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Introduction. Tourism is still a developing industry of Armenian economy, as it has
many unresolved issues, such as: underdevelopment of infrastructure, a limited set of
directions and sites to visit, and the dilapidation of many private and cultural sites.
Moreover, some problems are not even in the area of state attention and therefore steps
towards their solution are not taken. There is a lack of sufficient awareness and
coverage of these issues, so the purpose of this article is to provide an in-depth
assessment of the tourism industry, its strengths and weaknesses, and draw attention to
problems and new opportunities that have to be taken into consideration in the strategy
and action plan of national tourism development. Nowadays these issues should be
carefully considered and resolved, since Armenian tourism has received the opportunity
to host even more tourists from Russia than before due to the inaccessibility of their
usual tourism destinations.

Methodology. In the scope of the article, the official reports, works and policy
documents referring to research topic were studied and analyzed. The methods of
systematic, statistical and descriptive analysis were applied. Necessary data for the study
was obtained from the databases of World Bank, RA Statistical Committee and Tourism
Committee.

Literature Review. Armenian tourism is considered to be a developing sector by
many parameters, such as:

e tourist infrastructure state and its capacity,
o destination brand awareness of region,

e number of visits,

o level of service and many others.

However, it is important to mention that Armenian tourism demonstrated a
significant growth during last ten years as the region became more attractive for
travelers from a greater number of countries and Russian tourists provide the lion’s
share of it!.

Armenia mainly attracts people from its diaspora who come to the country to visit
their relatives and friends, those who travel for business purposes represent only much
smaller share of visitors. In the last several years, some noticeable changes in proportion
of tourist categories took place — more and more people began to choose the country as
a destination for holiday and leisure purposes. That led to a record number of visitors of
1, 9 million in pre-pandemic 2019

! International Trade Administration Armenia - Travel and Tourism. 2022.
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Armenia’s key markets for international tourists include France, Germany, Russia,
Iran, and the United States. The high-mountainous country on the Armenian Highlands
has been one of the most popular destinations in the last six months among Russian
tourists. The absence of a language barrier, investment opportunities, business and real
estate transactions, mild climate and nature, cultural attractions and, of course,
responsive and generous people attract tourists and those wishing to relocate!.

According to the latest data we can say that today Armenia indirectly benefits from
Russia's isolation from the global market and the tourism market as well. The tense
geopolitical situation between Russia and the western world and the subsequent
sanctions have led to the situation when Russian tourists today have a very limited
choice when it comes to foreign tourist destinations.

Analysis. Latest statistical data from Ministry of Economy of the Republic of
Armenia (2023) shows that in 2022 almost 1,7 million tourists visited Armenia. It can be
noticed that industry had recovered and reached its pre-pandemic level (Figure 1).
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Figure 1. Number of tourists visited Armenia from 1995 to 2020, in thousands??

450,000 tourists visited Armenia in the first three months in 20234 In 2020 the
country attracted only 375,000 tourists which is five times lower than in 2019 when the
tourist number was at the highest peak. That fact puts the country in 140th place
globally in absolute terms. Such values were caused by a Covid-19 pandemic, but, in
previous years they also were quite moderate, especially when we compare the absolute

! International Trade Administration Armenia - Travel and Tourism. 2022.

2 Ministry of Economy of the Republic of Armenia. Armenia the hidden track. 2023.
3 The World Bank. Development and importance of tourism for Armenia. 2022

4 Tourism Committee. Tourists’ arrival in 2023. 2023.
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number of tourists with other countries. According to experts, such moderate results are
typical for smaller and developing economies such as Armenia’.

Having recounted the visitors number in 2020 against the population of Armenia,
we obtained more accurate picture — 0,13 visitors per capita, which puts the country in
the 107th position globally and in 12th position in Western Asia.

Average costs of each tourist visited Armenia in 2020 amounted to 767 US dollars,
while Armenian tourists’ cost abroad reached 906 dollars3.

