these platforms.

Cultural Exchange: Social media has facilitated cultural exchange on an
unprecedented scale. French culture, including its language, has played a
significant role in this exchange. Terms like "meme" and "troll" have become a
part of the global online lexicon, bridging cultural gaps.

Influence of Popular Culture: French pop culture, including music, fashion,
and film, has had a substantial impact on the world, and this influence extends
to the language used on social media. Phrases like "C'est la vie" and "FOMO"
(Fear of Missing Out) are examples of how French elements are incorporated
into English social media discourse.

Expression and Creativity: Social media encourages creativity and the
development of new forms of expression. Borrowing words and phrases from
other languages, including French, allows users to be more expressive and
creative in their online communication.

Global Community: Social media platforms have created a global online
community where people from different linguistic backgrounds interact.
Commonly used French words in English social media allow for more inclusive
communication among users worldwide.
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English language is fundamentally connected with Norman and Latin, and
therefore determining whether a loan word is purely French is not an easy task.
Norman French, as one of the old French dialects, has pervaded Anglo-Saxon in the
second half of the 13th century, but the influence of Roman words deteriorates
significantly after 1400.” With the help of an online etymology dictionary every
extracted word was examined in order to explore the prominence of words of French
origin in contemporary English.

The results of the analysis have shown extremely high percentage of the usage
of French borrowings in social networking sites. As can be seen from the word table,
the majority of social media terms are of French origin (almost 85%) and they are
neologisms (clip words, blend words). There are certain mechanisms used to produce
neologisms. For instance, neologisms may have been created through some
morphological processes such as derivation, back-formation, compounding,
conversion, borrowing, abbreviations, clippings, etc. This finding has not been
surprising since interaction on social media generally takes place in posts and
comments where it is quite necessary to type fast and be entertaining. Time is very
important and social media users for the sufficient forms only (for instance, the clip
forms — admin, info, bio, etc.).

French loan words in English mostly keep their original state or have a slight
change in the spelling of the original word. The study of French loanwords in English
helps people learn foreign languages better and understand the origin of English
words. Language change has been influenced by various aspects in life; one of them is
technology.

The most important fact is that Facebook, Instagram and Twitter are three of
the social media to actually have an interface in French. Even though it does, lots of
people still use the English words - it’s trendy in French to drop an English word here
and there!

Overall, the study of French borrowings in English internet-based
communication offers a fascinating glimpse into the dynamic nature of language
evolution, cross-cultural interactions, and the impact of digital communication on
linguistic diversity.

Bibliography

1. Baugh, A. C., Cable, T. (1993). A History of the English Language. Fourth
Edition. Routledge: Taylor & Francis Group.

422



2. Canagarajah, A. S. (1999). Resisting linguistic Imperialism in English
Teaching. Oxford: Oxford University Press.

3. Crystal, D (2003). English as a Global Language. Cambridge: Cambridge
University Press

4. Hatch, E.: Vocabulary, semantics, and language education. Cambridge:
Cambridge University Press 1995, p. 170. ISBN 0-521-47942-8.

5. Kemmer, S.: Words in English public website. Rice University.com 2012.
http://www.ruf.rice.edu/~kemmer/Words/loanwords.html

6. Boyd, D. M. & Ellison, N.B. (2007). Social Network Sites: Definition,
History, and Scholarship. Journal of Computer-Mediated Communication 13.1: 210-30
Page, (2014) Researching Language and social media: A Student Guide. Routledge.

7. BATES, Hoffer L. (2002). Language borrowing and language diffusion: *an
overview. Intercultural communication studies, Volume 11, Number 4, 37 pages.

8. LAZAREV, Artiom V. (2017). Anglicisms in French Vocabulary in the Early
21st Century. Journal of History Culture and Art Research, Volume 6, Number 6,
pages 187-193.

Internet Resources

http://en.euabc.com/word/12
https://www.etymonline.com/
https://languages.oup.com/
www.facebook.com
https://doi.org/10.1787/9789264239012-en
www.instagram.com

No g~

www.twitter.com

423



unshuLU4UL UEhU3hTL UNLJUNT SrULULrEL
eNhuUunNih@3NrLLENE ULILEPELNRY

Uurs23uu uhruLNh3c
9N< nwuwfunu,

wnyuwpht uwbph U ipwgpynipyut puduh dwutiwglip
Eithnuin' s.mkrtchyan@gsu.am

Uu hnnywdh bwwypwlyt £ niunidbiwupnty Spwbiubpbl thnfuwnnieynitiGnp
wbqipttnd, npntip  oqypwgnpdymid G hwdwgwbgughti - hwnnpnwlgniyewi
hwdwipbpuppnud: - Uin - bwwiypwlyny  Gptip - wdbbwippwpwdyws  unghwqwlywt
guwtgtinhg (Facebook, Instagram, Twitter) ophtwlytbn Gt nnipu pbpyly L
hwdbdwinyby:

dwdwbwlywlphg  pbutninghwitnp  yppwdwnpnid G4 unghwwlwb
gugbiph ynwppbp ipnbuwlp Swnuwynieinibatbn, npntp wytinthbippl wwwhnymd G
Guwh hunpndy ppbuwly' wngwitig hwnnpnwlgnigyniu: bulwwbu, bpbp pwppbp
unggutigbiphg upwgywsé wpryniiptipp gnyg &b qwghu, np wyu pdwl pwipn
wpnhwlwt £ L npwpwpwhwt  wqnul o hwbnpuwbtnd - hwdwgwbguht
wuqtpttp, ptinhwipwwbu whqipbth UL hwiphwwbu waqinbuny tnp pwnbpp
uipbnddwit by ppwtiubptuh niph hwdwn: Pwgh npwihg' hbypwagnipnuyeynip pny;
E puwghu hwdwgubguyhti hwnnpnuwygnieywt by wuwipnlybpwgnid fuquty dp pwpp
Unpwpwtnieniitiph JGpwpbinw:

Uuwhuny, ppwtiubnbthg thnfuwndwsé pwnbiph wqnbgnienitp wugqtpttp
Ypw wpyppuwgninudt £ owyli pwtih, np dpwlnyptbpp U Ggnibpp unghwwlwib
dbnpuwyh hwdwiptipuyppmd b pyuyhti (nGhutininghwtibnh nuwpwypowbnid thnfuljw-
wwlygyws Gu: Uu hnfuwnywsé pwnbpp hwpupwgbind, punuybnd G4 hwdw-
gwbguyhti hwnnpnwlgmpuwt  pwnwwwywpp U plingémd  Gqyulwt  pwquw-
quitinigyuti fuplnpnienitp hwdwppuwphughte hwdwgutguyhte hwdwytipnid:

Pwbwih pwnbp' unghwwlwt denpw, Sbupnp, buuypwgpwd, 3yppbp,

UnpwpwbnienibiiGp, thnpuwnniysynibiin, wqnbgnyeyniti, ppwbubnbl, whqtnbl,
guitig, thnihnfunysyniiiin, nnipu pindwé pndjugtiin:
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$PPAHLY3CKUE 3AUMCTBOBAHUA B
AHIMMOAS3bIYHbLIX COLUAJIbHbIX CETAX

MKPTYSIH CUPAHYIALL

[Mpenodasamens TY

Cneyuanucm omoena sHewHux csaseli u CMU
3NeKTpoHHaA nouTta: s.mkrtchyan@gsu.am

Lenbro cmambu Asnsemcsa uccnedosaHue bpaHuy3CKUx 3aumcmsosaHuli 8
aH2NUUCKOM A3bIKe, UCno/b3yemMble 8 KOHMeKcme uHmepHem-obwjeHusA. C amol
yenbro Hamu 6biiu BbiABAEHbI U NPOAHANU3UPOBAHbI 3AUMCMBOBAHUA U3 Mpex CambiX
nonynapHbix coyuanbHbix cemeli (Facebook, Instagram, Twitter). CospemeHHbie
mexHon02uU NpedocmasAM pas/iuyHble Budbl ycay2 coyuanbHbix cemeli, Komopbie
3amem obecneyusarom ocobbili 8ud obuwjeHuA: oHnaliH-obweHue. [lelicmsumernsHo,
pe3ynbmamsi, NoJyYeHHble Npu UCcnedo8aHUU MPEX PasHbIX COYuanbHblx cemel
NOKAasbIBarom, 4ymo B8bI6PAHHAA HAMU MeMa aKmyanbHa U ABAAEMCA HOBAMOPCKUM
UMNYIbCOM NpU U3y4eHuUu ponu bpaHyy3CKoz20 A3bIKA 8 CO30aHUU HOBbIX C/08 He
monbko 8 A3bike CMW, Ho u 8 aHenulickom A3bike 8 yernom. bonee moeo,
uccnedosaHue no3sgosnAem noaydums npedcmassieHue o pAde  HEOoM02U3MOB,
ucnonb3yembix 8 UHMepHem-obweHuu. Takum obpasom, 8nauAHUE bpaHUy3CKUX
3aumcmsosaHuli Ha aHenulickul A3blK ABAAEMCA ompaxeHuem 83auMOC8A3aHHOCMU
Kynbmyp U A3bIKO8 8 3N0Xy Yughposbix mexHonozuli 8 KOHMeKcme CcoyuanbHbIX
cemel. OHu obozawarom, pacwupsrom ca08apHbili 3anac uHmepHem-obweHua u
Nnod4YepKuUBarom BaXHOCMb A3bIKOBO2O PA3HOOOpA3us 8 MUPOBOM UHMepHem-
coobwecmse.

Knroyesbie cnosa: coyuanbHbie cemu, Facebook, Instagram, Twitter,
Heonoau3Mbl,  3QUMCMBOBAHUA,  B/UAHUE, (OpaHyy3ckull, aHenulickuli, cemb,
U3MeHeHUA, u3B/e4éHHble OaHHbIe.
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