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Cultures are what make countries unique. Each nation has different cultural activities

and cultural rituals. Culture includes the way people think about and understand the world

and their own lives.

The culture of a nation comprises many aspects. It is shaped and moulded by the back-

ground of its people, their languages and beliefs. It includes the many ways that people

express themselves in words, movement, music and images. It reveals itself in the ways

people choose to spend their time, the music they listen to, the books they read and the

films they watch, the sports they encourage, and the historical sites and natural environ-

ments they protect. 

The culture of a nation is said to be the expression of the character of that nation.

Culture is the mirror that reflects the lives, histories, and identities. Each nation has its own

way of thinking, values, traditions and rituals which are unique. Cultures are chiefly trans-

mitted through spoken and written languages. 

Language is a means which allows us to pass our way of thinking, our values and his-

tory from one generations to another. Every language is a temple in which the soul of those

who speak it is enshrined1. Language reflects the history and culture of the nation. In the

course of time many changes take place in the language. These changes are determined by

social, cultural, economic scientific changes which take place in the life of the nation.

Language gives us the opportunity of getting acquainted with the culture, traditions of our

predecessors. The reflection of the world in the language is the collective creation of the

nation speaking that language and each new generation receives the complete complect of

the culture through the language which bears the seal of national characteristics, worldview

and morals of that nation. Thus, language is both the mirror and the tool of culture. 

Phraseology is a sphere which reflects the linguistic-cultural way of thinking of the

nation to the great extent. Phraseology is a figurative sphere, that reflects the life of people

figuratively. Phraseological unit lexicalized, reproducible bilexemic or polylexemic word

group in common use, which has relative syntactic and semantic stability, may be idioma-

tized, may carry connotations, but the meaning of which cannot be derived from the mean-

ings of its constituents.     

Scientist nowdays pay attention to phraseological units belonging to the same semantic

group. Phraseological units comprising names of colors, animals, plants have been studied

by many researchers, however phraseological units comprising names of food have been

paid comparatively less attention, though just these units give the national description.  

Phraseological units comprising names of food can be divided into two groups:

1. phraseological units in which the names of  food or dish is common for the speak-

ers of  the languages that are being compared. E.g. make two bites at a cherry, hard cheese,
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ñëèâêè îáùåñòâà, çåëåí âèíîãðàä, ³Õ ã»Ù áñ Ñ³Éí»Ù, Ù»ÏÇ Ñ³óÁ Ïïñ»É. 
2. phraseological units in which the name of food is specific only for one nation, e.g.

pudding face, bring home the bacon, äåìüÿíîâà óõà, æèòü ñ õëåáà íà êâàñ, Ã³Ý
Í³Ù»Éáõó ·ó»É, ç³Õ³óÁ Ù³ÍáõÝ ³Õ³É.

Names of foods of everyday usage are met in phraseological units more frequently.

Consequently there are many phraseological units in Armenian comprising the word çáõñ,
³Õ, Ñ³ó, water, bread, salt in English and õëåá, âîäà, ñîëü in Russian. This speaks of the

importance of these foods in English, Russian and Armenian cultures.

In English there is a great number of phraseological units comprising names of sea food.

E.g. fish, oyster, lobster. In Armenian such units are rear. Sea food is not used by Armenians

so much as compared with the English and Russians. So the geographical position is of

great importance in formation of phraseological units and word stock in general. In three

languages there are many units comprising names of fruits. Besides there are some units in

the languages in which the food component is of national value such as toast, tea, bacon,

pudding in English, ÛáõÕ Ã³Ý, Ù³ÍáõÝ, ³ÕáõÝ, ÏáñÏáï in Armenian and ðûáà, âîäêà,
êâàñ, êèñåëü, óõà in Russian. There is a great number of phraseological units in English

with the component ''berry''. E.g. play gooseberry, as common as blackberries. In three lan-

guages we have many units comprising names of fruits and vegetables. E.g.  pick the plums

out of the pudding, ÿáëîêî ðàçäîðà, ù³Ù³Í ÉÇÙáÝ. 
The symbolic meanings that are conveyed in phraseological units can be based on the

taste, color or smell of the component food name. However in the phraseological units the

food is represented in abstraction, and the meaning of the unit has little connection with the

natural features of the food.