The country’s tourism revenue figures also demonstrated week performance; in
2020 the sector gained 303.00 million US dollars which again five times lower than in a
previous pre pandemic year. Over three decades, tourism revenues were gradually
growing from 14 million in 1995 to 1,6 billion US dollars in 2019 (Figure 2).
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Figure 2. Armenian tourism sector revenues generated from 1995 to 2020, million US dollars?
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Tourism Federation of Armenia reported that, the total amount of losses in the
hospitality sector in 2020 amounted to about $500 million. According to The World
Bank data in 2020 the sector’s revenues represented 2.4% of Armenian gross domestic
product and about 0% of total international tourism revenues in Western Asia (Figure
3). During three pre pandemic years the sector’s share of GDP was over 10% and
maximum value of 11,4% it reached in 2019 which is a sign of the significant role of
tourism in Armenian economy®.

! Crarucrudeckuii komurer Pecy6muku Apmenus. MexayHnapogusiit Typusm. 2023.
2 The World Bank. Development and importance of tourism for Armenia. 2022
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Figure 3. Armenian tourism sector revenue share in GDP from 1995 to 2020, %!

As a result, in 2022, 1,6 million people visited Armenia, which is 90.2% more than
in 2021.According to the RA Statistical Committee, almost half of them are Russian
citizens. In 2022, 790,4 thousand Russians arrived in Armenia as tourists. It is thanks to
them that the total number of people visiting Armenia for tourism purposes has
significantly increased.

The share of Russia in the composition of tourists who came to Armenia has
increased: if in 2021 it was 40.2% then in 2022 it grew up to 47.5%. The flow of
Russians has especially increased since March 2022, after the start of conflict in
Ukraine. In terms of the number of tourists visiting Armenia, the second place is
occupied by people living abroad, but having Armenian citizenship, as well as citizens
of Georgia, Iran and the United States. The number of Georgian citizens coming to
Armenia has grown sharply — by 2.5 times. In general, the number of tourists from all
countries in the top ten has increased, with the exception of Ukraine?.

Discussion. Tourism in Armenia, for the most part, is characterized as highly
seasonal, most popular periods are in summer and first months in autumn. The number
of visitors reaches almost 200 thousand starting from July to October each year except
pandemic years: 2020 and 2021 (Table 1).

1 World Tourism Organization. Armenia International tourism revenue, percent of GDP - data, chart. 2022.
2 Atoyan K. Tourism Industry in Armenia: Evaluation and Perspectives // A International Journal of
Humanities and Management Sciences. 2016. Ne 1 (4). C. 5-10.
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Table 1
Tourist arrivals in Armenia by months from 2018 to 2022'

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

113 89 120 133 115 132 | 177 | 248 184 | 161 117 93

018 517 311 704 205 962 331 | 456 827 153 095 603 421

o9 119 95 117 137 146 153 202 288 221 191 140 110
548 837 765 597 783 901 322 260 507 772 376 685
142 106 58 16 20 16

2020 40 637 788 ) ) ) ; ; 71 534 e

sy 23 26 37 41 52 64 105 143 124 98 85 66
345 088 698 881 908 101 127 168 522 970 762 738

gy 94 72 84 96 116 129 188 261 198 154 144 130

339 262 197 938 495 908 856 834 074 847 576 429

The country can satisfy diverse needs and offer a variety of options for tourists
traveling for different purposes: cultural, religious, ecological, agricultural, recreational,
culinary, nature, adventure, and genealogical. Armenian rich heritage consists of
cultural, natural, and historical sites, including six UNESCO World Heritage sites,
medieval monasteries, churches, and fortresses?.

Most popular and well-known destinations among seasoned tourists and
newcomers are: Yerevan, Tsaghadzor, Sevan, Dilijan, Jermuk, and Tatev. Undoubtedly
the region has many other places with rich historical and cultural background, but they
are not on main touristic routes and or the state of the sites is poor and not suitable for
tourists®.

Rafting and ecotourism have only recently begun to attract attention. As for
ecotourism Mr. Alen Amirkhanyan, director of the Hakobyan Center for the
Environment at the American University of Armenia (AUA), claims that the country
has favorable conditions and environment for ecotourism. Armenia is a country with a
wide variety of wonderful natural landscapes and is on the list of 34 best places in the
world in terms of biodiversity. About 350 species of birds, 250 species of butterflies,
3500 species of plants live here, and over over 300 rare and endangered species of
animals are in Armenia®.

