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Introduction. In the economic literature, there is still no unified definition that
will comprehensively characterize competitiveness as an economic term. Moreover,
universal methods that will be comparable for different objects and subjects of
economic competitiveness evaluation have not been developed yet. In general, many
economists have referred to competitiveness in their analyses, trying to define and
interpret it, and the characteristic is that in almost all analyzes the multi-content and
multi-level of this term is preserved, which is due to the features of its economic
nature. Originally, the word "competition" was derived from the theory of economics
from the everyday, colloquial language, characterizing the behavior of a businessperson
to compete, and for a long time it meant only independent competition between two or
more peoplel.

Competitiveness itself is a dynamic phenomenon; it changes over time depending,
for example, on the nature of the market, the life cycle of the subject of competitiveness,
changes in the external and internal environment, as well as several other circumstances.

The relevance of the article. The role and importance of competitiveness has
become so important today that it is impossible to imagine or describe the behavior of
regions, countries, economies, organizations and even consumers without competitiveness.
The role of competitiveness is growing and changing as fast as the world of science and
technology develops and as the role of globalization increases. Just searching for the
term "competitiveness" on search platforms yields more than 40 million results,
covering all the possible elements that can explain and influence the competitiveness of
a country or economy. Considering the above, it is more than relevant to refer to the
analysis of the main indicators characterizing competitiveness.

With the change of time, the concept of competitiveness continues to change,
while the main objective of its study remains unchanged. The main goal of achieving
competitiveness is strengthening the nation's economy and its prosperity. As the world
is undergoing rapid transformation, none of the existing models can be valid forever,
but each model/theory can identify important factors in explaining a nation's success in
the international economic arena.

Purpose. The purpose of this article is to study the origin of the idea of
competitiveness, the stages of its development and modification, to distinguish the
characteristic features, to reveal the connection and difference between the term’s
"competition" and "competitiveness".
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Obyjectives. To achieve the stated goal, it was necessary:

e To study the emergence of the term "competitiveness" in economic literature,
e Analyze genealogy, prototype, stages of development,

o Identify the main features,

¢ Consider the critical/determining factors of competitiveness

Literature review. For the first time, Adam Smith tried to clarify the definition of
competition in his work "An Inquiry into the Wealth of Nations". He believed that
competition among buyers would immediately begin if the supply decreased, which in
turn would lead to an increase in prices. However, when the supply increases too
much, the price will decrease to the extent that the competition between sellers will be
strong or, depending on how quickly the given product will be sold out!.

The essence of competition, according to A. Smith, consists of a set of
interconnected attempts by sellers to establish control over the long-term market.
Many authors based on the essence and meaning of the concept of competition, give
various definitions of competitiveness, mainly at the micro level, where different criteria
of competitiveness and their manifestations are considered. For example, American
economist, leading specialist in the field of competitive strategy, competitiveness M.
Porter defines competitiveness as the ability of a product, service, or market
relationship to perform on an equal footing with competing entities of similar products,
services, or market relationships operating in the market?.

Russian economist, academician M. Gelvanovsky defines competitiveness as an
economic feature that creates advantages for the object of competition®.

Competitiveness is defined as a concentrated expression of a country's economic,
scientific, technical, manufacturing, organizational, managerial, marketing, and other
capabilities, which are realized through products and services, and successfully
confront competing analogues both in the domestic and foreign markets.

Competitiveness is the ability to work successfully in a certain market or sales
region in a unit period through the production and sale of competitive goods and
services - this is how Russian researchers V. Khrutsky and I. Korneeva interpret>.

Competitiveness represents, on the one hand, the internal characteristics of the
organization itself, which are determined by the level of use of scientific, technical,
production, personnel potential, as well as the potential of marketing services, and on
the other hand, external, it is socio-economic and organizational factors that allow the
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organization to create more attractive price and non-price characteristics of products
compared to competitors, which are the main measure of the organization's efficiency.