In the three kindred languages-English, Armenian and Russian phraseological units can

have similarity of age, e.g. ìàëî êàøè ñúåñòü, ìîëîêî íà ãóáàõ íå îòñîõëî, çáõñÁ

Ï³ÃáõÙ Å³Ù³Ý³ÏÁ, µ»ñ³ÝÇó Ï³ÃÇ Ñáï ¿ ·³ÉÇë, similarity of color, e.g. green as

gooseberry, milk and roses, êðàñíûé êàê ðàê, êðîâü ñ ìîëîêîì, ùÇÃÁ Ù³ëáõñ ¹³éÝ³É,

ËÝÓáñ Ïïñ»É, Ã³Ý ¹³éÝ³É, similarity of quality, e.g. rotten egg, cool as cucumber, êàê
îãóð÷èê, çáõñÁ ù³Õóñ, similarity of shape, e.g. pudding face, íÇ½Á ï³ÝÓÇ ÏáÃ, êàê
ñåëäè â áî÷êå and of action, e.g. take the bread out of smb's mouth, keep one's breath to

cool one's porridge, ïîäëèâàòü ìàñëîâ îãîíü, Ñ³óÁ »ñÏáõ ÏáÕÙÇó ÛáõÕ»É.
Free word combinations can evolve into phraseological units. E.g. put some ginger into

smth, the grapes are sour, âûæàòûé ëèìîí, ïîñëàòü çà ìîëîêîì, ÝáõÛÝ ×³ßÝ »÷»É,

ËÝÓáñ Ïïñ»É. However some phraseological units are the result of some unreal situation.

Here people use their imagination2. E.g. it is very hard to shave an egg, sugar-daddy,

ìîëî÷íûå ðåêè è êèñåëüíûå áåðåãà, ðåøåòîì âîäó íîñèòü, Éáµáõ çñÇ çáõñÁ, Ó»Ã

Ï»ñå³ñ³Ýù.
The greater part of phraseological units comprising names of food are monosemantic,

e.g. oil of palms-bribe, ñëàäêèé êàê ìåä-very sweet, ³éÛáõÍÇ Ï³Ã -spirits, though some

of them are polisemantic, e.g. milk and water-1.something senseless 2.weak person, çáõñ

Ïïñ»É -1.to get wet 2.to get frozen 3.to loose one's power, êîêà ñ ñîêîì-1.something acci-

dental 2.is said about wealth .

1 Òåð-Ìèíàñîâà Ñ. Ã. ßçûê è ìåæêóëüòóðíàÿ êîììóíèêàöèÿ, Ì., Ñëîâî, 2000.
2

¶¨áñ·Û³Ý º. Ð. Ð³Û»ñ»ÝÇ ¹³ñÓí³ÍùÝ»ñÁ, ºñ. Ñ³Ù³Éë. Ññ³ï., ºñ¨³Ý, 1969:
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There are phraseological units, which have variants. Phraselogical variants have the

same meaning, the same stable combination of components. But components of phraseo-

logical variants are grammatical, dialectal variables of the same word. E.g. a squeezed

orange-a sucked orange, add oil to the fire-pour oil on the fire-add oil to the flames, ñ
ïåðöîì-ñ ïåð÷èêîì, çàâàðèòü êàøó-çàâàðèâàòü êàøó, ·ÇÝÇÝ ·ÉËÇÝ ¿ ½³ñÏ»É-·ÇÝÇÝ
·ÉËÇÝ ¿ Ë÷»É, ¹»é ß³ï Ñ³ó áõ å³ÝÇñ å»ïù ¿ áõï»ë-¹»é ß³ï Ñ³ó áõ å³ÝÇñ
¿ å»ïù ù»½. 