In Armenia, most of the historical sights are either hidden in the forests or closer to
the villages. And sometimes they are located in such remote places that one needs to
walk several kilometers to get to them. So, in Armenia, ecotourism can be easily
combined with hiking and cultural trips. One of the best places for ecotourism in

! Ministry of Economy of the Republic of Armenia. Armenia the hidden track. 2023.

2 Yankura H. A. Uugycrpus typusma Peciy6niuku Apmenus B pamkax EADC: cocrosHue U epCreKTHBbI
passuTus // Mockopckuit skonomurdeckuii xypHair 2020. Ne 6. C. 533-542.

8 Starr M. Eat, Pray, & Leave: Challenges of the Tourism Industry in Armenia // Megan & Aram - Travel
Page. 2023

4 Source" https://faolex.fao.org/docs/pdf/arm159333E.pdf , last accessed 10/05/2023.
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Armenia is the Khosrov Reserve. Here one can see picturesque waterfalls, the ruins of
the monasteries Havuts Tar and Aghjots, the beautiful natural monument “Symphony of
Stones” and much more. There are several ecotourism centers near the reserve. One of
them is Hye Landz Eco Village Resort. This ecotourism center has pets, that tourists can
feed. The next ecotourism center located in the Khosrov Reserve is the village of
Urtsadzor'e. Thanks to the surprisingly low cost of living, the country is an attractive
destination for travelers. The capital Yerevan is 66.34% cheaper than New York City,
and rents are 88.31% lower than New York City'.

According to the Statistical Committee, at the end of 2019, 769 hotel facilities were
registered in Armenia (with a total fund of 11,348 rooms), of which 410 in Yerevan
(5,427 rooms). In 2021, there are already 915 accommodation facilities (Table 2).

Table 2
Number of hotels in Armenia and Yerevan from 2019 to 20212

2019 2020 2021
Number of hotels 769 847 915
of which in Yerevan: 410 480 522

As of the end of 2019, 5,203 employees were involved in the field, of which 3,409
were in Yerevan. At the end of 2019, the profit of the hotel industry in Armenia
amounted to 79.5 million US dollars, where 62.2 million came from facilities in
Yerevan. According to the tourism development program for 2020 - 2030 the number of
hotel facilities in Armenia is planned to be significantly increased?.

More than 70% of the hotels in the country are under corporate management. Most
accommodation facilities in Armenia are concentrated in the main tourist centers -
Yerevan, the ski resort of Tsakhkadzor, the balneological Dilijan, the resort of Jermuk,
the tourist complex of Tatev and the vicinity of Lake Sevan. In addition to hotels,
Armenia has a whole range of other types of accommodation facilities - apartments,
guest houses, country houses, hostels, villas, resort hotels. Each tourist center has its
own specifics. The capital of the country has the largest concentration of
accommodation facilities of the 4-5-star category with a high level of service.

Three-star hotels are the most accessible category in Armenia, represented mainly
in Yerevan and in the ski resort in Tsakhkadzor. Four-star hotels are represented by
world famous chains: Hyatt Palace Yerevan, Marriott Armenia, Best Western Congress,
DoubleTree by Hilton Yerevan City Centre. Despite the international standards that
these hotels correspond to, they are characterized by the unique flavor of Armenia,
which can be seen in the design of rooms with oriental style and national cuisine. For

1 Starr M. Eat, Pray, & Leave: Challenges of the Tourism Industry in Armenia // Megan & Aram - Travel
Page. 2023
2 RA Statistical Committee, Publications, Tourism, 2019-2021.

8 Source' https://www.mineconomy.am/media/9557/TourismStrategy 2020-2030.pdf , last accessed
25/05/2023.
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example, "Tufenkian Historic Yerevan 4 star is a representative of the national network
of hotels "Tufenkian Heritage Hotels", made in the style of Yerevan architecture of the
19-20th centuries, from traditional black and orange tuff. The cost of a luxury hotel
room in a 4-star hotel is 100-130 US Dollars per day.