Among the characteristics of competitiveness is the need for its quantitative
assessment, without which the maintenance and improvement of the competitiveness
level is subjective. The competitiveness assessment process implies the existence of the
subject of assessment, its subject and object, the goals (criteria) of competitiveness
assessment. State authorities, organizations, investors, buyers, etc. can be the subject of
competitiveness assessment. The evaluation objectives (criteria) can be the market
position, development rates, ability to return borrowed funds, etc. Products (works,
services) are traditionally considered among the objects of competitiveness. In a
broader sense, the objects of competitiveness are products, normative acts, scientific-
methodical documents, design-construction documents, technologies, production,
personnel, securities, infrastructures, information?.

Research methods. The relevant studies of foreign economists were the basis for
the solution of the problems presented in the article. Logical, statistical, and
comparative analysis methods were applied during the research.

Analysis. Competitiveness is derived from the Latin word “Compete”, meaning
the involvement of markets in business competition. More briefly, it is the ability to
compete. Competitiveness in the modern world has become a term that describes the
economic power of a country or industry or organization in a global market economy
over its competitors, where goods, services, people, skills, and ideas move freely across
geographical boundaries.

Firm-level competitiveness can be defined as the firm's ability to design,
produce, and/or market products that are superior to those offered by competitors,
considering price and non-price qualities®.

To carry out the analysis, competitiveness was considered as a multifaceted
concept, the understanding of which comes from the theory of economics,
management, history, politics, and culture. Although the concept of competitiveness is
an independent field of study that emerged in the recent past, its roots lie in the
economic theories of the past, starting with A. From Smith's (1776) "theory of absolute
advantage". Smith's theory projects a two-country, two-product model that emphasizes
specialization of labor. Emphasis is placed on trade in the product where the nation has
an absolute cost advantage. It is based on certain assumptions, the most prominent of
which is labor as the sole factor of production*.
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Later, when it was observed that countries such as Singapore and Hong Kong,
which lacked natural resources, achieved great success in developing international
trade, the concept of comparative advantage shifted to competitive advantage.
However, it is a fact that Ricardo's theory of comparative advantage held sway for more
than a century. Many analyzes provide a basis for concluding that comparative
advantage and competitive advantage have been used interchangeably at the national
level. Although these two concepts are interrelated, they are fundamentally different.
As economies around the world progress, various other factors such as infrastructure,
technology, etc. come into play to determine the competitiveness of nations. It is
noteworthy to refer to the "diamond model" developed by Porter in the 1990s, after
which the various models developed by his followers consider various new factors that
contribute to the economic competitiveness of nations. The "Diamond Model" explains
a country's global competitive advantage and success in a specific industry.

At the micro level, competitiveness is usually understood as the innovativeness
of an organization to increase its output volume, market share and profits. In the
framework of traditional economics theory, becoming more competitive meant making
goods cheaper, for example by reducing labor costs. However, starting from the 30s of
the 20th centuries, non-price factors also began to be considered as important
determinants of competitiveness at the micro level.

The non-price factors are quite varied and include:

e The characteristics of human resources, such as the skills, qualifications,
motivation of employees.

e Technological factors, such as scientific research and expert capabilities, the
integrity of work aimed at acquiring new knowledge and their practical
application to create a new product or technology, and the ability to master
technologies.

e Management and organizational factors - the set of internal and external
relationships of the organization with customers, suppliers, public and private
institutions, research institutes and other organizations'.

The above-mentioned factors define the company's ability to maintain and
advantageous position in the changing technological, economic, and social
environment. In modern economics, the term "competitiveness" is used at different
levels: products, organizations, industrial sectors, regions, and, finally, countries. The
interrelationship of different levels of competitiveness is presented in Figure 1 below,
which represents a unique "pyramid of competitiveness"?.