Those units, the meanings of which are near or the same, but they have different stylis-

tic usage, emotional coloring, and are interchangeable within some contexts are called

phraseological synonyms. E.g. daily bread-bread and butter-bread and cheese-mother's

milk, red as a cherry-milk and roses, òîëüêî ïòè÷üåãî ìîëîêà íåò-ìîëî÷íûå ðåêè è
êèñåëüíûå áåðåãà, ÙÇ³ÛÝ Ñ³íÇ Ï³ÃÝ ¿ å³Ï³ë-ÙÇ³ÛÝ ûÓÇ ÓáõÝ ¿ å³Ï³ë.

Phraseological units which are synonymous may have different stylistic usage. This

process can be observed in three languages. E.g. as common as blackberries-there is as

good fish in the sea-as full as an egg is of meat- the meaning of these units to be full. But

they have different stylistic and semantic nuances. The phraseological unit as common as

blackberries belongs to the neutral style, there is as good fish in the sea can be used in

everyday conversations, it belongs to communicative style. The phraseological unit as full

as an egg is of  meat belong to a low style. 

In Armenian we observe the same phenomenon. E.g. Ï³ñÍ»É »ë Ã» Ù³ÍáõÝ ¿-÷É³í

ã¿-Ñ³ó áõ å³ÝÇñ ã¿-ÃÃáõ Ã³Ý ã¿ ³Ù»Ý Ù³ñ¹áõ µ³Ý ã¿ the meaning of these unitsis-

not an easy thing to do. The phraseological units Ï³ñÍ»É »ë Ã» Ù³ÍáõÝ ¿-÷É³í ã¿

belong to the low class style, Ñ³ó áõ å³ÝÇñ ã¿ belongs to the neutral style, whereas ÃÃáõ

Ã³Ý ã¿ ³Ù»Ý Ù³ñ¹áõ µ³Ý ã¿ is used in communicative style. 

The same thing can be observed in Russian. The phraseological unit òîëî÷ü âîäó â
ñòóïå is used in neutral style, whereas ðåøåòîì âîäó íîñèòü belongs to the communica-

tive style.

Phraseological units which have opposite semantic meanings are called phraseological

antonyms. The following subgroups of antonyms can be differentiated: 

a. phraseological antonyms in which the opposite components are antonyms both in

phraseological units as well as out of them, e.g. bring one's eggs to a bad market-bring

one's eggs to a fair market, good egg-bad egg, know chalk from cheese- not to know chalk

from cheese, îòáèâàò õëåá ó êîãî-ë -çàðàáàòûâàòü íà õëåá, Ñ³É³É Ï³Ã áõï»É-Ñ³ñ³Ù

Ï³Ã áõï»É, ³ÕáõÑ³óÁ Ñ³É³É ÉÇÝÇ-³ÕáõÑ³óÁ Ñ³ñ³Ù ÉÇÝÇ.
b. phraseological antonyms in which the antonymic relationship exists only between

semantic fields, e.g. like  taking a candy from a baby-hard nut to crack, sweet as honey-

sour as vinegar, êàê öûð â ìàñëå êàòàòüñÿ-ïèòàòüñÿ äèêèì ìåäîì è àêðèäàìè, Ù»ÕñÇ

Ù»ç ÉÇÝ»É-Ñ³óÁ Ïáï»ÙÇÝ Ñ³½Çí Ñ³ëóÝ»É, ÛáõÕ áõ Ù»ÕñÇ Ù»ç ÉáÕ³É-ó³Ù³ù Ñ³óÇ

Ï³ñáï ÉÇÝ»É.
Below we represent the translation methods of the phraseological units according to V.

Komissarov. There are five aspects of a phraseological unit’s meaning that influence the

translator’s choice of an equivalent in the target language, it’s figurative meaning, literal

sense, emotive character, stylistic register, and national coloring3. V. Komissarov represents

3 Êîìèññàðîâ Â. Í. Òåîðèÿ ïåðåâîäà (ëèíãâèñòè÷åñêèå àñïåêòû). – Ì.: Âûñøàÿ øêîëà, 1990.
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four methods of translation of the phraseological units.

