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    8 

 

 

,  

.  

  
 1992 . 

, % 

      

1992 3633,3 2503,3 1130,0 100 100 100 

2000 3226,9 2095,8 1131,1 88,8 83,7 100,1 

2010 3055,2 1941,5 1113,7 84,1 77,5 98,5 

2020 2959,7 1892,1 1067,6 81,4 75,6 94,5 

 

 1.1.2-    ,  -   -

     673,6   18,6%-  

 ,        (24.6%): 

    ,   5,6%-  -

    1000     

  1991 .     19,4,  2019 .   

                                                 
7   Sznajder M., Przezborska L., Scrimgeour F., Agritourism, CAB International 2009, Printed and 

bound in the UK by the MPG Books Group,  9-11: 
8    ,   , 2020,  22, 

https://www.armstat.am/file/article/demog_2020_2.pdf: 

https://www.armstat.am/file/article/demog_2020_2.pdf
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   30%    -

 9  

     -
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9   Technavio, Global Agritourism Market 2019-2023, London, February 2019, 

https://www.technavio.com/thankyou?report=IRTNTR30793&type=Request%20Free%20Sample&tpl=&src
=report&rfs_links=https://samples.technavio.com/samplereports/files/IklrbHJNVlZXVkZaUFVrWlZlRlJzV
Ws1TlJURlNVRlF3YVNJPSI=/IjIwMTlcL0lSVE5UUjMwNzkzX0dsb2JhbCBBZ3JpdG91cmlzbSBNYXJrZXQg
MjAxOS0yMDIzLVNBTVBMRSI=&utm_source=pressrelease&utm_medium=bw&utm_campaign=t_auto_rf
s_week7: 

https://www.technavio.com/thankyou?report=IRTNTR30793&type=Request%20Free%20Sample&tpl=&src=report&rfs_links=https://samples.technavio.com/samplereports/files/IklrbHJNVlZXVkZaUFVrWlZlRlJzVWs1TlJURlNVRlF3YVNJPSI=/IjIwMTlcL0lSVE5UUjMwNzkzX0dsb2JhbCBBZ3JpdG91cmlzbSBNYXJrZXQgMjAxOS0yMDIzLVNBTVBMRSI=&utm_source=pressrelease&utm_medium=bw&utm_campaign=t_auto_rfs_week7
https://www.technavio.com/thankyou?report=IRTNTR30793&type=Request%20Free%20Sample&tpl=&src=report&rfs_links=https://samples.technavio.com/samplereports/files/IklrbHJNVlZXVkZaUFVrWlZlRlJzVWs1TlJURlNVRlF3YVNJPSI=/IjIwMTlcL0lSVE5UUjMwNzkzX0dsb2JhbCBBZ3JpdG91cmlzbSBNYXJrZXQgMjAxOS0yMDIzLVNBTVBMRSI=&utm_source=pressrelease&utm_medium=bw&utm_campaign=t_auto_rfs_week7
https://www.technavio.com/thankyou?report=IRTNTR30793&type=Request%20Free%20Sample&tpl=&src=report&rfs_links=https://samples.technavio.com/samplereports/files/IklrbHJNVlZXVkZaUFVrWlZlRlJzVWs1TlJURlNVRlF3YVNJPSI=/IjIwMTlcL0lSVE5UUjMwNzkzX0dsb2JhbCBBZ3JpdG91cmlzbSBNYXJrZXQgMjAxOS0yMDIzLVNBTVBMRSI=&utm_source=pressrelease&utm_medium=bw&utm_campaign=t_auto_rfs_week7
https://www.technavio.com/thankyou?report=IRTNTR30793&type=Request%20Free%20Sample&tpl=&src=report&rfs_links=https://samples.technavio.com/samplereports/files/IklrbHJNVlZXVkZaUFVrWlZlRlJzVWs1TlJURlNVRlF3YVNJPSI=/IjIwMTlcL0lSVE5UUjMwNzkzX0dsb2JhbCBBZ3JpdG91cmlzbSBNYXJrZXQgMjAxOS0yMDIzLVNBTVBMRSI=&utm_source=pressrelease&utm_medium=bw&utm_campaign=t_auto_rfs_week7
https://www.technavio.com/thankyou?report=IRTNTR30793&type=Request%20Free%20Sample&tpl=&src=report&rfs_links=https://samples.technavio.com/samplereports/files/IklrbHJNVlZXVkZaUFVrWlZlRlJzVWs1TlJURlNVRlF3YVNJPSI=/IjIwMTlcL0lSVE5UUjMwNzkzX0dsb2JhbCBBZ3JpdG91cmlzbSBNYXJrZXQgMjAxOS0yMDIzLVNBTVBMRSI=&utm_source=pressrelease&utm_medium=bw&utm_campaign=t_auto_rfs_week7
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10    ,  265-269, 

https://tourlib.net/statti_tourism/zarichnaya.htm:  
11      , 

-

, 2017,  N ,   248-252, https://applied-research.ru/ru/article/view?id=11436:  
12 EUROGITES - European Federation of Rural Tourism, https://uia.org/s/or/en/1100001214  

https://tourlib.net/statti_tourism/zarichnaya.htm
https://applied-research.ru/ru/article/view?id=11436
https://uia.org/s/or/en/1100001214
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13      

https://cyberleninka.ru/article/n/mirovoy-opyt-razvitiya-agroturizma: 
14 Farm Stay UK, https://www.farmstay.co.uk/About  
15 Gites de France, http://www.gites-france.info  

https://cyberleninka.ru/article/n/mirovoy-opyt-razvitiya-agroturizma
https://www.farmstay.co.uk/About
http://www.gites-france.info/
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ECEAT Germany 

www.eceat.org 

     -

    

 : 

ECEAT International-   :  

ECEAT International- , -  -

   -

   -

,     -

   -

  (protected) -

:    

    12 

,     

    

,  , 

  -

/ ,  -

  18:  

                                                 
16 Food, Agri-Culture and Tourism: Linking Local Gastronomy and Rural Tourism,  

edited by Katia Laura Sidali, Achim Spiller, Birgit Schulze, 

https://books.google.am/books?id=JdtmDgUMFTcC&pg=PA165&lpg=PA165&dq=terra+nostra+association

+Italy&source=bl&ots=I_pdBpN2bW&sig=ACfU3U0wQrVZjuXWA6MWrmjWO7QO5YkbXw&hl=en&sa=

X&ved=2ahUKEwibj_vLq67qAhXC0qYKHRqqCDsQ6AEwAXoECAkQAQ#v=onepage&q=terra%20nostra

%20association%20Italy&f=false.  
17 Spanish Associations of Rural Tourism (Asetur), https://fincaelpicacho.com/spanish-associations-of-rural-

tourism-asetur.  
18  Practical, profitable, protected. A starter guide to developing sustainable tourism in protected areas, Latvia, 

2012, http://www.eceat.org/images/Practical,%20profitable,%20protected%204%20MB.pdf . 