! Kynemosa 1., Kouxypenrocrmoco6uocts Y Munosanuu, Kypran Hayussix ['nnores
VYcememnsix busnec-Pemennit, The World of New Economy — XKypaan «Mup Hosoit
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2 Moxponocos, A. I'. M74 KoukypeH1us u KoHKypeHTOCcocobHocTs/ A. I'. MokpoHnocos, 1. H.
Maspuna. — Exatepun6ypr : M3n-Bo Ypan yu-ta, 2014. — 194, [2] c. 43
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Figure 1:Description of the pyramid of competitiveness'.

There are close relationships and interdependencies between different levels of
competitiveness. In particular, the sectoral competitiveness of a country and an
industry ultimately depends on the ability of producers of specific goods to produce
competitive goods. But, on the other hand, the release of competitive products can be
carried out in the case of favorable conditions created for the industry and the
country's product producers in general, that is, the competitiveness of objects of each
lower level is a factor of the competitiveness of objects of all higher levels. In other
words, facilities at higher levels create conditions that ensure the competitiveness of
facilities at lower levels. However, there are fundamental differences between the
concepts of competitiveness at different levels. For example, the concepts of "country
competitiveness" and "enterprise competitiveness" differ, first, in the unequal target
functions of these objects. Next are the development targets of the countries, which
may differ based on their historically established traditions and aspirations of the
national population. The most remarkable thing is that all countries are very different
in their location and borders, their role in the world economy, economic and
geopolitical potential. This explains the difference between national-state interests,
economic strategies, and the external economic segments of these strategies.

! Moxponocos, A. I'. M74 Konkypenius u KoHKypeHnTocnocobuocts/ A. I'. Moxponocos, 1. H.
Maspuna. — Exatepun6ypr : M3n-Bo Ypan yu-ta, 2014. — 194, [2] c. 43
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Competitiveness is a universal indicator that can be applied to many industries.
However, it is most often defined as an economic concept, and its application to
economic objects is the most common.

The whole variety of competitive relations emerging in the economy can be
conditionally divided into three levels:

1. Micro-level (specific types of products, industries, organizations), which reflects
the actual quality and prices of products.

2. Medium or middle level (industries, business, and production associations) which
ensures the sustainable improvement of the efficiency of the use of existing
production resources in the industry.

3. Macro level (national economic complexes, countries, associations of countries,
which reflects the general state of economic systems, their balance, and investment
environment!.

At the macroeconomic level, the main conditions of the competitiveness of the
entire economic system are determined. The average level of competitiveness shapes
the development prospects of associations, industrial sectors or organizations included
in groups of organizations.

At the micro level, competitiveness takes its final, finished form in the form of
the competitiveness of the organization, the product, which is manifested, for example,
in the price-quality ratio.

Competitiveness is a multidimensional concept. It is expressed, interpreted, and
understood in different ways in different contexts and at different scientific levels. But
to generalize all, competitiveness can be considered at three different but interrelated
levels: country, industry, and organization?.

Many researchers and authors have repeatedly referred to and emphasized the
importance of organizational level competitiveness. Organization-level competitiveness
is of greatest interest among practitioners and has attracted the attention of researchers
from the three levels of competitiveness: country, industry, and organization, because
organizations compete in the global arena and face direct competition. Professor Porter
says "organizations, not nations, compete in international markets."

Considering the multi-level nature and features of competitiveness, the hierarchy
of concepts of competitiveness of market entities will have the form presented below:

! TenpBanoBckuit M., Xypxosckas B., Tpobumosa M. Ykas. cou. C. 35.
2 Murths, TP et al (1998) “Country Capabilities and the Strategic State: How National Political
Institutions Affect MNC Strategies”, Strategic Management Journal, 15, pp 113-129.
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Table 1
Hierarchy of concepts of competitiveness!

Hierarchy level

Concept of competitiveness

Competitiveness of
the country

It is assessed as the country's ability to produce goods and provide
services that meet the standards/requirements of world markets
and create conditions for increasing public resources at a rate that
allows for sustainable GDP growth and population living standards.
Quality improvement at the level of global values.