In the first method the translator makes use of a TL phraseological unit which is iden-

tical to the source language (SL) unit in all five aspects of its semantics, e.g. Adam’s apple-

Àäàìîãî ÿáëîêî- ³¹³Ù³ËÝÓáñ, apple of discord-ÿàáëîêî ðàçäîðà-Ïéí³ËÝÓáñ, for-

bidden fruit-çàïðåòíûé ïëîä-³ñ·»Éí³Í åïáõÕ. In the second method the SL praseolog-

ical unit can be translated by a target language (TL) unit which has the same figurative

meaning, preserves the  same emotive and stylistic characteristics but is based on a differ-

ent image, i.e. has a different literal meaning, e.g. have water on the brain- íå âñå äîìà-

Í³ÉÁ å³Ï³ë. Third, the SL unit is translated by reproducing its form word-for-word in

TL. E.g. break bread with smb-ïåðåëîìèòü õëåá-Ù»ÏÇ Ñ»ï Ñ³ó ÏÇë»É, daily bread-õëåá
íàñóùíûé-Ñ³ó Ñ³Ý³å³½ûñÛ³. Fourth, instead of translating the SL unit, the transla-

tor may explicate its figurative meaning, so as to preserve at least the main element of its

semantics, e.g. back and belly-îäåæäà è åäà-Ñ³·áõëï ¨ ëÝáõÝ¹, think small beer-áûòü
íåâûñîêîãî ìíåíèÿ-ë»÷³Ï³Ý ³ÝÓÇ Ù³ëÇÝ É³í Ï³ñÍÇùÇ ãÉÇÝ»É, cakes and ale-

âåñåëüå, ïàçâëå÷åíèÿ-óá÷ áõ ßí³Ûï ÏÛ³Ýù.
Special attention has been paid to those phraseological units which are the result of spe-

cific linguistic-cultural thinking and which belong to the above mentioned second group of

translation. In these units national coloring reaches its peak. They are thoroughly national. 

1. not for all the tea in China-íè çà êàêèå êoâðèæêè-Ã»Ïáõ½ Ñ³Ûñë ¿É å³ï³ÝùÝ

áõëÇÝ ·³. It will not be an exaggeration to say that tea has national value among Britains,

so in this phraseological unit tea is used to give the meaning of something valuable. The

Armenian variant is the result of Armenian system of values, in which a parent is an impor-

tant concept and the memory of the dead parent is something sacred, though it doesn't mean

that this concept is of less importance for Russians or English.

2. cry stinking fish (to wash dirty linen in public)-âûíîñèòü ñîð èç èçáû-Éí³óùÁ

¹ñëáõÙ ³Ý»É. The meaning of this phrasåological units is that of telling others something

unpleasant about one's family or family life-which is expressed in different forms. In the

English and Armenian variants the stylistic coloring is at its highest point.

3. eat the bread of affliction-õëåáíóòü ãîðÿ-¹³éÝáõÃÛ³Ý µ³Å³ÏÁ ù³Ù»É. Here we

have different forms of phraseological units, but they have elements which are very close.

If in the English variant we have bread of affliction, in Armenian we have ¹³éÝáõÃÛ³Ý

µ³Å³Ï. In the Russian variant the figurativeness is not so high.

4. not to care a bean-íè â ãðîø íè ñòàâèòü- ×ñ³·Ç ï³Ï ãµ»ñ»É. Here also we have

different expressions of the same meaning. In Armenian we have also ×Ç×áõÝ Ï»ñ³Í

ËÝÓáñ ¿É ã³ñÅ», ÙÇ ÷áõã ïÏáÕÇÝ ¿É ã³ñÅ», in English not to care a fig, not to care a

brass.

