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Introduction
The given work aims at continuing a series of articles on linguistic topics current-

ly focusing on the phenomenon of homonymy to show differences of meanings in ho-
monymous pairs of business English words, types of homonyms and their differences
and, finally, making an attempt of differentiating between the two confusing pheno-
mena such as polysemy and homonymy.

Comprehention of the meaning of homonymous words we come across in Busi-
ness English helps us avoid some of the misinterpretations of language realities and
better acquisition of the language and the precise distinction of polysemic and homo-
nymous words contributes to the building of proper business English vocabulary.

The Purpose of Learning Homonyms for Business Students

An absolute conviction exists among all linguists concerning the importance of
giving special attention to homonymous pairs in learning general and business English
words that arises from the necessity to differentiate their meanings to avoid confusing
situations. The point is that 'English is not only the most widely spoken language in the
world, but also most widely accepted written language, which means that all official
and business documentation is done in English.

There fore, the use of precise, accurate and error-free language is very impor-
tant. Recognition of homonymous pairs, in particular, homographes, is possible only
on a contextual basis or in word combinations, otherwise, viewed separately, they can’t
be informative as they have the same graphical form.

So, which words do we call homonyms? These are words which are spelled or
pronounced similarly. Homonyms usually take two forms; those with phonological
similarity are called homophones and the ones with similarity of graphical form are
called homographs. Examples of homophones are write/right, site/sight, wait/weight,
etc. Examples of homographs are lead /li:d/ (of a dog), and lead /led/(on the roof) or
tear /tia/ on the eyes and tear /tea/ on the shirt. There are some homonyms which are
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simultaneously homophonic and homographic. For example, mail (armour)and mail
(post), minute (unit of time) and minute (of agenda) mean (having the meaning of
smth) and mean (being not generous, unkind).

The analysis shows that although a considerable number of the latter form of
homonyms can be found in business English terms, they can also be found in non-
business context. Examples are settle (repay) a debt, settle (inhabit) on the shore of
the island;) commision (payment to the middleman) - commission (a group of officials
chosen for a certain responsibility, e.g. European Commission), exchange (a place
where financial instruments can be bought or sold) — exchange (changing one thing
for another), outlet (point of purchase, shop) - outlet (pipe through which water can
come out), pool (common fund of money) — pool (a small area of still water), average
(accident on the water) — average (middle, ordinary) income, person. Examples of
non-business homonymous pairs are blind (window shade, a screen for a window) -
blind (unable to see), peer (person equal in a status or age) - peer (In the UK.,
member in the House of lords).

Still another analysis proves that homophonic pairs can be frequently seen in
English and business English. Here are the examples: compliment (expression of
admiration) - complement (supplement, complete something); ensure (assure, make
believe) — insure (obtain insurance), incite (urge) - insight (deep perception and un-
derstanding, e.g. of consumers), accede (agree) - exceed (be greater than); e.g. de-
mand for money often exceeds its supply; differ (be different) - defer (postpone),
e.g. deferred (payment, taxes), principal (an important person) - principle (fun-
damental doctrine), e.g. international accounting principles, pore (tiny openings on
the skin) — pour (flow of capital) etc. Homophonic words can be often met in common
words as well. Let’s consider some of them; blew - blue, by - buy - bye, cent -
sent, flower - flour, cheep - cheap, current - currant, die - dye, fair - fare, for
- four, guessed - guest, new - knew, hole - whole, due - dew, here - hear, our -
hour, bare (without clothing ) - bear (wild animal) etc.

According to the following observation the availability of pure homographs is less
frequently found. Here are some more examples we would like to show to a reader:

Sewer /su:ar/ meaning draining and sewer/sauar/ meaning someone who
sews, wound /worund/ (past tense of wind) — wound /wu:nd/, meaning injury, or
wind/wind/, direction of the air and wind/wpind/, which means twisting something,
e. g. a wool ball, or desert/dr’z3:t/, meaning to leave smb., smth. to abandon, and
desert/’dezat/, like a large area of land with almost no water.

What becomes more difficult for linguists is to? distinguish between polysemy
and homonymy.

2 Finch 2005, 151.
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Polysemy is a sense relation of a lexeme or word in which a lexeme acquires
more than one meaning, as distinct from homonymy, in which two lexemes have either
the same sound or the same written form.

At a theoretical level, the distinction is quite clear in that homonyms are separate
lexical items and the relationship between the words is purely accidental, not logical.
Therefore, words are totally unrelated. e.g. Crane, a machine to lift heavy things and
crane, a large bird, Consonant, phonetic symbol, and consonant , corresponding,
being in harmony with smth; e.g. She is consonant with her social position, Credit,
meaning appraisal and respect, e.g. why not give him credit for such a scupulous
work, and credit like a bank credit, buying smth. on credit.