https://books.google.am/books?id=JdtmDgUMFTcC&pg=PA165&lpg=PA165&dq=terra+nostra+association+Italy&source=bl&ots=I_pdBpN2bW&sig=ACfU3U0wQrVZjuXWA6MWrmjWO7QO5YkbXw&hl=en&sa=X&ved=2ahUKEwibj_vLq67qAhXC0qYKHRqqCDsQ6AEwAXoECAkQAQ#v=onepage&q=terra%20nostra%20association%20Italy&f=false
https://books.google.am/books?id=JdtmDgUMFTcC&pg=PA165&lpg=PA165&dq=terra+nostra+association+Italy&source=bl&ots=I_pdBpN2bW&sig=ACfU3U0wQrVZjuXWA6MWrmjWO7QO5YkbXw&hl=en&sa=X&ved=2ahUKEwibj_vLq67qAhXC0qYKHRqqCDsQ6AEwAXoECAkQAQ#v=onepage&q=terra%20nostra%20association%20Italy&f=false
https://books.google.am/books?id=JdtmDgUMFTcC&pg=PA165&lpg=PA165&dq=terra+nostra+association+Italy&source=bl&ots=I_pdBpN2bW&sig=ACfU3U0wQrVZjuXWA6MWrmjWO7QO5YkbXw&hl=en&sa=X&ved=2ahUKEwibj_vLq67qAhXC0qYKHRqqCDsQ6AEwAXoECAkQAQ#v=onepage&q=terra%20nostra%20association%20Italy&f=false
https://books.google.am/books?id=JdtmDgUMFTcC&pg=PA165&lpg=PA165&dq=terra+nostra+association+Italy&source=bl&ots=I_pdBpN2bW&sig=ACfU3U0wQrVZjuXWA6MWrmjWO7QO5YkbXw&hl=en&sa=X&ved=2ahUKEwibj_vLq67qAhXC0qYKHRqqCDsQ6AEwAXoECAkQAQ#v=onepage&q=terra%20nostra%20association%20Italy&f=false
https://fincaelpicacho.com/spanish-associations-of-rural-tourism-asetur
https://fincaelpicacho.com/spanish-associations-of-rural-tourism-asetur
http://www.eceat.org/images/Practical,%20profitable,%20protected%204%20MB.pdf
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   2  , 

      -

:    World Wide Opportunities on 

Organic Farms-   (  WWOOF)20,      

 2006 . :    

      ,   40-55 

 :  ,    :  -

         

  53    ,  -

  : 

WWOOF-    ,    

        -

       :  

                                                 
19    Chiodo E., Fantini A., Dickes L., Arogundade T.,  Lamie D., Assing L., Stewart C., Salvatore R., 

Agritourism in Mountainous Regions Insights from an International Perspective, 2019, 

https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&ved=2ahUKEwjxrc2yj5rqAhVjkIsK

HUULDDAQFjACegQIBRAB&url=https%3A%2F%2Fwww.mdpi.com%2F2071-

1050%2F11%2F13%2F3715%2Fpdf&usg=AOvVaw2jCFrVNGVB0y7UNpXa0dBE: 
20 WorldWide Opportunities on Organic Farms, https://wwoof.net.  

https://georgia-agritourism.org/
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&ved=2ahUKEwjxrc2yj5rqAhVjkIsKHUULDDAQFjACegQIBRAB&url=https%3A%2F%2Fwww.mdpi.com%2F2071-1050%2F11%2F13%2F3715%2Fpdf&usg=AOvVaw2jCFrVNGVB0y7UNpXa0dBE
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&ved=2ahUKEwjxrc2yj5rqAhVjkIsKHUULDDAQFjACegQIBRAB&url=https%3A%2F%2Fwww.mdpi.com%2F2071-1050%2F11%2F13%2F3715%2Fpdf&usg=AOvVaw2jCFrVNGVB0y7UNpXa0dBE
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&ved=2ahUKEwjxrc2yj5rqAhVjkIsKHUULDDAQFjACegQIBRAB&url=https%3A%2F%2Fwww.mdpi.com%2F2071-1050%2F11%2F13%2F3715%2Fpdf&usg=AOvVaw2jCFrVNGVB0y7UNpXa0dBE
https://wwoof.net/
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23   Horlings I., Kanemasu Y., Rural Development and Farm Tourism in Devon(UK), Cardiff, 2010, 

https://edepot.wur.nl/175640, https://edepot.wur.nl/175640:  
24   Horlings I., Kanemasu Y., Rural Development and Farm Tourism in Devon(UK), Cardiff, 2010, 
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http://human.snauka.ru/2013/02/2341
https://hal.archives-ouvertes.fr/hal-01564768/document
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, 2017, N3-2,  248-252, https://applied-research.ru/ru/article/view?id=11436: 

http://www.terranostra.it/en/home
https://applied-research.ru/ru/article/view?id=11436
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113-          . 

    19.5%-  ,     -

           

,         

 ,       

      ( -

 3.1.4)  

       

  : 

 
 3.1.2 

      

   

     

 

   
  

 

 
 

 

 100.000   188 11 47 246 

100․001-200.000   127 5 34 166 

200․001-300.000   48 7 15 70 

300․001-400.000   17 1 5 23 

400.001    21 1 6 28 

  39 3 6 48 

 440 28 113 581 

 

 3.1.2-    ,    -

    (  315-   

54.22%- )  200.000       

 ,    ,  300.000-    

      

     ,   -

     295-  (67.04%) 

 , 29-  (6,6%) ,   -

 , 32-  (7.0%)      , 56-  

(12,73%)  2 , 18-  (4,09%)  3 ,  2-  (0,45%) 4  -

   ,     
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   ,    

     

    222-   50,45%-  

     ,     -

,   2     (58 , 

13,18%)      (62 , 14,09%)   -

   ,      

     :  

 
 3.1.3 

    
    

    

 223 50.68% 

 49 11.14% 

  1 0.23% 

 1 0.23% 

 2 0.45% 

 1 0.23% 

,  144 32.73% 

, ,  4 0.91% 

, ,  1 0.23% 

, ,  2 0.45% 

,  1 0.23% 

 2 0.45% 

  9 2.04% 

 440 100% 

 

    ,   -

       

   (334 )   (92 -

)          -

     -

 (  3.1.3)   

 ,      -

      ,   

 ,  ,  ,   

     ,     

      -

  (63 ),  -

  (57 ),   

 (1 )   
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  ,     -

      -

 ,    -

    -

    

     ,   -

        -

  (89,55%),      

 (65%),    -

  (51,82%),    -

  (46,4%),    -

 (34,45%),   -

 (21,14%),       

 (20%):  
 

 3.1.4 

   1      

   

 

   1     

     

  

2.000  

  

2.001- 

3.000  

  

3.001-

4.000  

  

4.001 

 

 

 

5.000  

  

20 

 

  

 

 
 

 

 
 

 