Luxury category hotels are located mainly in Yerevan - these are the Grand Hotel
Yerevan, the National Hotel, the Caucasus, the Latar complex, the Multi Grand Pharaon
Hotel and the representative of the international network Radisson BLU Hotel Yerevan.
In the ski resort of Tsaghkadzor there are "Ararat Resort Tsaghkadzor" and the
international "Tsaghkadzor Marriott Hotel". In the balneological resort of Jermuk is
"Hyatt Place Jermuk""®. Govermental support and regulation: The national tourism
sector is regulated and supported by Tourism Committee - a state body subordinated to
the Ministry of Economy of the Republic of Armenia founded in 2016. The Committee
pursues a tourism promotion policy and has developed the Tourism Development
Strategy of Armenia for 2020-2030. The aim of the strategy is to promote sustainable
tourism through!:

o Increasing the number of visitors to Armenia and expanding domestic tourism;

e Diversifying tourism offerings and expanding the tourism experience;

e Extending the stay of tourists in Armenia and expanding their spending
opportunities;

e Improving the quality of infrastructure and services provided;

e Improving the position of Armenia on the map of world tourism;

e Strengthening the system of tourism education and professional qualifications.

The Tourism Committee in the context of the goals set until 2026 stated that 2.5
million tourists are expected to visit annually, the development of 20 tourist clusters,
and the restoration of 50 cultural and historical sites.

To support the industry during the period of restrictions, the government of the
country resorted to state rental of rooms in a number of hotels to organize quarantine
for persons entering the country. Later, this practice was abandoned. Hotels were forced
in part, and in some cases in full force, to reduce staff, re-profiling the business for other
purposes. At the same time, there was a reduction in the fund of the already limited
number of hotel rooms in Armenia.

In August 2020, as part of anti-crisis measures, the country's government approved
a program to promote the tourism sector. The target group of this program was
organizations providing tourism services, including sanatoriums, catering outlets, travel
agencies and tour operators. Among the measures taken was the subsidization of 25-
30% of the wage fund. Organizations that, despite the reduction in income, retained at
least 70% of jobs, could count on more significant assistance.

Although the government has been implementing a number of initiatives lately,
crucial problems remain and actions to be made for Armenian tourism prosperity. As
industry stakeholders state, the government should be more actively and deeper

1 Same place.
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involved in investment projects aimed at developing the industry and opening and
promoting new destinations and sites, taking on key roles of the main investor,
manager, and guarantor of investments’.

Challenges of tourism sector: As it was stated in the World Economic Forum’s 2019
Travel & Tourism Competitiveness Report, Armenia was in 79th place among 140 states
which is a significant move-up from a 84 position a year before. Overall, the country
was well rated, the most appreciated parameter was favorable environment factors for
sector development. However, there are still problems and flaws hindering the industry,
and one of them is infrastructure.

The main and important stop factor for the prosperity of the industry is an
underdeveloped network of flight connections. It is worth noting here that the state,
realizing this problem over the past years, has already introduced a number of
initiatives that have made it possible to attract several low-cost airlines connecting
Armenia with European countries, which are key consumers of Armenian travel
services (Starr, 2023).

Another problem lies in the restrictive or perhaps "overly exclusive" approach in
choosing destinations for the development of local tourism. For a long time, the
development of only certain tourist sites was supported, while others were forgotten
and unnoticed. Garni, Geghard, Sevan, Tsaghkadzor, Dilijan and others are popular
places among travelers. Many other not less interesting places were simply remained
unnoticed, which led to a decrease in their importance and a failed modernization
process?.

The third challenge is that according to the reviews of tourists from Russia, the
proposed destinations and tour packages do not change, and after a couple of trips to the
country, there are no other places to visit anymore. Reducing the number of tourist sites
and destinations to just a few has led to significant damage of many historical and
cultural places that are out of scope. For instance, the village of Koghb, replete with
medieval monuments such as the basilica church called "Tvaraeghtsi", is in a half-ruined
state. These two problems - the limited range of places and travel destinations and the
dilapidation of many historical and cultural sites - are a key stop factor for local
tourism?

The fourth challenge is that: Armenia is perceived as a tourist destination suitable
for old people. As it is shown on Figure 5 almost 60% of tourists arriving in Armenia are
in the age group between 36 and 63 and over 64 years old.

! Tlerpocsu C. ITpo6eMsI pasBUTHA Typu3Ma B ADMeHUM U ITyTH UX pelleHNs // BecTHUK yHUBepCcUTeTa.
2016. N2 9. C. 47-49.