5. oil and vinegar, chalk and cheese-ëåä è ïëàìåíü- ÙáõÏÝ áõ Ï³ïáõ, ßáõÝÝ áõ

Ï³ïáõ. These units are the results of the specific way of thinking and unique worldview

of every nation. So for an English speaker things and objects can be as different as oil and

vinegar or chalk and cheese, whereas for the speakers of Armenian this kind of difference

can be expressed by mouse and cat. For Russians things can be as different as ice and fire.

We have found interesting groups of inter-lingual semantic synonyms among the ele-

ments of compared phraseological units. These synonyms have different lexical meanings,

but as a member of a phraseological unit their meanings coincide.
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1. cream of the joke-ñîëü øóòêè- Ï³ï³ÏÇ Ñ³ÙÝ áõ ÑáïÁ. Here we have an inter-

lingual synonymic pair cream-ñîëü- Ñ³Ù áõ Ñáï. The lexical meaning of these words are

different, but they have the same semantic meaning.

2. put some ginger into something-ðàáîòàòü ñ îãîíüêîì - Ñá·Ç ¹Ý»É ÙÇ µ³ÝÇ Ù»ç.
Thus we have a synonymic pair ginger-îãîíåê-Ñá·Ç. As a member of phraseological unit

the meanings of these words coincide.

3. a squeezed orange-âûæàòûé ëèìîí-ù³Ù³Í ÉÇÙáÝ. Here we have the following

synonymic pair orange-ëèìîí-ÉÇÙáÝ. Orange and lemon are different fruits, but here they

are synonyms, because they serve to express the same meaning.

4. the salt of youth-ïûë þíîñòè-»ñÇï³ë³ñ¹³Ï³Ý ³íÛáõÝ. So we have salt-ïûë-
³íÛáõÝ. Russian and Armenian variants are closer in their lexical meanings, whereas

English variant is different, and it is only within the semantic field that we can see their

connection.

5. be in stew-áûòü êàê íà èãîëêàõ-÷ß»ñÇ íñ³ ÉÇÝ»É. Here the members of our syn-

onymic pair are stew-èãîëêà-÷áõß. The Russian and Armenian variants are close to each

other.

The differences in worldview and way of thinking, history and everyday life of differ-

ent nations result in the existence of all these varieties, which express the same meaning.

We have also paid attention to those phraseological units in which we have generaliza-

tion of the meaning of certain elements.

1. pigeons milk-ïòè÷üå ìîëîêî-ÍïÇ Ï³Ã. In the Russian and Armenian varieties we

have generalization: pigeon - ïòèöà, ÍÇï (bird)

2. eat one’s mutton with smb-îáåäàòü ñ êåì-ë-Ù»ÏÇ Ñ»ï å³ï³é ÏÇë»É. Here we can

also observe national peculiarities. Russians eat mutton during dinner, so in Russian vari-

ant we have îáåä, whereas in Armenian variant we have å³ï³é ÏÇë»É, so here the gen-

eralization is much obvious. Thus we have eat mutton- îáåäàòü - å³ï³é ÏÇë»É.

3. the grapes are sour-çåëåí âèíîãðàä- Ë³ÕáÕÁ Ë³Ï ¿. Here we have generalization

in the Armenian variant sour, çåëåíûé-Ë³Ï.
Bellow we represent the possibilities of the semantic field of certain food names which

are components of many units.

The component water, expresses financial situation. E.g. be in low water-to be short of

money, hold one’s head above water-hardly make two ends meet, be in deep water-to be

wealthy.

In some units with the component water figurativeness is not so high, i.e. water is used

in the meaning of çáõñ, âîäà. E.g. Water of life (spirits), one’s mouth waters at smth. Units

comprising water can sometimes serve as a means of expression of a long period of time,

e.g. a lot of water has flown under the bridge since-a lot of time has passed.