1-2  1 - - - - - - 1 

3  - - 1 - - - - 1 

7-14  20 50 33 16 - - - 119 

15-22  5 6 4 4 - - - 19 

23-30  13 16 5 5 - 1 2 42 

 7  40 84 71 48 1 - 5 249 

2  1 - - - - - - 1 

  

 
- - 1 3 - - - 4 

  1 - - - - - 3 4 

 81 156 115 76 1 1 10 440 

 

 3.1.4-   `   -

   249- ,    7  

      ,  

40-          2.000  

, 84-  2.001-3.000  , 71-  3.001-4.000  , 48-  4.001  

 ,    5.000     5   

      27,04%-  (119 ) -

   7-14       -

,    42,07%-  (50 )     -

      2.001-3.000  
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,  13.44%-  (  16 )    4.001   

  
 

 3.1.5  

   1     

      
 

 

    

-

 

 

100.000  

  

100.001-

200.000 

  

200.001-

300.000 

  

300.001-

400.000 

  

400.000 

  

  

  

 
 

 1
 

 

 
 

 
 

 
 

 
 

 2.000 

  
45 21 5 - 1 9 81 

2.001-3.000 

  
68 46 17 4 3 18 156 

3.001-4.000 

  
53 32 11 8 5 6 115 

4.000  

  

 

17 25 13 5 11 5 76 

 5.000 

  
- - - - 1 - 1 

20  - 1 - - - - 1 

  5 2 2 - - 1 10 

 188 127 48 17 21 39 440 
 

 ,  3.1.5-     ,  -

       2.001-3.000  

     100.000  100.001-200.000  

     (  68  

46 ),  3.001-4.000        

100.000 (53 )  100.001-200.000   (32 ) -

        11- ,  

  400.001-   ,    -

    4.000       

  ,   -

     (560    

 96,38%- ),     -

     (64,64%),  9,46%-   -

   ,   

     ,   

      -

  (424 )    

,   (72,4%),  (17,7%),  

(28,8%),  (8,5%),  (24,3%),  -

,     ,  
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  (62,7%),      -

  (30,42%),  (41%),  -

  (45,7%),   (54,9%), ,   

  (38,9%),  (6,1%),     (4,5%), 

  (2,1%),   , 

   (43,4%),    

 (42,2%),   (16%), , -

   (17,2%),  (24,8%),  

   (26,2%), -

,  ,     (11,3%), 

  (24,5%),   -

   (13,9%): 

-        -

,      (424    

73%- ),     (17,7%),  -

  (30,7%),  , -

  ,     (46,5%), 

   (58%),   -

   (21,9%),   (62,7%),  

  (62,7%),     -

 (3,7%): 

     -

        -

 (   0,05)82:   , 

     3.1.6-    : -

, 19-30      7-  

   ,     -

    2000-4000  :    

     100000,  100001-200000 

 200001-300000     :  

    200000    , 

     7 ,   2000-4000 

:          

,      -

 : 

                                                 
82    (Pearson's Chi-square)     ,    

         

 ,       

       

,   p < 0.05,     ,   -

    ,  ,   ,     
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 3.1.6  

    

 
   

  

*       

 
574,285 0,000 

*     

  
546,929 0,000 

*    1   

       
575,800 0,000 

*    568,381 0,000 

*    529,171 0,000 

*     

  
567,718 0,000 

*    1   

       
578,634 0,000 

 *   

 
683,255 0,000 

 *   

 
535,784 0,000 

 

    -  -

       -

 ,      -

   ,    -

        

   ,  -

  ,    

(     ), -

 ,    ,  -

    ,   -

 ,    -

       -

,      -

,   ,    -

    -

,      -

       , 

     , , 

  , ,    -

     ,    

    ,    ,  

        -
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    `  

     

     : -

     2020 . -

   ,  ,  -

,   -    -

      70 -

 :  

    ,  ,  

     ,  -

    :  ,   -

        

    :  -

 33%-  `   ,  ,   

70%-         -

: 

      

 , , -

,    ,    

:  ,  -

      

 :       

  , `  -

     :  

     -

    `   (91%), -

    (89%),   (48%),   (41%), 

    (38%),    

 (25%),    -

 (13 %):  

     

    ,  ,  

`  `     ,  

 :     

 18-35 (47%)   :  -

` 56%-   39 ,    -

,   30  : 

     

 ,     ,   
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      -

   (78%),     

(36%),    (36%)    

 : 

   67%-      -

  ,     : ,   

 `    

  ,     

  :      

,        

       -

 :  ,     

   ,  ` ´ , ´ 

: ,    -

     ,     -

    : 

    ,   

     ,  35 -

       

    `  ` -

    :    -

    , ,    

,    ,    -

  :     -

        

, ,    

      -

 :    -

      (84%),   

 (27%),  (25%)   (19%): 

     

  ,        

`      , -

   11-30   . `  42%-  -

   11-20  ,   31%- ` 21-30  : , 

  33%-     31-40  :  

,      -

    ,     -

 25    1  : 
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 ,   -

  ,       

      -     -

      -

: 

    SPSS  -

 ,    `   

:        

    (  3.1.7): 
 

 3.1.7 

   `    

  

 
-

 

  

 

 

     0.00003 47.487 

     

  
0.00006 45.446 

      

   
0.001 101.318 

      

     

  ( ) 

0.003 26.942 

    -

    

 

0.0001 385.927 

     -

     
0.021 26.942 

     

  
0.000 160.839 

     

  
0.014 147.313 

    

  
0.015 30.595 

    

  
0.002 36.960 

 

  70   52-  

(75%)  ,  15-  (22%)  :  19%-  -

 , 16%- ` ,  13%- ` , 9%- ` - , 9%- ` -

, 3%- ` , 3%- ` , 3%- ` , 2%- -

  , , , , 

,   :  
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  ,    -

  ,        -

:  ` , , , 

     -

       ,  -

 ,      ,     

:  
 

 

29%

43%

18%

7%3%

19-

31-

46-

65-

 
 3.1.5   

    

 

   30   (70%) (  3.1.5): , 

    (65%)   ,  33%-   

 :  

 ,      

  ,     ,  

 80%-          

     :  , -

       

   (73%),   (26%) ( -

 3.1.6):  
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54

33

23

50

28

53

74

37

25

0 10 20 30 40 50 60 70 80

 
 3.1.6 

    

  (%) 

 

 ,     -

,         25  

   :   , 

    30-  ,     30,  19-30 

 46%-  11-20, 65%- ` 21-30,  14%-  31-40   

 :    22%-       

10     : 

      -

  45  ,   -

        

      30-35  

 :      31-45 

  ,   33%-  

    10,  43%-   ` 31-40  

:  

 ,      

 ,  ,   

   (84%):    -
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        -

     (40%),  -

 (26%),      -

    (37%):  

       -

   ,    -

,     (34%), 

    (59%):  -

      

    ,      

   : 
    

 

78

38 36
21 21 19

8
3 1

0

10

20

30

40

50

60

70

80

90

 
 3.1.7 

    

 (%) 

 

 ,      -

            

 ,  ,  ,  -

     :  -

    ,  

,    :  , -

,       ,  

 ,       

       -

`    (  3.1.7):  
 



 

« »  37 

 60 

 

60%
30%

9%1%

7-

15

23

 
 3.1.8  

    

 

    3.1.8- ,   -

        

  7   7-14 :    ` -

      -

  :  14-    

 36%-        

 ,      

   :   33%- , -

   ,     -

  ` ,   -

:     (  31%- )   

   :    -

   , ,  

: 

      

    ` , -

    (46%),  (41%),  -

    (24%),     (11%),  

 (6%),  (4%),   -

`     (50%),   (37%), -

  `   

(34%), ,    (16%), -

`  (21%),   (19%), ` 

 (59%),  (27%),  (11%),  (16%), 

  (13%): 
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      ,  -

        27  

   ` . , . , .  , 

 ` . , . , . , .  , . 