2 Starr M. Eat, Pray, & Leave: Challenges of the Tourism Industry in Armenia // Megan & Aram - Travel
Page. 2023
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Figure 4. Age of tourists visited Armenia between 2016 and 2022!

Young tourists in the age of 18 to 25 represent only around 8% of all tourists.
Unfortunately, as many experts note, Armenia does not keep up with modern tourism
trends. Young people under 25 who have visited the country note that after visiting the
main attractions, trying the local colorful cuisine, there is nothing more to do in the
country. Leisure and entertainment for young people are absolutely not developed?.

Finally, safety insurance for travelers. The issue of security has become very
relevant in light of the increased clashes in Nagorno-Karabakh. Since some tourist
destinations are close to the conflict zone, there is an increasing need to ensure and
guarantee security in order to preserve the tourist attractiveness of these places. As the
head of the Armenian Tourism Committee stated providing save traveling for tourists in
Armenia is one government priorities today?

Scientific Novelty. Covid-19 pandemic and Russian-Ukrainian war altered the
world tourism industry and Armenian tourism is not an exception. In woke of new
global challenges and existing preconditions the need of new tourism development
directions and measures towards them must be explored. The scientific novelty of this
article is the comprehensive analysis of Armenian tourism industry and practical
measures developed by the basis of that analysis.

Conclusion. An analysis of the tourism sector in Armenia revealed that the country
has favorable natural and climatic conditions for the development of tourism, but is
experiencing a problem in terms of infrastructure, management and investment. The
governmental support and initiatives introduced today and during Covid-19 helped the
industry to overcome the crisis period and recover in 2023. Tourism Committee applies
all available tools and mechanisms to increase the transparency of the industry and its
investment attractiveness which had some positive effect, but these initiatives need to
be extended and include remained unnoticed tourist destinations. The problem with the
development of other areas and cultural and historical objects that have fallen into

1 Ministry of Economy of the Republic of Armenia. Armenia the hidden track. 2023.
2 Mkprusn I'. Hanepexop nmanzemMuu u BoiiHe: pa3BUTHe TypU3Ma Ha Iore ApMeHUH, Ha CaMoOii I'paHUIIe C
Asep6aiimxanom 2021.

336



oblivion is also awaiting a solution. And finally, we suppose that great opportunities for
Armenian tourism lies in the development of a separate package of services and special
infrastructure for youth, that would more tourist of 18-35 age group. In case all these
challenges are faced and worked out the Armenian tourism not only be able to attract
more tourists and but will be brought to a qualitatively new level.
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<Uu3yuyuu snrpRUb 2UMPGUSNMUL UShUNr<ULUNULULUL BY UL
vursu<rudervsrh mUu3vUuLLErNNU

Ywpwqnuw Ubkpgunuh LEpuhujw

Zudwpnunwghp: Znnjwsh hhdtwwb buyyunwl E hpujubwugil) Zujuunw-
inud gpnuwopenipyut &ninh unpp Jepnismpnit’ &nunnid Eywdnuntibph, dw-
dwunnutph pyh b hhdtwlwb omijuttph JEpwptkpu) Jhdwjugqpuljub ndju k-
nh ytpnisnipiniuihg dhtish hwjnth b ny hwjinuh qpnuwppowjhtt ninnnipjniuutph
b quundwlwb Juypbph ntunidbwuhpnipnit, tkpunju ns hwpnuh, puyg wyghbne
hwdwp ny wulwu wpdwh Juypbpp: Yupbnpynd E gpnuwppowghtt vwhdwtiu-
thwl] htbnmwppppnipinitutph funhpp, vh puth yquundwlwi/qpnuwspouhtt nig-
nnipjniubnh ny pwpynp Jyhdwlp b Eynuniniphquh qupgqugdwi httwpwynpni-
piniubpn:
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Zhknmwgnuumpjut wpphwuuimpniap juyuind E bpwbnud, np wjuop Zw-
jaunnwinid qpnuwgpenipjutt hhdtwpiinhpubpp hwdwlnnuwh skt ntunidow-
uhpyk), jut puughputp, npnup nuubwdjuljubp supnibwy sk 1niddby b nupdby
Ei wjuwnent GYpnyuynid mi ntuwnnwinid wytuphwpwnupuljutt hpungpnt -
pjutt $nuht, nphtt hp hkmbwbp wmknh E mubkinud qpnuwopowght hnupkph Jtpw-
pupfuniy:

Nuunmdtwuppnipjutl  opowbwlibpnid hpuwluwbugt] t Jkpmisnipgnit’
hhdtwé dhowqquyhtt b wmqquyhtt yuwpnnuwljut wnpnipubph Jhdujugpulju
wjukph, thnpdwgbnttph b nppnh ubpuyugnighsutph quwhwwnnidubph
hhdwt Ypu:

Znnjush ghnwljubh unpnypp Zujwunwih qpnuwgpenipjut ninpnh hwdw-
wupthwl yEpndnipmibt £ b wyn JEpnudnipjut hhdwt Jpuw dowldws gnps-
twlwt wpwowplnmipniutbkpp:

ZEnwgnuunipjut wpyniupubpp hwunnd B, np Zuywunwip wowdbjuybu

gqpunid t Skp qpnuwopohljubph winbubin] phnwuwpny wwphph qponuw-
opohlubph Juphpubpp: Usjumwnwipnid twl wunpunupd £ juwnwpynid &ninh
whnwlwt jupquynpdu b wmewlgnipjut jpughpubpht b tiplju wohtwphwpw-
nupuwlut hpwyhdwlih Zwjwunwinid qpnuwspenipju Ypuw htwpwynp npulju
wqpbgmipjutpn: Ugjuwnwbpnid Juunwpdws nruntdbwuhpmipiniitbph hhdwt
Jpu ubpjuyugyby E &ninh hhdtwpiunhpubph guilp b gpw qupqugdwi hbwnw-
qu htwpwynpnipjniutibpp:

Putunh puntp. qpnuwppenipjut ninpinp qupqugnid, gpnuwgpowihtt Eupw-
Junnigwépubp, Eynuuniphqud, wolnwphwpwnupuljutnipinit, hwjupniuwlub
wuwndwdhyngutph wininnuih gpujut wqptgnipniy, yknwljut jupgquynpnid,
qpnuwppowjhtt vwhdwbwthwl ninnnipiniuttp, pipqupqugus yqundwlwubh nk-
uwpdwt Juypbp, fpuphny b wadjuhpwp nkuwpdw Juypkn:

PA3BUTHUE TYPUCTUYECKOI UHAYCTPUN APMEHWUMN B YCNOBUAX
FTEONOJIMTUHECKUX U OPYTUX BbI3OBOB

BapaspaTt Mepresocosuy Hepcucsan

Annoranys. OCHOBHASA IIeJTh CTAaTHU - IPOBECTH TTYOOKUI aHAIM3 TyPUCTHIECKOH
orpaciu ApMeHHMM, OT aHAJIHM3a CTATHUCTHYECKUX [AHHBIX O JOXOJaX, IPUOBITHH M
OCHOBHBIX PBIHKaX B OTPACIM [0 H3y4YeHHUsd H3BECTHBIX U He OYeHb TYyPHUCTUYECKUX
HaIlpaBJIeHUH M MCTOPUYECKHX MeCT, B TOM 4YHCJIe MeHee H3BECTHBIX, HO He MeHee
IOCTOMHBIE IIOCEIeHUs MecT. BhlzeseHa mpobjeMa OrpaHMYEHHOTO TYPHUCTHYECKOTO
MHTepeca, a TAaKKe IIOXOe COCTOSHUE PAAA HCTOPUKO-TYPHUCTUYECKUX OOBEKTOB MU
BO3MO>KHOCTH Pa3BUTHA SKOTypHU3MA.

AXTya/JIbHOCTh HCCJIEfIOBAaHUA 3aKIIOYaeTCI B TOM, YTO HAa CETOAHAIIHUN [eHb
Ipo6eMsl Typu3Ma B ApMeHHYU BCECTOPOHHE He M3Y4YeHBI, eCTh IIPO0IeMbl, KOTOpbIe He
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pelraoTca JeCATUIeTUAMU U CTaJK 3aMeTHBIMU Ha (pOHe TeonoIuTHYeCKOd CUTyalluu B
Eppomne u Poccum, T.K. B pesyibpTaTe IIPOMCXOAUT IlepepaciipesiesieHue TyPUCTUYeCKUX
IIOTOKOB.