Milk can express different meanings. When it is combined with honey it expresses the

notion of wealth, e.g. milk and honey. When combined with rose it may denote color-red,

e.g. milk and roses. It can express the meaning of white, e.g. white as milk. When combined

with water it has the meaning of something senseless, e.g. milk and water. Milk can also be

used in its lexical meaning, e.g. drink in with one’s mother’s milk. Phraseological units with

milk sometimes are unusual combinations of words, e.g. pigeon’s milk, milk of human kind-

ness.
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Units with egg can express the meaning of something valuable, important, e.g. the

goose that lays golden eggs, have all one’s eggs in one basket. The word egg can serve as

a means of expressing a certain human feature, e.g. tough egg, rotten egg, hard-boiled egg.

The food name bread is mainly used to express the notion of earnings, e.g. take the

bread out of smb’s mouth, daily bread, earn one’s bread. Bread is used to express hos-

pitability, e.g. break bread with smb. In Armenia, where we have many traditions of hos-

pitability the same meaning is expressed by the combination of bread and salt.

Phraseological units which are formed by the combination of bread and cheese e.g. bread

and cheese marriage, express the notion of poorness. By the way, an interesting fact is that

in Armenian the notion of poorness is expressed by ãáñ Ñ³ó, ó³Ù³ù Ñ³ó. In Armenian

Ñ³ó áõ å³ÝÇñ is associated with experience, e.g. ß³ï Ñ³ó áõ å³ÝÇñ áõï»É -to

become experienced. 

The component salt expresses the notion of earnings, e.g. earn one’s salt, eat one’s salt,

be worth one’ salt. Salt can denote the notion of enthusiasm, e.g. salt of youth.

Butter can denote the notion of wealth, e.g. have one’s bread butterd on both sides. It

can express the notion of kindness, e.g. soft as butter. Phraseological units with butter

express some negative features of human beings, e.g. butter fingers. Oil is used in differ-

ent combinations, which are highly figurative, e.g. oil of palms, banana oil.

Phraseological units with the component food can be used in different meanings, from

biscuits-angel food to intellectual food. It can express the notion of thoughts, e.g. chew the

cud (food).

Some units comprising word berry express color, e.g. brown as a berry, green as goose-

berry. These units can express quantity as well, e.g. common as blackberries.

As we see some words can have a broad semantic field. The reason of these is that these

words are part of phraseologiacl units and it is in this very sphere that words gain figura-

tive meaning.

Thus, all the three languages are unique and have their peculiarities, their national col-

oring. National worldview and way of thinking has penetrated into the language and found

its reflection in different spheres of a language. But alongside with the special features

these languages and their phraseological field have many similarities, because they belong

to the Indo-European language family and have derived from the Proto-Indo-European lan-

guage, so all the three languages have common features, as they are considered to be kin-

dred. Besides all the nations of the world, irrespective of their religious background, have

the same ideas about the good and the evil, love and hatred, which is reflected in the lan-

guages.

REFERENCES

1. hornby, Oxford Advanced Learners Dictionary, Oxford, 2005

2. Êîìèññàðîâ Â. Í. Òåîðèÿ ïåðåâîäà (ëèíãâèñòè÷åñêèå àñïåêòû). – Ì., Âûñøàÿ øêîëà, 1990
3. Êóíèí À. Â. Àíãëî-ðóññêèé ôðàçåîëîãè÷åñêèé ñëîâàðü, Ì., 1967
4. Òåð-Ìèíàñîâà Ñ. Ã. ßçûê è ìåæêóëüòóðíàÿ êîììóíèêàöèÿ, Ì., Ñëîâî, 2000
5. Ð³Ûñ³å»ïÛ³Ý ². Þ. Ð³Û»ñ»ÝÇ ¨ ³Ý·É»ñ»ÝÇ ëÝÝ¹³ÝáõÝ å³ñáõÝ³ÏáÕ ¹³ñÓí³ÍùÝ»ñÇ

½áõ·³¹ñ³Ï³Ý áõëáõÙÝ³ëÇñáõÃÛáõÝ, ÐÐ ¶ÇïáõÃÛáõÝÝ»ñÇ ³½·³ÛÇÝ ³Ï³¹»ÙÇ³, 2009
6. ¶¨áñ·Û³Ý º. Ð. Ð³Û»ñ»ÝÇ ¹³ñÓí³ÍùÝ»ñÁ, ºñ. Ñ³Ù³Éë. Ññ³ï., ºñ¨³Ý, 1969