, . , . , . , . , . -

, . , . , . , . , .  

    3.1.9- ,    

 31-45  19-30  , `    
 

 

35%

42%

19%

4%
19-

31-

46-

65-

 
 3.1.9  

    
 

 ,      

 : ,     -

     ,    -

  ,   -

 ,     

      

92%-      -

     ,  8%-     

  :    -

        -

 ,     -

    
   (     39%- ),  

   (19%),  

   (4%), 
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   (8%), 

   (66%),  

 , ,   (62%),  

   (73%),  

  (42%),  

 ,      (15%),  

  (46%), 

  (8%)  

  (31%),  

 ,  (8%), 

 ,   (4%), 

       -

 (66%),  

    (77%), 

   (12%),  

  (54%),  

  (54%),  

 ,   (50%),  

   (19%),  

     (31%),  

   (66%),  

    (62%),  

      (39%), 

    (8%), 

    (4%), 

   (4%): 
,        

        

 

         -

,      -

     -

  :       

    , 

   . , -

,  ,   ( ), , ,  , , 

 ,  , ,   , 

    , ,    -

  ( ),  ,  ( , , -

,   ),       -
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   ,  , ,   

  : 

     -

,   62%-      -

,  38%-   , -

`      , , :  

     -

  ,       6 -

: ,       

 20 :     

       

    ,    :  
    ,      

 :  ,   ,  

 81%-        

,   19%-    (1  2 

):    ,     

   3.1.10- : 
 

 

8%
8%

15%

69%

2001-

3001-

 

 3.1.10  
    

 

     ,   -

    :   

     : 

    ,   -

   

    (     35%- ), 

   (66%),  
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   (  -

, ,     -

), (54%),  

       (31%), 

        

 (  ), (8%), 

     (35%): 
        , 

    :  

         

      

  , 

  , 

   , 

     , 

  , , 

  , 

        , 

  , 

 /    , -

  : 
     

,      ,  

,  ,    -

   `   ,   

   ,   -

       -

 ,     -

   : 

     

     , 

  ,    , 

        

 ,       
 

    

     

       -

       84 

 : 
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,       -

  ( , ,   ), 49-  

  , 35-  : 

,         

( , ,   ), 45-    , 38-  , 

1-    : 
66       

 , 13-  , 4    ,  : 

56        -

, 23-   , 5      

: 
47      , 32-

  , 5      : 

5     -

   , 21-  , 26-  , 18-  , 14-  

: 
59    ,      -

 , 25-   : 

     -

   ,     

  , ,  ,  , -

,  ,   -

, , ,    

,  ,  , , , -

 , ,     , 

     : 

    ,    

    . 
  ,     

 , 

   ,   

   ,  

  -  .     -

    

, 

    ,  

  , 

   , 

  , 

   , 

   : 
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     -

.  , , -

 ,  ,  , -

    ,   

    : 

 

 

3.2  

  

 
 

      -

     -

    SWOT ,    

       

   (strategy space matrix)    -

   (The Internal-External Matrix),  -

     : 

SWOT     . 

        , -

     -

      ,  

  ,   ,   

 0.0  (  )  1.0 (  )  -

, 

     1-4   -

  ,        

 , 

      -

     , 

         

  (    1.0-  , -

 4.0- ,     2.5- )83:  
        

     : 

 3.2.1-         

    

                                                 
83      David, Fred R., Strategic Management: Concepts 

(13th ed.). Prentice Hall, New Jersey, 2011, ,  60-191: 
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 3.2.1 

      
 

/  
    

-

 

 -

 

  

1.  

    

   

 

0.043 4 0.170 

2.       0.043 4 0.170 

3.       0.043 4 0.170 

4.  
 ,   

 
0.043 4 0.170 

5.      0.032 3 0.096 

6.  
     

 
0.032 3 0.096 

7.  
   

 
0.043 4 0.170 

8.    0.043 4 0.170 

9.    0.043 4 0.170 

10.    0.043 4 0.170 

11.  

   -

`   , 

 

0.032 3 0.096 

12.  
     

 
0.032 3 0.096 

13.     0.021 2 0.043 

 0.489  1.787 

 

1.  
   

   
0.043 4 0.170 

2.  
     

 
0.043 3 0.128 

3.  
   

  
0.043 4 0.170 

4.  
    -

   
0.043 4 0.170 

5.      0.043 4 0.170 

6.     0.043 4 0.170 

7.    0.032 3 0.096 

8.  
     -

      
0.032 3 0.096 

9.     0.032 4 0.128 

10.     0.043 4 0.170 

11.  
 /  

  
0.032 3 0.096 

12.  
   

   
0.032 4 0.128 

13.  
    

 (Help Exchange, World Wide 
0.021 3 0.064 
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Opportunities on Organic Farms) 

14.  
   

   
0.032 3 0.096 

 0.511  1.851 

 

         3.638  

   ( ) = 1.787+1.851=3.638 

 3.2.2-      -

      

 
 3.2.2  

      

/      
-

 

 -

  

          

1.  
   -

     
0.047 4 0.188 

2.  
  -

 
0.047 3 0.141 

3.       0.047 4 0.188 

4.      0.047 4 0.188 

5.  

   -

    -

  

0.047 4 0.188 

6.  
   -

  
0.047 4 0.188 

7.  

   

 /  

 

0.024 

 
3 0.071 

8.  

  -

 ,   

   

0.035 

 
3 0.106 

 

9.  

   

/ ``  -

   

0.047 3 0.141 

10.  
    

   
0.047 4 0.188 

11.  

   -

, ` -

   

0.047 4 0.188 

12.  

   ,  -

    -

 

0.035 4 0.141 

13.  

   

     

  

0.035 4 0.141 

 0.435  2.059 
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1.      0.047 4 0.188 

2.    0.035 3 0.106 

3.     0.035 3 0.106 

4.    0.047 4 0.188 

5.   0.035 3 0.106 

6.      0.047 4 0.188 

7.   0.047 3 0.141 

8.  
    -

  
0.047 4 0.188 

9.  
    

