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Introduction

The given article aims at revealing the phenomenon of antonymy in
General and Business English and interpreting the opposition of meanings be-
tween them. The perception of the opposite meanings will contribute to the
formation of more profound knowledge of the language in the aspects men-
tioned and will enable the learner avoid using ambiguous or confusing terms.
As a result, the interaction between the language and the special subject will
strengthen and the learner will acquire the needed and desirable knowledge of
the language and special subject.

The Purpose of Learning Antonyms for Business Students

The idea to study the role of antonyms occured after one of my recent
articles devoted to synonymy as the opposite linguistic phenomenon. The pur-
pose of making the knowledge of antonyms and synonyms the focus of discus-
sion is obvious as the awareness of this part of linguistics plays a significant
role in enhancing the vocabulary of the language learned.

Therefore, | am deeply convinced that this aspect deserves more atten-
tion and the analysis of it should be presented on a comprehensive rather than
fragmentary basis.

As we know synonymy studies words similar in meaning or sense while
antonymy shows a relationship between words which are oppoite in meaning.

We strongly believe that the process of learning more about synonymy
and antonymy should find practical application by surfing synonymy and them
antonymy pairs paying special attention on terminology of the material studied,
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then further introducing them in different contextual formats, finding new
ones from related sources and finally strengthening all of them by exercising.

Business students are perceived to be especially interested in this kind
of work because the work with synonyms and antonyms, in special terms, in
particular, is considered to be the basis for professional language develop-
ment, therefore, the learner will acquire not only higher level of terminology
knowledge, but will strengthen the connection between language and scientific
discipline and, as a result, the learner will benefit from the acquired know-
ledge of both subjects.

Revealing opposite terms is, indeed, conceived meaningful since not
primitive words like “day and night”, or “black and white”are opposed but
economic notions and concepts overall are considered in real time.

It is worth mentioning that a large amount of synonyms and antonyms in
English language is due to the polysemantic nature of words which means that
words can have multiple meanings.

Antonyms, in general, fall into three types, namely, gradable, com-
plementary and relational, but also can be recognized by structure and origin.

Antonyms which are classified by degrees of opposition are called grad-
able antonyms; examples are “wide and narrow”, “old and young”, “beauti-
ful and ugly”, “tall and short’, “hot and cold’. In each of these pairs the op-
position is not absolute. There are degrees of beauty, width, age and height.
To say that “the water is not hot’ doesn’t mean that “it is cold’, it can be
warm, cool, etc. To say that “the road is not wide” doesn’t mean “it is narrow”
and “she is not beautiful”, does not mean “she is ugly” and vice versa.

Also, the definition of wide, old and tall varies according to the refe-
rent.! For instance, a”tall man “is shorter than a “tall building” or a “wide
street is” narrower than a “wide canal’.

Gradable antonyms normally have one item that can be more widely
used?. We can say that someone is 3 years “old” or 60 years “old”, without
meaning that they are “old”, but we can refer to them as “young”, if they are
really young or cosidered to be so. In this case, “young” is less frequently used
than “old”.

' Finch 2005, 144.
2 Finch 2005, 144.
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Examples of gradable antonyms are often found not only in General
English. Business English is characterised by an abundance of synonymy and
antonymy pairs in terminology units which have precise meanings much like
phraseological units or idioms. Cosider some of them:

Inflation and deflation are antonymy pairs which are absolute in mean-
ing. As economic phenomena there is inflation or not, there can be deflation or
cannot. The concepts of privatization and nationalization are also not gradable,
for example, the phenomenon of privatization may exist or not, the object can-
not be privatized to a certain degree, or depending on economic system and
government policy, the objects or major infrastructure can be either nationa-
lized or not. Another example refers to the notions of macroeconomics and
microeconomics. These notions also have an opposing meaning, and the oppo-
sition is again absolute, there is no in-between position; each of them studies
a particular field of economy; macroeconomics studies a big picture of econo-
my, microeconomics focuses on smaller, separate units of economy.

Another important idea in economics is the idea of goods. Goods are
largely divided into tangible and intangible ones. They are directly opposed, or
absolute because tangible goods necessarily have material substance, and
intangible ones are not material.

Although the notion of a good is broad, it is divided into 2 major classes:
consumer goods and producer goods depending on the purpose, i.e. whether
used only by final consumers or used in industry for the production of con-
sumer goods. Within the category of consumer goods we can still see other oppos-
ing notions: white and brown goods, hard and soft goods®. All of them are in
direct opposition since there is no degree of being white or brown, hard or soft.