Competitiveness of
the region

It is evaluated as the ability of the region to produce goods and
provide services that meet the requirements of the domestic and
world markets, will create conditions for the increase of regional
resources, will ensure the growth of the potential competitiveness
of economic entities at a rate that will ensure sustainable GDP
growth and the quality of life of the population of the region
improvement at the level of global values.

Competitiveness of
industrial sectors

It is evaluated as the ability of the industry to produce goods and
provide services that meet the demands of global and domestic
markets and create conditions for the growth of the
competitiveness potential of the organizations of the sector, based
on the main macro-technologies.

Competitiveness of
the organization

It is considered as a relative characteristic that reflects the
differences in the development of a given organization from the
development of competing organizations in terms of the degree of
satisfaction of people's needs with their products and the efficiency
of production activities.

Product
Competitiveness

Considered as a set of quality and cost characteristics of products
that meet the specific needs of the buyer and are favorable to the

buyer and distinguish them from similar competing products.

This ratio depends on the conditions formed at the previous two levels, the

company's personnel, the ability to use its own resources, as well as the general
economic and industrial advantages of the national comparison.

In recent years, the concept of cluster competitiveness has also emerged. A

cluster is a group of neighboring, related organizations and their affiliates that work

together for the benefit of creating a competitive final product. Therefore, the multi-

level structure of the economic category "competitiveness", considering modern trends,

can also be supplemented with cluster competitiveness.

! Komxos H., Jlazapes A. ITogxos! k OljeHKe S5KOHOMUYECKOI KaTeTOPUU «KOHKYPEHTOCIIOCO0-
HocTu» // Ilpo6ems! mporuosupoBanus. 2007. Ne 4. C. 5-20.
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Scientific novelty. The scientific novelty of the article lies in an attempt to
develop a typology and classification that would allow to develop a scientifically
grounded service and strategy, to create and develop common service strategy starting
from product competitiveness, organization competitiveness and it will affect on
competitiveness of industrial sectors, competitiveness of the region and finally to
competitiveness of the country. All of which will include a perception of consumer
values and norms governing consumption, a cross-correlation of the consumer needs.

From the definitions given by various researchers, it can be concluded that
national competitiveness is the ability of a nation to provide a favorable environment
for its organizations and hence industries to prosper. The objective is to help create value,
generate profits, and simultaneously increase national prosperity. Competitiveness is a
relative concept, which is revealed because of comparison with the subject being
analyzed (object/subject) and the competing subject (object/subject). Comparison and
matching must meet the requirements of completeness and certainty. Exceptions are
rare cases of "absolute" nature of competitiveness. For example, a product that has
unique characteristics and cannot be substituted by other products, or a monopolistic
organization. Competitiveness has such important properties as the certainty of
manifestation, that is, for the analyzed subject (object/subject), the conditions that are
characteristic of the market of the given subject and for a certain period are determined
first. Competitiveness is multi-level and has several characteristics and observation
methods. In addition, competitiveness can also exhibit the property of inconsistency,
which forces the interests of the consumer and the product producer to be aligned.

Based on the analysis of competitiveness, influencing/determining factors, multilevel
and general characteristics of competitiveness, we conclude that competitiveness is a
universal indicator that can be applied in many fields. The whole diversity of
competitive relations arising in the economy, which can be divided into three levels:
micro, medium or middle and macro levels, reflects the country's competitiveness,
which depends on the general state of economic systems and their balance, and directly
shapes the investment environment.

I propose to consider the state of the economy from the point of view of external
and internal competitiveness, while considering the external competitiveness of the
economy, one can also consider the share of industry in exports or the ability to sell
goods and services in world markets and. availability of sufficient quantity in the
structure of export. They are the goods and services that ensure the stability of the
country's payment balance. One of the most important features of competitiveness is
the ability to manage it as a key parameter of strategic development.