    
0.035 3 0.106 

10.  
   (  

   ) 
0.035 2 0.071 

11.      0.035 3 0.106 

 0.447  1.494 
 

       

3.553  

   ( ) = 2.059+1.494=3.553 

  ,      

    2.5- :       -

     -  -

 :  

   (  3.2.1) 

     : 

-    (  3.2.2)   

    : 
   

 

 3.2.1  
  (SPACE)  
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 3.2.2  

 -   (Internal-External Matrix)  

 

,      ,  -

      

         

      

  ,     -

,        -

      -

    ,   -

     ,  

        -

  :       

  ,      

 , , , -

 ,        

 ,      

      -

    ,     -

     -

 ,      -

      , -

  ,    -

      

        

  ,   `  

   ,  ,   
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      -

         
  

(   + )/(   + ) = 

 = (1,787+2,059)/(1,851+  
 

        -

   ,    -

    ,   -

       :  

   SWOT ,     -

        , -

  : 
 

 3.2.3 
      

SWOT-      
 

 /   /  

 

    

    , -

 , , , -

 ,      

  ,  -

      -

      

 :   

  

  

 ,    

 ,   -

,      

  ,  , 

     -

     -

  : 

 

 

 

   -

,   ,   

 ,  -

,  ,  

   : 

 

    -

 ,     -

-  ,  -

     

: 

  

 ,   -

   ,  -

,  ,  

,      -

: 



 

« »  37 

 72 

  SWOT ,   , -

       

    ,  -

        -

   , -

     . 
1.       -

     

,   , -

,        

 , 

2.        

,  

3.    , 

4.        -

,     

 , 

5.     -

,     -

 ,    , -

 ,    -

, 

6.       

  ,   -

   ,     , 

     , -

,       

,      -

     ,   

     Influencer -

    .  ,  ,  

   ,     

       

    , 

7.    ,  -

,  ,    -

 ,   

8.       

    -

, , ,   -
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 ,     -

, 

9.      

 -     ,   

  ,  -

       -

    ,    

,      -

  ,    -

,      

 , 

10.       

 ,   

,     

     

   ,  -  -

 ,    -

     , 

  ,  , -

       

     

 ,   

11.     -

      -

,    ,  -

         

  ,  ,   

      

     
 ,     

  ,    -

,  .    

    :  

   ,  -    

           

 ,     -

  2020 .   

   -   -

   ,   
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,         ,  

   ,    -

        -

   2019 .   ,  

,    -

     ,  

,  ,    ,  , -

   ,  -

      :  

,     ,   , 

  ,   -

 ,    , -

,    ,   

   ,       -

  ,   , -

,      

     ,    -

    ,   -

  , , -

  ,   -

,  ,     
 

 

3.3  

     

   

 
 

      

   .  
   , 

       , 

      

   
      

       -

,       -

 ( ,   ):       
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1.  .      -

  ,     -

    ,  , 

 , , ,  -

  , 

2.   .      

    

     ,   

  ,   -

 ( , )  , 

3.   , 

4.   , 

5.     

(AATDA-    ( ) 

6.    , 

7.   : 

    

 ,       

:  

    `  

 :    -

      -

  ,    -

  ,    -

,    , , -

 , ,     -

 :     

        -

        

  

  ,     

    ,    -

 ,      -

 

 3.3.1-       

,         
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 3.3.1  
     84 

 

    

   

-  

 , -

,  -

   

  -

  -

   CNN 

  

  

-  

  

  (TV, , 

) 

  -

  VisitBritain-  

  BBC-  

 

  

  

   -

    

  

  

 

  
   -

  

   

   

  -

   

  

  

 , -

     

 -

  -

 ( , ) 

 2002 .  -

  « -

 » , 

   

: 

 

 

(  

,   -

  , -

   -

  -

  

-  -

   

 

 

   -

    

 

New Zeland 100% Pure  

   -

  -

    

 

,     ,  -  

       

       -

   ,    -

        

      -

,       -

  ,     

       -

    ,   

                                                 
84  ., - -

,  https://tourlib.net/statti_tourism/kiselyova2.htm: 
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        -  

    

 ,      -

  ,      

    , ,  

,          

  

  . 2020 .  `  -

 ,     -

,       

      

         -

 ( )  
   ,  -    -

       -

   ,  -

,     ,    

 ,    -

 ,  ,    

  ´ , ´    

       -  

    ,   

       -

       
 

 3.3.2 
        

     
 

 

 

  

(  ) 

  

(  ) 

 -

   
150.000   500   

    

   

 

3500   11-30   

 

 
  

 

  
 ,  

 

      -

     ,  ,  ,  
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       -

,       -

 ,      -

   

     -

    ,      -

      : 

  ,      

     -

     :  -

 `    -

  ,  , -

   : 
,      -

    `   -

     :  , 

      , , -

   ,     

 :      

        

     

 ,   `   -

        -

 : ,    -

  ,    -

,       

   :  ,  

       -

  ,   : -

      -

     : ,  -

   ,    

     -

    , -

    : 

   ,       

     ,  -

          , 

     : 
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      7-  

  ,     -

     / -

:    : 
   . 

06:00 -   , /  ,  

 

07:00 -    `   - -

  , 

08:00-09:00 - , 

09: 30 -    , 

14:00 -   , 

16:00 -   , ` , , , 

18 00 -   , 

20 00 -   : 

        

 :  ,   -

      ,   

  ,       -

:       

( ),        -

 : ` 
1. /    : 

 
2.   /      : 

 
3.      -

: 



 

« »  37 

 80 

 

    -

    ,    -

  ,        

: ,   ` -

   , , , -

  ,    

,        

:    ,   -

    ,      

 ,       

   , `     

,      : 
    `      

,    ,  ` -

, ,   :     -

,         

: ,   ,     

 -     ,   

 . 

  /    

    , 

      

(         

  ), 

   `   :   -

  ,       

  ,     -

   : 

 ,      -

 ,       -

   , : 

      ,  
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  , `  -

      -

 :  

      -

,  ,   :  

 ,     -

       -

,       -

 :     ,  

   ` 

    : 

   : 

     : 

     -

      -

,    ,     -

    :    ,  

       -

      -

: 

    ,  -   -

, ,      

 ,      

     -

      -

    ,    -

      , -

          

5.000   
    -   -

     -

        -

    , , -

      

       

    . 