In the case of polysemy, however, we are dealing with a single lexical item that
has acquired more than one sense. In practice, however, the distinction is often diffi-
cult to make. It seems first that the most direct solution is to take the word origin or
etymology as the principal criterion, but that will also lead us to confusing decisions.
Apple (fruit) and apple in the idiom the apple of the eye (the most beloved person) or
pupil (student at school) and pupil (the centre of the eye). A similar problem exists
with the word sole as a fish and sole as part of a shoe. These words have a common
origin and, therefore, are polysemic by etymology. We can see some logical similari-
ties between apple as an important favorite fruit and apple as a loved person, and pu-
pil as the centre of educational process and pupil as the centre of the eye, however, not
all of them can be observed to have some logical sense similarities as was the case with
sole and credit. Therefore, we can state that when most of the senses are unrelated,
people will classify them as separate lexical items, therefore, homonyms.

It likely appears that a more useful approach is to look for a common core of
meaning existing between senses for the recognition of polysemic words and set aside
the matter of etymology.

The term? flight can have the following meanings 1. the power of flying 2. an air
journey 3. an air craft making such a journey 4. a series of steps 5. digression in the
sense of fleeing, running away 6. a unit of the air force.

Words capable of acquiring more than one meaning are polysemic, opposed to
those that can have only one meaning called monosemic. lets consider some fre-
quently used polysemic terms in Business English. e.g. Consolidate (join, unite) ac-
counts - consolidate (make strong), break (annul) a contract - break a vase,
peddle, sell goods house to house and peddle, spread news or smth. else all over,
grapevine, grapes growing on the vine and grapevine, an informal communication
means for spreading rumours, gearing, movement of device, mechanism, directing
smth, gearing, proportion of the company’s borrowed capital to its own capital.

3 Hornby 1998, 447.
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The word account means first, a description or analysis of something, | gave a
detailed account on the robbery in my house to the police. In a business context ac-
count is an arrangement with a bank to leave money there and a written financial
statement with the money paid or owed. Account also means consider, and to ac-
count for smth. is equal to explain the cause of smth, consider smth. for example,
Please account for your disrespectful attitude towards the committee members.

An Idiom on account of smth. is explained because of smth, for the reason of smth.
We delayed our flight on account of terrible weather. A commonly used phrase is take into
account which means consider the importance of smth, for example, you must take his
physical state into account when you give him such a task

Another business term is premium®. Premium in insurance business means
regular payment by a customer to an insurance company, additional payment to the
regular one, in branding it is high quality brand, premium pricing is above the aver-
age price for smth valuable, e.g. for CD Rome attached to the book, and in market-
ing premium is a free good given to a customer to promote sales. The term stock is
also polysemic, first of all it implies supply of goods available, e.g. fuel stocks will be run-
ning very low in winter, a storehouse of goods available for sale, e.g. the shop has a
big stock of microcomputers, amount of securities bought and sold at the stock ex-
change, e.g. the prices on our stocks are skyrocketing, and farm animals such as livestock.

Policy assumes insurance policy, a document stating the terms and conditions of
an insurance transaction, as well as a plan, a direction of actions taken by govern-
ment or a business.

Provision is an item or article in a contract or agreement, in accounting terms,
it means reserve funds for taxes.

One of the examples of polysemic terms is the term bill. First of all, it is the
statement of money for home services, water/telephone/gas/ bills and so on, a pro-
posed draft to the new law presented to the parliament, a banknote in the US and
in some specific phrasal terms such as bill of exchange - an order to pay money to a
named person, bill of lading, transport document listing the details of a cargo etc.
Another example is market as a consumer and market as a shop.

Conclusions
In conclusion to this analysis we can say that all the terms considered have more
or less a common core of the meanings for polysemic words. As in the case with flight

4 Farrall, Lindsley 2009, 6.
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the common core of all the meanings is direction upwards, to the heights, to the sky,
or running away from somewhere.

In account the core meaning of all lexemes is the ability to count figures, indica-
tors, or present them in some documents, describe and analyze them. The word
premium also proves this assumed theory of the core meaning, proposing smth.
above the average, smth more, smth. of higher quality.

The list of polysemic words can be, certainly, continued but, assumably, the
number of the examined words is enough to say that the best approach to understand
whether we come across polysemy and not homonymy lies in finding the core meaning
of all the words and not in their origin or etymology.