Therefore, being aimed at improving the factors affecting the competitiveness of
the Republic of Armenia, I propose at the micro, middle and macro levels to form a
concept of increasing the recognition of Armenian products in foreign markets,
building confidence in quality and, based on the principles, to develop a state policy to
increase the competitiveness of the Republic of Armenia, which will properly
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represent the tendency to have competitive products and will contribute to increasing
the export volumes to international markets.
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Lhihp Unipwnh Unipurywt
Uwpphwd Ywpnwuh Mnnnujw

Zudwnnwnwghp: Upgnibwlnipiniut hupuhtt phttwdhl Eplinyp E wyt thnju-
Ynud t dwudwbwlyh Ehpmgpmd‘ Juwpws (hukny, ophtiwl, onijuyh punyphg,
Upgniilynipjut wpwpuyh Yyubiph ghljjhg, wpwphtt b Gkppht dhgwduyph
thnithnjunipniiiibphg, huswybtu twb Uh owpp wy] hwuquudwbputphg:

Upphwlwinpinii: Upgnitwlnipjub nhpt mu bpwbwlnipniut  wyuop
wypwl £ Juplnpyk), np mupwswopewh, kpypubkph, mbnbkumpnitubph, ug-
dwlipynipjniutiph b tnythull vywennubph Juppwghép wpwig dpgnibw-
nipjutt wmthtwp b wuwunlbpugul] jud tupugpt): Upgnibwynipjut phpp
unyupwt wpwg £ wdnd b dwthnpoynid, nppwtt wmpwg qupquunid £ ghwnw-
nbkthjulwb wyhiwphp b npputt Ukswunid k ginpujugdwt ntpp: Zwpyh wntk-
1ny Jbpnupjup wewyl] pwt wpphujut b winpunwuntug dpgnibwlnipiniup
punipwgnnn hhdtwlwh gnigwuhpubph yipnidnipjutp:
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niuntdbwuhpnipnibtbpp: Zknwgnunipjut pipugpnid Jhpundtp Eo mpudw-
putwul, Jhdwjugpuljut b hwdbdwnwlwb 4Epnisnipjut dbkpnnubpp:

Unugjwé hpdbwlwl  wpynibpbhlpp: Stnbtumpjut by  wnwowgnn
Upguljguhtt hwpwpkpnipniiubph nne puquuquunipnitp, npp hwdpunhw-
pugiting Yupkh b pwdwbl) tpbp Jdhypn, dhohti b dwlpnuwlwpryulkph,
Epiph dpgnibwljnipjutt wpunwgninudt, npp psybu jupygu) B wbnbuwlub
hwdwlwpgtph punhwunip yhdwljhg, npuig hwjwuwpwlopnipiniihg, wybtybu
£ ninhn YEpwny duwynpnid L ubpgpnidwghtt dhowduypp:

Qhwnwlpulr Gnpoyp: Znypjwuish ghnwljut unpnipmnitp juyuinwd  iputnd,
np thnpd E wpynd dowljl] mhywpwinipnit b quuwljupgnid, npp pnyp juuw
Uowljk] qhnnwluinpku hhdtwynpws nwquujupnipinit, unbnst] b dowlly
punhwinip vywuwpuwt whywpuinpmnt ujuws wpnwgpuiph dpgniiw-
nipjniihg, juquulbkpynipjut dpgnitwlnipjniithg, npnup Juqpkt wpnpnibw-
phipnipyut  Upgmbwlmpjut Jpw, hish k. hp hkppht'  wwpuswopewih
Upgnitwlnipymt b ykpowwbku Epyph dpgnibwlnipjut Jpu: Uju wdbup tkpw-
ol £ ugunnnuljut wpdtputph, vygunnudp jupgquynpnn tnpdbph ptljunid,
uwunnnubph Juphpubph pwswdlb thnjuhwpwpbpnipini:

Uwnugijuwé wpynipbhlbph Ghpundwl hbwpun/npnieniip: Uhndws 1hubng
pupbjuwyb] Zuyuwunwth Zwbpuybnnipjut dpgnibwlnipjut Jpu wqnpnn gnp-
dntukpp, wnwowplynmd U dhypn, dkgn b dwlpn dwjupnulnid dbwynpl) wp-
wnwpht onitjutbpnid hwjjuljwt wpnunpuiuph tjundudp dwbwskihnipjut
pupdpugdut, npulh Junwhnipjut dbwynpdwt hwjkguljupg b npug hhdwt
Jpu dowlly 22 dpgnibwynipjut pupdpugdut yhknwlwb punupuljuinipnt,
husp yuwnowd Yhpuny Yubkpuwyuguh dpgnitiul] wpununpup nituktwnt dhnnudp
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b Juywuwnh nbyh dhpwqquyhtt onijuukp wprnwhwidwt swdwjikph wybkjwug-
dwtip:

Puiuh punkp. Upguljguyhtt nhpp, wqnnn gopénutp, puquudwlupnul
Upguljgnipinil, Upgnibwlnipjut ypw wqnnn gnpéntkn:

O TPAKTOBKAX KOHKYPEHTOCNOCOBHOCTH

Jiunut MypaposHa MypaasH
Mapuam BappaHoBHa lMorocsx

Awnnoranma. KoHKypeHTOCIIOCOOHOCTh camMa IO cebe ABIAETCA AMHAMUYHBIM SB-
JleHueM, OHA MEHSeTCsS C TeYeHHeM BpeMeHH B 3aBUCHMOCTH, HaIlpUMep, OT XapaKTepa
PBIHKA, SKM3HEHHOTO IIMKJIA CyOBeKTa KOHKYPEHTOCIIOCOOHOCTH, H3MEHEHHI BO
BHEITHell ¥ BHyTpeHHel cpeZie, a TAK)XXe PAAa APYTUX OOCTOATEIbCTB.

AxryareHOCTS cTarbH. Ponb 1 3HaUeHHe KOHKYPEHTOCIIOCOOHOCTU CEeTOJHSA CTaTH
HACTOJIBKO BaKHBIMH, YTO IIOBe/IeHHE PeruOHOB, CTPaH, SKOHOMHK, OPTaHM3AlUHi U
Jaxe MOTpeOuTeNeil HEBO3MOXXHO IIPEICTABUTh MU OIMCATh Ge3 KOHKYpPeHTOCIIOCO0-
HOocTH. PoJIb KOHKYpPEHTOCIIOCOGHOCTM pacTeT M MeHsSeTcsa TaK e OBICTpO, Kak
Pa3BHUBAeTCA MUP HAYKU U TeXHUKU U BO3PACTaeT POJIb IJI00ATU3aL .

C TeyeHHeM BpeMeHM KOHIEIINA KOHKYPEHTOCIIOCOOHOCTH IIPO/IOJDKAET MEHATHCH,
B TO BpeMs KaK OCHOBHafd IleJIb ee M3y4YeHHSA OCTaeTCA HeM3MeHHOH. I'1aBHOI meibio
IOOCTIDKEHUS KOHKYPEHTOCIIOCOOHOCTU ABJIAETCA YKpeIlIeHVWe HAlMOHAJIBHON DKOHO-
MUKH U ee mpolBeTanue. [IoCKoNIbKy Mup npeTepieBaeT GbICTpble TPe0Opa3OBaHusA, HU
OJHA U3 CYIIECTBYIOIINX MOZeell He MOXeT OBITh JeHCTBUTENIBHON BEYHO, HO KaXAas
Mozenb / TeOpUs MOXET OIpeleNNUTh BaXHbIe (PaKTOPHI, OOBACHAIONIE yCIIeX HALMH
Ha MeX/IyHapOJHOI 5KOHOMUYECKOI apeHe.

Ilexns. llenblo DaHHOW CTAThbU ABIAETCA U3yUeHUe IIPOUCXOXKIEHUA HAEeU KOHKY-
PEHTOCIIOCOOHOCTH, DSTAIlOB ee PasBUTHUA M MOAU(UKAIVY, BbIIENEeHUE XapaKTePHBIX
4YepT, BBIABJIEHNE CBI3U U Pa3INYMI MEXAY TEPMUHAMHU "KOHKYPeHIUA" ¥ "KOHKYpEeH-
TOCIIOCOGHOCTB".