- 648 -

7. Ø»ÉùáõÙÛ³Ý è. È. èáõë-Ñ³Û»ñ»Ý ¹³ñÓí³Í³µ³Ý³Ï³Ý µ³é³ñ³Ý, ºñ¨³Ý, 1975
8. ØÇñ½áÛ³Ý È. ¸³ñÓí³Í³µ³Ý³Ï³Ý µ³é³·Çñù, ºñ¨³Ý, 1997
9. http://www.phrases.org.uk/

²Ü¶ Èº ðº ÜÆ, Ð² Úº ðº ÜÆ ºì èàô êº ðº ÜÆ êÜÜ ̧ ² ÜàôÜ ä² ðàô Ü² ÎàÔ ¸²ðÒ ì²Ìø Üº ðÆ 
Ð² Øº Ø² î² Î²Ü ìºð Èàô Ìàô ÂÚàôÜ

ê. Î. êÆØàÜÚ²Ü
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ñÁ, ÇÝ ãÁ ÑÝ³ ñ³ íá ñáõ ÃÛáõÝ ¿ ÁÝ Ó»é áõÙ å³ï Ï» ñ³ óáõÙ Ï³½ Ù» Éáõ Ñ³ Ù» Ù³ï íáÕ É» ½áõ Ý» ñÇ
ÏñáÕ Ý» ñÇ áõ ñáõÛÝ Ùï³ Í» É³ Ï»ñ åÇ Ù³ ëÇÝ:

êÝÝ ¹³ ÝáõÝ å³ ñáõ Ý³ ÏáÕ ¹³ñÓ í³Íù Ý» ñÁ ¹Ç ï³ñÏ íáõÙ »Ý áñ å»ë Ùß³ Ïáõ Ã³ ÛÇÝ ³ñ Å»ù áõ -
Ý» óáÕ ÙÇ ³ íáñ Ý»ñ:

ÑÎÏÎÑÒÀÂÈÒÅËÜÍÛÉ ÀÍÀËÈÇ ÔÐÀÇÅÎËÎÃÈ×ÅÑÊÈÕ ÅÄÈÍÈÖ, ÑÎÄÅÐÆÀÙÈÕ
ÍÀÈÌÅÍÎÂÀÍÈß ÏÈÙÈ Â ÀÍÃËÈÑÊÎÌ, ÀÐÌßÍÑÊÎÌ È ÐÓÑÑÊÎÌ

Ñ. Ê. ÑÈÌÎÍßÍ

Ðàáîòà ïîñâÿùåíà àíàëèçó àíãëèéñêèõ, àðìÿíñêèõ è ðóññêèõ ôðàçåîëîãè÷åñêèõ åäèíèö (ÔÅ)
ñîäåðæàùèõ íàèìåíîâàíèÿ ïèùè. Íà îñíîâå ñîïîñòàâèòåëüíîãî àíàëèçà â ðàññìàòðèâàåìûõ ÿçûêàõ
âûÿâëÿþòñÿ îáùèå è ñâîåîáðàçíûå ñèìâîëè÷íûå çíà÷åíèÿ íàèìåíîâàíèé ïèùè â ÔÅ, ÷òî äàåò
âîçìîæíîñòü ñîñòàâèòü ïðåäñòàâëåíèå î ñâîåîáðàçíîì ìåíòàëèòåòå íîñèòåëåé ñîïîñòàâëÿåìûõ
åäèíèö. 

Îòìå÷àåòñÿ ÷òî ÔÅ ñ íàèìåíîâàíèÿìè ïèùè èìåþò êóëüòóðíóþ öåííîñòü.
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Proverbs were and are used nowadays as an effective spoken or written tool of express-

ing various meanings and intentions. They include wisdom, knowledge and truth which are