    (  -

  -     -

), 

     -

, 
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    -

, ,  ,  

     -

,   ,   -

   ,   -

    ,   

    , -

     ,    , 

      -
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Ագրարային զբոսաշրջության գրավչության գնահատման հիմնական գործոնները 

Պատմամշակութային 
ներուժը 

Ենթակառուցված- 
քային ներուժը 

Համայնքների գնահատումը ըստ ընտրված գործոնների 

Համեմատական ինդեքսով 

(ինտեգրացված ցուցանիշ) 

 

Բարձր 

ագրոտուրիս- 

տական 

ներուժով 

համայքներ 

Միջին 

ագրոտուրիս- 

տական 

ներուժով 

համայնքներ 

Միջինից 

բարձր 

ներուժով 

համայնքներ 

Ագրոտուրիզմի 

ցածր ներուժով 

համայնքներ 

Ագրարային զբոսաշրջության զարգացման տարածքի ընտրությունը 

Ռեկրեացիոն 
ներուժը 

 

Տնտեսական 
ներուժը 

 

Փորձագիտական գնահատականների 
կիրառում (Դելֆի մեթոդ) 
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.  302 18577.1 320 22825.3 390 27879.9 410 33772.2 390 8476.7 

 5 26.1 4 60.5 5 106.2 7 87.7 6 54.3 

 7 30.1 7 46.8 9 72.1 8 80.4 6 64.3 

 5 14.5 3 20.4 4 43.1 15 41.7 11 27.3 

 8 144.0 9 186.3 11 274.2 39 735.9 31 285.3 

 21 345.3 15 300.3 19 323.7 30 354.6 26 264.2 

 54 1634.6 57 2289.3 65 2977.4 91 3220.0 78 2342.5 

 25 233.7 24 309.7 28 400.5 33 576.9 32 271.7 

 36 478.8 35 563.1 37 629.4 38 830.5 37 339.2 

  19 614.7 19 900.9 19 700.5 24 588.0 20 557.4 

 67 862 63 924.5 65 1090.5 74 1506.2 72 1103.1 

  549 22960.9 556 28427.1 652 34497.5 769 41794.1 709 13786.0 
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.  1231 61511.2 1128 70639 1204 99281.9 1662 131108.8 1599 83246.1 

 22 270.1 23 373.2 31 436.5 35 760.6 30 363.6 

 89 389.9 96 581.3 148 1189.9 132 1458 124 776.6 

 23 519.7 25 579.7 24 1094.6 68 1032.9 49 360.8 

 17 444.4 15 556.8 20 1056.8 53 917.2 40 779.1 

 27 638.7 19 928.7 19 840.1 48 695.4 38 280.7 

 110 4549.9 98 6322.5 103 7543.8 144 9908.6 134 5238.0 

 69 1161.4 72 1446.7 86 2000.4 115 2384.8 92 1259.8 

 43 533.3 53 578.6 60 722.3 77 978.3 62 460.4 

  43 448.7 44 553.0 45 764.8 47 824.3 38 585.5 

 86 959.7 90 1049.1 124 1473.1 134 2394.4 115 1108.5 

  1760 71427 1663 83608.6 1864 116404.2 2515 152463.3 2321 94459.1 
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.  548 22361.2 570 27935.9 662 35543.2 588 5110.6 

 4 8.6 5 12.8 7 18.9 5 9.3 

 18 214.9 23 310 19 143.2 14 40.1 

 15 55.2 10 20.5 14 21.8 12 3.5 

 9 99.6 7 86.4 8 64.3 7 6.7 

 17 78.5 14 69.4 16 76.9 12 2.8 

 23 316.3 23 116.3 26 124.5 23 31.5 

 22 121.7 10 71.3 18 101 15 7.4 

 4 4.5 3 5.7 6 5.2 5 2.2 

  4 13.7 4 11.8 5 10.8 4 5.4 

 8 217.6 8 237.4 7 186 6 22 

  672 23491.8 677 28877.5 788 36295.8 691 5241.5 
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1. Your nationality and place of residence-------- 
 

2.  Age 

 Under 18 years old 

 19-30 years old 

 31-45 years old 

 46-64 years old 

 65 and high 
 

3.  Gender 

 Male 

 female 
 

4.  Education: 

 Secondary: 

 vocational 

 Incomplete higher 

 Higher 
 

5.  Your occupation 

 pupil 

 Student 

 Employee  

 Retired 

 Unemployed 

 Self-employed 

 Other  
 

6.  Your monthly income 

 Up to $ 500 

 $ 501-$ 1000 

 $ 1001- $ 1,500 

 $ 1501-2000 

 $ 2001  and more 

 I have no income 

 Other ________ 
 

7.  Family status 

 Unmarried 

 Married 

 Other  
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8.  How many children do you have? 

 I do not have children 

 1 child 

 2 children 

 3 children 

 Other  

 

9.  How often do you go on vacation? 

 Once a year 

 Twice a year 

 More than 2 twice a year 

 Once in 2 years 

 Other  

 

10. What is your favorite time of year to take a vacation? 

 spring 

 summer 

 autumn 

 winter 

 

11. Where do you prefer to live during your holidays (mention up to 3 options) 

 Hotel 

 hostel 

 Holiday home 

 Resort 

 Guest house 

 Camp 

 Residential house 

 tent settlement 

 Other  

 

12. What kind of holidays do you prefer (mention up to 5 options)   

 Visiting historical sites 

 Visiting churches, chapels and other sanctuaries 

 Sports rest 

 Visiting natural reserves and reserves 

 rest in a quiet rural area 

 Rest in the nature 

 Beach vacation 

 Adventure rest 

 Participation in ethnographic holidays and festivals 

 Other  

 

13. Do you like rural vacations (rest in rural area)? 

 Yes 

 No  

 It is difficult to answer 
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14. If yes, what admires you in rural vacation (mention up to 5 options)  

 Beautiful nature 

 Rural peace 

 Natural food 

 Clean air and water 

 Participation in agricultural activities 

 Church and ethnographic ceremonies 

 Field walks, mountaineering 

 Collecting wild fruits and vegetables 

 Other  
 

15. What conditions do you prefer for rural rest (mention up to 5 options)  

 Comfortable and clean accommodation 

 Mobile and Internet access 

 Ease of communicating with local people in a foreign language   

 Opportunity to participate in agricultural activities 

 Opportunity to care for farm animals 

 Opportunity to visit historical, architectural and natural monuments 

 Opportunity to participate in ethnographic rituals and celebrations 

 Opportunity to make national dishes at home 

 Opportunity to do fishing 

 Other  
 

16.Have you ever been to Armenia? 

 Yes 

 no 
 

17. What type of tourism would you prefer if you visit Armenia? 
 Historical and cultural 
 Adventure 
 Spa- Resort 
 Agritourism 
 Ecotourism 
 Educational tourism 
 other 

 

18. Would you like to relax in Armenian rural areas? 

 Yes 

 No 

 It is difficult to answer 
 

19. How many days would you prefer to spend your vacation in a rural area? 

 Up to 7 days  

 7-14 days 

 15-22 days 

 23-30 days 

 Other  
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20. Which of the following actions would you like to take part in during the Armenian 

agritours (mention up to 10 options)? 

 horseback riding 

 Tractor ride, 

 sleigh ride, 

 carriage ride 

 snowmobile ride 

 Harvesting different fruits 

 Collection of mushrooms, berries, vegetables 

 Agricultural works 

 Tree planting 

 fruit, grape picking and wine making 

 Beekeeping 

 Hunting 

 Fishing 

 embroidery, carpet weaving 

 Craftsmanship, for example, pottery, blacksmithing, etc. 