B pamxax mcciesoBaHuA OBLI IIPOBE/IeH aHAIN3 HAa OCHOBE CTATUCTUYECKHX JAaHHBIX
MeXZyHapOJHBIX Y HAIlMOHAJIBHBIX O(UIIMAIBHBIX HCTOYHMKOB, Ha OCHOBE OII€HOK
SKCIIEPTOB U IIPe/CTaBUTeIeH OTPaCIn.

Hayuynas HOBM3HA cTaThu 3aKJII0YaeTCa B KOMIIJIEKCHOM aHalK3e TYyPHUCTHYIECKOTO
cexTopa ApMeHUH U BEIPAOOTaHHBIX HA €T0 OCHOBE NMMPAKTHYeCKHX PeKOMEH/IAIUAX.

PesynpraTer mcciemoBaHMA [OKA3pIBAIOT, YTO APMEHMA B OCHOBHOM IIPHBJIEKAeT
MOXIJIBIX TYPHUCTOB, MTHOPHPYS IOTPeOHOCTH MOJOZABIX TYPHCTOB. B pabore Taxxe
3aTparuBalOTCA BOIIPOCHI TOCYZAPCTBEHHOIO pery/JINpOBaHUA U HOJJEP>KKU OTPaciau U
BO3MOJXKHOE TIOJIOKUTEIbHOE BIUIHUE TeKyllel reOnoIUTHIeCKON CUTyalluy Ha TyDHU3M B
Apmenun. Ha ocHOBe IpOBeZeHHBIX MCCI€IOBaHMH B paboTe OBLI IIpe/CTaBIeH
IepedeHb IIPo6IeM OTPACcaX M BO3MOXXHOCTH ee JaTbHeHIIero pa3BuTHA.

Kimrouessie cioBa: pasBuTHe TypusMa, HH(PPACTPYKTypa TypHU3Ma, SKOTypHU3M, Teo-
IIOJINTHKA, KOCBEHHBIH IIOJMOXUTeIbHBIN 3¢deKT aHTHUPOCCHMCKUX CAHKIUH, TroCy-
JapCTBeHHOEe peryJMpOBaHKe, OTPAaHUYEeHHOCTh TYPUCTHYECKMX HaIlpaBIeHUH, Hepas-
BUTOCTh MCTOPHUYECKUX JOCTOIIPHMMEeYaTeIbHOCTEeM, BETXOCTh M 3allyCT€HHE JOCTOIIPH-
Me4YaTeJIbHOCTEeMH.

DEVELOPMENT OF ARMENIAN TOURISM INDUSTRY IN WOKE OF
GEOPOLITICAL AND OTHER CHALLENGES

Varazdat Mergevos Nersisyan

Abstract. This study aims to provide an in-depth analysis of tourism in Armenia:
from analysis of statistical data on industry income, the number of arrivals, and main
key markets - to the study of tourist destinations and historical attractions, both well-
known and not so popular, but no less worthy to visit. A problem of limited tourist
content, underdevelopment of several historic/touristic destinations and opportunities
for the development of ecotourism are highlighted. The relevance of the study lies in
the fact that today the problems of tourism in Armenia have not been studied
comprehensively, there are problems that have not been solved for decades, and have
become the most obvious, in the light of the geopolitical aggravation in Europe and
Russia and, as a result, the redistribution of the tourist flow. As part of the study, an
analysis was carried out based on statistical data from international and national official
sources, the opinion of experts and industry representatives.

The scientific novelty of this article is the comprehensive analysis of Armenian
tourism industry and practical measures developed by the basis of that analysis.

Research findings also include the fact that Armenia is a destination for aging
people, while the young generation in Armenian tourist package proposal is completely
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ignored. The study tackles an issue of governmental regulation and support of the
industry, and positive effect of the current geopolitical situation on tourism in Armenia.
Based on the results of this work, a list of identified problems and further opportunities
for the development of the industry are presented.

Keywords: tourism sector development, tourism infrastructure, eco-tourism,
geopolitics, indirect positive effect of anti-Russian sanctions, challenges, governmental
regulation, limited amount of tourist destinations, underdevelopment of other historical
sites, dilapidated and rundown locations and sites.
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