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THE SECRET OF CREATING COMPETITIVE BRAND

HOVEYAN ASTGHIK
GSU Lecturer

The creating process of a competitive brand follows the preparation of a target market
strategy, aimed at building strong and long-term relationship with the customer. The brand is a
symbol of business identity, which brings together the main characteristics that make business
offer different, unique and competitive in market. In order to prolong the life of the business, it
is important to think about new valuable propositions and redefinition of the brand. Brand
strategy is one of the pillars of business activity, on which a long and strong relationship with
target customers is built.

Keywords: Brand, brand strategy, competitive business, valuable, advantage, target
customer.

CEKPETbI CO30AHUA KOHKYPEHTOCMOCOBHOIO BPEHA

OBEAH ACTTUK
flpenodasamens TY

Mpouecc co3paHua KoHKypeHTocnocobHoro GpeHja cnemyeT 3a MOOFOTOBKOW CTpaTeruu
LieNeBoro pbiHKA W HAMpaBfeH Ha CO3AaHWe MpPOMHbIX U AONTOCPOYHBIX CBA3EN € KNWEHTOM.
BpeHg ABNAETCA CMMBOIOM MOEHTWYHOCTW OW3HECa, KOTOPbIA ODbegyHAET Te€ OCHOBHbIE
XapaKTEPUCTUKKN, HKOTOPbIE AENAT OU3HECMPERNOMEHUE OTNIMHAKLLMMCA, YHUKIbHBIM 1
KOHKYpeHTOCNocobHbIM Ha pbiHKe. [lnA npopneHuA cpoka #u3HW HBu3Heca BamKHO MOCTOAHHO
OyMaTb O HOBbIX LEHHOCTHbIX MpejloMeHWAX M O nepeocMbicneHnn bBpenpa. Ctpaterva
OpeHauHra - ogHa U3 ONOPHbIX MYHKTOB MpennpUHUMATENBCKOW OEATENBHOCTW, HA KOTOpOW M
CTPOATCA MPOYHbIE W AONTOCPOYHBIE OTHOLWEHWA C LENEBbIMIA KIMEHTaMK.

Hmoyesbie cnosa:  Gpeqd, cmpameaus  GpeHOuUH2d,  KOHKYPeHMocnocobHOA
NPeGNpUHUMAMENbCKAA OeamenbHOCMb, YeHHOCIMAHOE NPeLUMyLtecmso, yenesol niueHm.

<nrwidp ubpuywgyb b fudpwapuwi funphnipn 22.08.2020p.
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