 Collecting medicinal plants and making herbal medicines  

 Collecting  field flower 

 Making souvenirs 

 Grass haying 

 Livestock activities 

 Cow and sheep milking 

 Sheep shearing 

 Baking lavash and bread 

 Cheese making 

 Preparation of various national dishes 

 Training on farming  

 other 

 

21. With whom would you prefer to participate in agritours? 

 Alone 

 With my family 

 With my friends 

 Other  

 

22. How much money would you pay for each person daily in case of a rural vacation in 

Armenia? (B&B)  

 Up to $ 10 

 $ 11-$ 20 

 $ 21-$ 30 

 $ 31-$ 40 

 other  
 

23. What suggestions do you have regarding the organization and development of 

agritourism in Armenia?------------------------- 
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95 Voskanyan A, Rural tourism, teaching-methodical manual, Gasprint, Yerevan, 2015, p. 8. 
96 In the same place, p. 9. 
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ASSESSMENT OF AGROTOURISM DEVELOPMENT  

OPPORTUNITIES IN THE REGIONS OF THE RA  
(BASED ON THE EXAMPLE OF LORI AND TAVUSH REGIONS) 
DOI: 10.52174/978-9939-61-219-5 

 

The roots of majority of the current urban population are in the villages, so it is a 

natural desire to sometimes get away from the tense and noisy  atmosphere of the city, visit 

villages with beautiful nature, enjoy rural tranquility and natural food. For this purpose, 

the process of rural or agrotourism development was initiated which has important 

aesthetic, cognitive, social and economic significance. 

At present, there is no general definition of rural tourism, but it is accepted in the 

professional literature that rural tourism (agrotourism) is a journey of citizens from their 

permanent residence to rural areas, where they settle temporarily in hotels, guesthouses 

and in the houses of rural people97. 

Armenia has favorable conditions for the development of tourism: mountainous 

terrain, beautiful nature, clean air, historical and cultural monuments, national cuisine, 

hospitality traditions, resort resources, etc. However, the potential for agrotourism 

                                                 
97 Ulanov D. A., Tourism in rural areas: experience, problems, prospects; Young scientist. 2013, No. 6 (53), 

pp. 455-459. 
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development is still underused. The latter, on the other hand, is essential for the sustainable 

development of rural areas and the increase of alternative employment and income of the 

rural population. The development of agrotourism is also a stimulus for the social 

development of villages, the regulation of the outflow of the rural population, and the raise 

of the educational and cultural level. 

The aim of the research is to develop strategic steps for the sustainable development 

of agrotourism based on the analysis of the existing problems and development potential of 

Lori-Tavush regions of the Republic of Armenia. 
In order to achieve this goal, the following issues have been raised: 

1.  To study the essence of agrotourism, the international experience of development; 

to discover the possibilities of its implementation in the regions of the Republic of 

Armenia; 

2.  To study the general socio-economic situation in Lori and Tavush regions of the 

Republic of Armenia, to assess the opportunities and the problems for the 

development of agrotourism;  

3.  To define the main tourism clusters in Lori and Tavush regions of the Republic of 

Armenia, to develop an effective marketing toolkit; 

4.  To identify the possible consequences of the development of agrotourism on the 

improvement of life quality of the population of Lori and Tavush regions of the 

Republic of Armenia; 

5.  To develop more attractive tourism programs by combining agrotourism with 

other types of tourism - eco, historical, cultural, adventure, gastronomic, festival, 

etc. 

6.  To develop practical proposals for the sustainable development of agrotourism in 

Lori and Tavush regions of the Republic of Armenia. 
Lori and Tavush regions of the RA with their beautiful nature, forested mountains 

and deep canyons, healthy air and healing waters, historical and architectural monuments, 

traditional life and ethnic diversity of the population, are of special interest for the 

development of cultural, religious and health-resort, urban, agro, eco, sports and extreme, 

festival, gastronomic tourism. The development of agrotourism is of special importance for 

the revitalization of life in rural areas, the development of profitable entrepreneurship with 

relatively small investments, and the fuller use of the tourism resources of the regions. 

In the first chapter of the research "The essence of agrotourism and experience of 

international development" an attempt was made to define "agrotourism" through the 

analysis of legal field and academic literature related to the sphere, to define the most 

acceptable terms of "rural tourism" and "agrotourism" by combining different 

interpretations. Thus, according to the definition of the European Commission "rural 

tourism is the activity of citizens traveling for up to one year in a row for recreation, 

business and other purposes (the main purpose of travel is not paid work at the place of 

arrival) 98". Rural tourism consists of a number of types of recreation: agrotourism, 

community eco-tourism, ethno-tourism, sports tourism, gastronomic tourism, direct 

hospitality in rural areas99. 

                                                 
98 - .  8. 
99   9. 
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Rural tourism includes the tourist's participation in a number of agricultural activities, 

in particular haymaking, animal care, beekeeping, carpet weaving, handicrafts, harvesting, 

wine making, cooking national dishes, baking bread, making cheese, hunting, fishing, horse 

riding, visit to historical and cultural places, etc. 

Rural tourism may play an important role in the development of rural communities, 

ensuring employment, reducing emigration, developing infrastructure, preserving the 

environment and historical and cultural values in case of its effective organization in terms 

of economic, environmental, cultural and household conditions. 
International experience was analyzed to organize agrotourism services at a modern 

level. The experience of tourism associations, which support start-ups by publishing  

guidelines, conducting staff training, is especially important for the Republic of Armenia. 

The second chapter of the research "Analysis of the current state of agrotourism in 

Lori and Tavush regions of the Republic of Armenia" presents the economic situation of the 

mentioned regions and the main tourism resources. The "Research Institute of Spa and 

Physical Medicine" CJSC of the Ministry of Health of the Republic of Armenia has analyzed 

10 resort zones in Armenia, 3 of which are located in the above-mentioned regions. 

Dilijan National Park is located in Tavush region, also 8 out of 27 state sanctuaries of 

the Republic, as well as many historical and natural monuments. In 2018, the number of 

eco-tourists in specially protected areas was 412,792 people,  about 90% of whom are 

visitors to Sevan and Dilijan. In 2019, that number reached 439,616 people, and the income 

received was about 23.9 billion drams. 

There are favorable conditions for the development of sports and adventure tourism 

in Lori and Tavush regions. In particular, the road from the area of Dilijan Parz Lake to the 

road to Goshavank is suitable for trekking tourism, in Yenokavan village "Yell Extreme 

Park" zipline is for extreme sport, and in Tumanyan community of Lori region there are 

good conditions for rafting on Debed river. 

Vanadzor can be a great place for sports tourism, which will be facilitated by the 

creation of a tourist-skiing complex by Canadians on the northern slopes of the Pambak 

mountain range, which will include a ropeway with seats with the necessary infrastructure 

(hotels, restaurants, parking lots, etc). The height of Mount Maymekh is 3081 m. The 

Maimekh Ropeway consists of 4 lanes, known for its steep slopes, which will be suitable for 

extreme skiing. The total cost of the project is about 4.7 billion drams. 