Although it requires quite an extended time and efforts to make distinction be-
tween the categories of homonymous words, from linguistic viewpoint it makes sense
and it pays since deeper penetration into the essence, to a great extent, improves the
comprehension and proper knowledge of such words in English and Business English
context by penetrating into the slightest details of each of the word to bring the ac-
quired lexics to a relatively possible perfection.
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<uvutvnkruup,uLNir@3UL LUredNrNh@3NkLE GNPOUCUr ULSLEPELNRY
Mniquutw fununhywu
Udihnthnid

Uugibptunwd, dwutwynpwwbiu gnpdwpwp (Gquh hwunwpenpugpnipjwu dby hwu-
nhwnn hwdwuntu pwnbph ng Gagphin hdwgneniup, hbwnbwpwnp twl hwdwwwunwutuwu
Ghon nwppbpwydwu pwgwywneniup hwugbgunud Gu ufuw] pwnpulwpPdwup b wnw-
qunnw punhwunip pdwuwnp: Ldwu ppnnnigyniuhg funwwihbine hwdwp, Yupénw Gup,
uwfu, wuhpwdtion L nwunigwunnhtu unynpbigutp hwdwuntu pwnbpph b npwug hwdwhugntu
U hwdwwwwnybp wbuwlubph hunwly pwnhdwunubpp' htudting Yepghtuubiphu hugniuw-
pwuwlwu b duwihtu wnwusduwhwwnynigniuubiph ypw: Uw pny| Yunw ng dhwju funtuwihb)
othnpbgunn |Gqulwu hpnnniejniuutiphg, puwinwiubphg, wyl hwdwuntu pwnwanygbph
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hunwly wnwppbpwynwip Yuwwuwh punhwunp b gnpdwpwp (Gquh funppwjhtu nt pwqdw-
obipin hdwgnipjwup b Ywunwpbugnpddwup: Glubiny (Ggywpwuubph Jbpohtu nwnwduwup-
pnugnlutiphg’ wnwowpynud Gup pwqdhdwuwn W hwdwuniu pwntiph nwppbpwldwu wdb-
Uwwpryniuwybn Gnwuwyp' hhdp punniubing wnwugpwjhtu hdwuwnp U ny gl unniquipw-
unugniun:

Pwtwih pwnbp' hwdwuniwpwunyeiniu, hwdwhugniu pwn, hwdwwwnlybp pwn,
pwquhdwuwnieniu, dEUpdwuwnnienlu, wnwugpwjht hdwuw:

3HAYMMOCTb OMOHUMMWM B AESIOBOM AHIIMIACKOM
Py3aHHa XocTukaH
Pestome

B aHrnuiickom A3bike, B 0COOEHHOCTU B [€NOBON MUCbMEHHOW AOKyMeHTaLuu,
MOMHO BCTPETUTb Cyd4an HeuyeTKoli anddbepeHumaLm 3Ha4eHnii OMOHUMUYHBIX COB,
4TO MOMET NPUBECTU K UCKAMKEHWIO CMbICNa, Pa3fBOEHUIO UK ABYCMbICIEHHOCTU STHX
CNOB, YTO TaKKe MEHAET KOHTEKCT YCTHON W MUCbMeHHON peun. [ucbMeHHaA [OKy-
MeHTauua TpebyeT camoii YeTkoll audpdpepeHumaumm 3Havenns cnos. Cnepyet ynenaTb
ocoboe BHMMaHMe OOyYEeHWIO CTYAEHTOB TOYHbIM 3HAYEHUAM OMOHWMMMUYHBIX nap,
onchbcbepeHumpya ux no Turny omMochOHOB M OMOrpadpoB C YY4ETOM (POHETUYECKUX W
rpacpuyeckux ocobeHHocTel. DTO NO3BONUT HE TONBbKO JOCTYMHbIM obpa3om pudche-
peHLVpOoBaTh 3Ha4YEHUA OMOHUMMUYHbIX C/IOB, HO 1 ByaeT cnocobcTBoBaTb ryboKOMy U
MHOrOrpaHHOMY YCBOEHMWIO W YCOBEPLLEHCTBOBAHWIO OOLLEA 1 0enoBOoii NEKCUKK aHr-
nuiickoro Asblka. [omumo 3TOro, cornacHo MocnegHWM UCCNefoBaHUAM JIMHIBUCTOB,
Hanbonee acpcpexTuseH cnocob puchcpepeHLmaLm OMOHUMOB 1 NMOMCEMaHTUYHbIX CNOB
Ha OCHOBE Yy4€eTa MX KNH0YEBOro 3Ha4eHuA.

KnioueBble cnoBa - omMoHUMUA, OMOCHOH, omorpady, MOAUCEMMA, MOHOCEMMUA,
KNHOYEBOWA CMbICH.
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Abstract

English homonyms found in oral and written speech and, in particular, in business docu-
mentation can lead to misunderstandings and confusions of language realities due to the lack of
precise knowledge and ability of differentiation of the core meanings of homonyms and their
types. Homophones can create difficulties of understanding because of the similarity of pro-
nounciation and homographs cause difficulties due to the similarities in the graphical form. The
author suggests paying special attention to the understanding of meanings of homonymous
words and their precise differentiation to avoid misleading situations. The phenomenon of poly-
semy is also presented in the article and the way of differentiation of polysemic words from ho-
monyms is explained on the basis of their core meaning rather than the etymology of these words.
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