Ilpo6remsr. [Ins moctreHNs 3asgBIE€HHOM Liey ObLIO HEOOXOAUMO:

e 3y4uTh NOABIEHUE TEPMUHA "KOHKYPEHTOCIIOCOOHOCTS" B 9KOHOMUYECKOMH JIUTe-
parype,

e AHanu3 reHeasoruy, MPOTOTHUIIA, ITAIIOB Pa3pabOTKH,

e Ormnpezenure OCHOBHBIE XapaKTePUCTUKH,

e PaccmoTpers KpuTHueckue/onpezensomye GakTopsl KOHKYPEHTOCIIOCOOHOCTH

Merogomormsa. CoorBeTcTByIOIIYE UCCIEIOBAHNA 3aPYOEXKHBIX S9KOHOMUCTOB JIETJIN
B OCHOBY pellleHus IIpo0JeM, ITpe/iCTaBIeHHBIX B CTaThe. B Xoze mccirenoBaHus OBLIN
IIPUMEHEHBI MEeTO/bI IOTUYeCKOTO, CTATUCTUYECKOTO ¥ CPABHUTEIBHOTO aHAJIN3A.

OcHoBrsre pesyisrarsl. Bce MHOrooGpasue KOHKYPEHTHBIX OTHOIIEHHE, BO3HH-
KaIOI[UX B DKOHOMUKE, KOTOPbIe MOXHO pa3fleJIUTh Ha TPU YPOBHA: MHKPO, CPeJHUN U
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MaKpOYPOBHH, OTPa)kaeT KOHKYPEHTOCIIOCOOHOCTh CTPAHBI, KOTOpPAs 3aBUCHUT OT OOIIero
COCTOSIHUSA DKOHOMUYECKUX CUCTEM M HX COAJAHCHPOBAHHOCTU, Y HEIIOCPEJCTBEHHO
bopMUpyeT UHBECTHIIMOHHYIO CPeLy.

Hayarag Hopusra. Hayynas HOBU3HA CTaThU 3aKJIIOYAETCS B IOIBITKe pa3paboTaTh
THUIIOJIOTUIO U KJIaCCH(UKAIINIO, KOTOPBIe IO3BOJIIIIN GBI pa3paboTaTh HAyYHO OOOCHO-
BAHHYIO CTPATeruio, CO3aTh M Pa3BUTh TUIIOJOTHIO OOIIUX YCIYT, UCXOAA U3 KOHKY-
PEHTOCIIOCOOHOCTH IIPOAYKIIMH, KOHKYPEHTOCIIOCOOHOCTH OPTaHU3aIH, YTO IIOBIUAET
Ha KOHKYPEHTOCIIOCOGHOCTB OTPAC/It, YTO, B CBOIO O4Yepeb, IIOBIUAET Ha KOHKYPEHTO-
CIIOCOOHOCTh pEerHMOHa, ¥, HAaKOHeIl, Ha KOHKypPeHTOCIIOCOOHOCTh CTpaHEL. Bce 3To
BKJIIOYAaeT BOCIPUATHE IOTPeOUTENBCKUX IIeHHOCTeH, HOPM, PeTyJIHUPYIOWUX IOTpes-
JleHue, B3aNMOCBSI3b TOTPEOUTENBCKIX ITIOTPEOHOCTEH.