Mountaineering tours can be organized in Lori region: Lalvar, Dzitanits, Achkasar, 

Bazumtar, Tejh, Vulkan mountains. Hiking and cycling tours can also be arranged. 

These regions have delicious old Armenian traditional dishes, on the basis of which 

gastronomic tours can be organized. 

Educational tourism can also be developed in Tavush, thanks to UWC Dilijan College, 

opened in October 2014 in Dilijan, which is the first international school in the post-Soviet 

region of the United Colleges of the World (UWC) educational network. 

In recent years, a number of festivals have been organized in Lori and Tavush regions, 

contributing to the development of festival tourism. However, especially agrotourism has 

great potential for development. Moreover, other types of tourism and their resource 

potential will contribute to the development of agrotourism. 

The main results expected from the development of agrotourism are: 
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 Socio-psychological (acquisition of new skills, experience, foreign language 

teaching, mastery of entrepreneurial skills, revitalization of rural life, opportunity 

for new acquaintances and establishing connections, expansion of worldview, 

acquisition of new knowledge, preservation of rural traditions and culture, 

restoration of health due to natural food, fresh air, etc), 

 Economic (provision of rural employment, reduction of unemployment, 

consumption of agricultural products, development of rural crafts, expansion of 

hotel facilities, provision of additional income, development of agriculture, 

activation of socio-economic life, etc.) 

 Spatial and environmental (nature protection, development of water supply, 

sewerage systems, roads, public transport, leisure facilities and other local 

infrastructure, ensuring the aesthetic value of rural houses, streets and other 

public areas, use of old, demolished buildings that can promote preservation of 

rural cultural heritage, prevention of emigration from rural areas, etc.) 
The analyses in the third chapter "Agrotourism opportunities and development 

perspectives in Lori and Tavush regions of the RA" (using quantitative-qualitative methods: 

surveys, interviews among inbound and domestic tourists, village heads, hosts, observations 

in regions, application of statistical analysis methods, SWOT analysis, clustering, etc.) show 

that there are great opportunities for the development of agrotourism in Lori and Tavush 

regions. 

A number of main directions have been considered for the development of 

agrotourism to solve the identified problems. 
 Develop an agrotourism product based on the available tourism resources of the 

regions by organizing various agrotourism activities, including historical-cultural, 

adventure, sports and other components, taking into account the capabilities of 

rural communities. Moreover, the research presents proposals for new tourist 

routes, which can be an alternative to the existing routes. In addition, several 

clusters have been proposed in the work, which territorially assess the tourism-

recreational potential and are the basis for the systematic development of 

agrotourism. 

 Improving the legislative framework of the sector, elaborating strategic programs 

for the development of rural tourism in the Republic of Armenia and separate 

tourism development programs in the regions, which will analyze the tourism 

resources of the regions, the current situation, development issues, which will be 

an essential basis for development steps. 

 Statistical recording is very incomplete, regional administrations do not have clear 

data on the number and other parameters of tourists. Of course, the improvement 

of statistics will allow to clearly understand the number of incoming tourists by 

gender, preferences, based on which the marketing strategy will be more targeted. 

 The number of hotels and catering facilities in the regions is very low. It is 

important to attract private investments, various international grants, due to 

which the tourism infrastructure will be developed. 

 Measures of state support for the development of agrotourism in the regions are 

proposed, in particular, provision of soft loans, subsidies for the development of 
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infrastructures, for the construction of guest houses, for the organization of the 

recreation, sports and cultural events. 

 The development of tourism in rural areas is largely due to the professional 

knowledge of the villagers on how to receive and serve guests properly. At 

present, the lack of it is obvious, so modern ways of organizing training and 

counseling are offered. 

 Development of marketing institutional system and effective implementation of 

functions. After processing the necessary offers and routes, it is important to 

ensure its realization through various marketing activities, using social media 

advertising, influencer marketing with the involvement of famous people, etc. It is 

also necessary to develop a tourism brand for each region, which will reflect the 

main tourist attractions of the region, will best position the region in the tourism 

market. It is also necessary to present agrotourism routes and services by regions 

separately on the official tourism website of the Republic of Armenia and on social 

platforms. In order to increase the effectiveness of the marketing strategy, it is 

important to conduct research among potential tourists, segmentation of tourism 

markets, which will allow selecting target markets, applying appropriate steps for 

each market according to the elements of the marketing mix. A number of 

suggestions for improving marketing activities were made in the work, and 

versions of appropriate brands were developed for Lori and Tavush regions. 
In the research, priority was given to the solution of the following problems: 
1. There is little tourist information in the regions, so it is important to increase the 

number of tourist information offices, prepare relevant booklets and maps. 

2. Tourism should contribute to the implementation of aspects of sustainable 

development, so it is an important step to address environmental issues, as well as 

the preservation of cultural values, their inclusion in tourism. The creation of 

tourism infrastructure will contribute to the increase of employment, decrease of 

poverty and emigration. 

3. One of the obstacles to the development of agrotourism in the regions is the poor 

condition of the roads, especially the rural roads, besides, not all villages have a 

transport route with the capital Yerevan. Although tourists mainly visit by the 

tours of tourism agencies, the poor condition of the roads hinders the 

development of rural tourism, as well as the inclusion of all communities in tourist 

routes. 

4. One of the obstacles to the development of tourism in the regions is the lack of 

information boards on the roads, so it is very important to add information boards 

on the roads, through which people will easily and quickly find their way to 

tourist places. 

5. The development of tourism, of course, will contribute to the increase of income in 

the regions, to the increase of the level of employment. In this regard, it is possible 

to carry out various research programs in the regions, which will allow identifying 

the opportunities and problems presented by the villagers in the rural 

communities and existing problems. Our research shows that there are many 

people in rural communities who are ready to host tourists in their homes, offer 

various agrotourism events, excursions to historical and cultural sites. However, 
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there are problems with attracting the necessary investments. In addition, 

informational training courses are needed on foreign languages, information 

technologies, guest service, business management, tourist reception, and on other 

topics. Courses can be organized in cooperation with regional administrations and 

universities. It is also possible to organize experience exchange courses, when the 

businessman, the host, who already has experience in the field, can share his 

experience with others. Another problem is the lack of cooperation with travel 

agencies, which will bring tourists to the community, and the hosts will organize 

various tourism events. 

6. The experience of different countries shows that public associations are essential 

for the development of agrotourism. Therefore, it is necessary to create 

agrotourism associations representing the interests of farmers or other agrotourism 

entities, associations, which will contribute to the implementation of agrotourism 

development programs, educational, marketing functions. 

Thus, the solution of the above-mentioned problems will allow developing 

agrotourism and different types of tourism in Lori and Tavush regions, based on the 

existing resource potential. 
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