BosmoxxrOCTS npHMeHEeHHT MOMyYeHHBIX pe3y/AbraroB. Bypnydum HaleleHHBIM Ha
yay4ureHue (pakTopoB, BAUAIOUNX Ha KOHKypeHToCcIIocoOHOCTh Pecrrybiuku Apmenus,
A IpeZjIaralo Ha MUKPO-, CPeJJHeM U MaKpPOYPOBHAX COPMUPOBATh KOHIIETIIIUIO TIOBBI-
IIeHUs y3HABaeMOCTH apMSIHCKOM IIPOAYKIIUY HA BHELTHUX PBIHKAX, YKPeILJIEHUA JOBe-
PHA K KaueCTBY ¥, OCHOBBIBAACh Ha IIPUHIUMIIAX, pa3paboTaTh TOCyAapCTBEHHYIO IIOJIH -
THKY II0 IOBBIIIEHUIO KOHKYPEHTOCIIOCOOHOCTE Pecrry6iuku ApmeHus, KOTopas ZOJDK-
HBIM OOpa3soM OTPa3HUT TEHIEHIIUIO K BBIIYCKY KOHKYPEHTOCIIOCOOHOM NPONYKIUU U
OyeT cIIocOOCTBOBATh YBEIUYEHUIO 00bEMOB SKCIIOPTA HAa MEXYHAPOJHbIE PBIHKU.

Kiouessie cmoBa: Konkypenrtnas mosunus, Biausiomwue cdakxrops:, MHoroypos-
HeBasg KOHKYPeHIIUH, JOCTIKeHHe KOHKYPeHTOCIIOCOOHOCTH, YKpeIlJleHre HallMOHAJIb-
HOM 5KOHOMUKHY, (PaKTOPHI BIUAIOMUX HA KOHKYPEHTOCIIOCOOHOCTS.

ON INTERPRETATIONS OF THE CONCEPT OF COMPETITIVENESS

Lilit Murad Muradyan
Mariam Yardan Poghosyan

Abstract. Competitiveness itself is a dynamic phenomenon, it changes over time
depending, for example, on the nature of the market, the life cycle of the subject of
competitiveness, changes in the external and internal environment, as well as several
other circumstances.

The relevance of the article. The role and importance of competitiveness has
become so important today that it is impossible to imagine or describe the behavior of
regions, countries, economies, organizations and even consumers without
competitiveness. With the change of time, the concept of competitiveness continues to
change, while the main objective of its study remains unchanged. The main goal of
achieving competitiveness is strengthening the nation's economy and its prosperity. As
the world is undergoing rapid transformation, none of the existing models can be valid
forever, but each model/theory can identify important factors in explaining a nation's
success in the international economic arena.
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Purpose. The purpose of this article is to study the origin of the idea of
competitiveness, the stages of its development and modification, to distinguish the
characteristic features, to reveal the connection and difference between the term’s
"competition" and "competitiveness".

Objectives. To achieve the stated goal, it was necessary:

e To study the emergence of the term "competitiveness" in economic literature,
¢ Analyze genealogy, prototype, stages of development,

e Identify the main features,

¢ Consider the critical/determining factors of competitiveness

Research methods. The relevant studies of foreign economists were the basis for
the solution of the problems presented in the article. Logical, statistical, and comparative
analysis methods were applied during the research.

The main results. The whole diversity of competitive relations arising in the
economy, which can be divided into three levels: micro, medium or middle and macro
levels, reflects the country's competitiveness, which depends on the general state of
economic systems and their balance, and directly shapes the investment environment.

Scientific novelty. The scientific novelty of the article lies to develop a typology
and classification that would allow to develop a scientifically grounded service and
strategy, to create and develop common service strategy starting from product
competitiveness, organization competitiveness and it will affect on competitiveness of
industrial sectors, competitiveness of the region and finally to competitiveness of the
country. All of which will include a perception of consumer values and norms
governing consumption, a cross-correlation of the consumer needs.

Possibility of the results’ application. Therefore, being aimed at improving the
factors affecting the competitiveness of the Republic of Armenia, I propose at the
micro, middle and macro levels to form a concept of increasing the recognition of
Armenian products in foreign markets, building confidence in quality and, based on
the principles, to develop a state policy to increase the competitiveness of the Republic
of Armenia, which will properly represent the tendency to have competitive products
and will contribute to increasing the export volumes to international markets.

Keywords: Competitive Position, Influencing Factors, Multi-Level Competition,

achieving competitiveness, strengthening the nation's economy, factors affecting
competitiveness.
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