In the BCG (Boston Cobsulting Group) matrix all products are divided
into 4 types relating to 4 stages of PLC (product life cycle). Stars and dogs*
have opposing meanings as stars refer to high market growth, high market
share goods and dogs are products with low market share and low market
growth. Still, we consider them to be gradable as there are other types of
goods or services in between: cash cows with a high relative market share but
little market growth, and problem children not yet established or slow-growing

3 Cambridge 2009, 32.
# Cambridge 2009, 34.
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businesses. So, we see that the products vary at different stages of their life-
cycle, therefore, are gradable according to BCG matrix.

Costs are among the most frequently used terms in business and eco-
nomics. Students frequently come across fixed and variable costs, direct and
indirect costs. Both meanings of these terms are absolute. Fixed and variable
costs exist side by side having precise meanings which are directly opposite.
Thus, fixed costs never change while variable costs do change depending on
the volume of production.

Speaking of direct and indirect costs it is clear to understand that direct
costs are directly connected with the production costs. In case of indirect costs
no direct connection with the production process exists.

In accounting, among the most widely used terms that students come
across are assets and liabilities. They are also absolute in meaning as assets
stand for everything the company owns and liabilities are all that the company
Oowes.

Let’s look at an example from international trade. Countries usually have
an active (favorable) or passive (unfavorable) balance of trade, depending on
whether exports exceed imports or vice versa. Since there is no other interim
meaning between them they are again absolute.

In fact, the examples are numerous and it is not possible to consider all
of them. In this stage let’s limit the interpretation of antonyms and simply dis-
play some more pairs of business glossary: gross (profit) — net (profit), lend
(money) - borrow (money), public (company) — private (company), authentic
(jewellery, document) - fake, false, forged, fabricated (jewellery, document),
perpetual (inventory method) - periodic (inventory method)®, buzz marketing -
word-of-mouth marketing, wholesaler - retailer, boom -recession, etc.

All the above mentioned examples are absolute antonyms and all of
them are root antonyms which means they originated from different roots of
the word.

There is a large group of antonyms which have the same root but differ-
ent affixes and are called derivative antonyms. Examples are patient — impa-
tient, possible - impossible, proper — improper, reasonable - unreasonable,
flexible - inflexible, and such business and economic terms as comparative

5 Eisen 2013, 140.
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advantage - comparative disadvantage, favourable balance of trade — unfa-
vorable balance of trade, outflow — inflow, centralization — decentralization,
marketing — demarketing, progression — digression, nationalization — denatio-
nalization, direct marketing — indirect marketing, capitalization - decapitaliza-
tion, balance-sheet accounting — off-balance-sheet accounting®, realized gains
- unrealized gains, national market — international market, sufficient resources
— insufficient resources, appreciation of value - depreciation of value, branded
product — unbranded product, indoor advertising — outdoor advertising, in-
home training - out-of-home training, leading figures — misleading figures,
interpretation (of terms) — misinterpretation, realistic goals — unrealistic goals,
profit-making — non-profit making (organization), manage (a company, econ-
omy) - mismanage an (economy, company), balance the economy - unbal-
ance the economy, tangible assets — intangible assets, monopolise — demono-
polise, appear - disappear, statement — misstatement,commercial - noncom-
mercial...etc.

Although the list of derivative antonyms may be endlessly prolonged, it
has to be limited by the above-mentioned ones since we are convinced that
they evidence of derivative antonyms to be the largest group of antonyms in
Business English in comparison with other types.

Considering the structural classification in addition to root and derivative
antonyms it is reasonable to include those which are simple and compound by
structure. Here are some of the examples of simple antonyms:

good and bad, clever and stupid, boring - exciting, clean — dirty, loose - tight,
fiance - fiancee, produce - consume, goods — services, public — private, buy - sell,
relative — absolute, profit — loss, debit — credit, rise - fall, flexible — rigid, etc.

Saying compound, we mean antonyms which are made up of two roots
or words. They are, indeed, not many in number in Business English but
sometimes we can come across them.

Introvert — extrovert, interdependent — independent, in-home training -
out-of-home training, gilt-edged stocks - junk stocks, short-sighted marketing
strategy (marketing myopia) — long (far) - sighted (marketing strategy), ad-
versely-related (demand) - directly-related (demand), monolingual — multilingual,
multilateral treaty — unilateral treaty, moneylender — moneyborrower, peace-

6 Frendo 2016, 11.
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maker — warmaker, polygamy — monogamy, wartime — peacetime, tailor-made
marketing — mass marketing, multicolor design — monocolor design, open-end
questions — closed-end questions, point-of- sale, point-of-purchase, profit-seeking
company — nonprofit-seeking company, down payment — full payment etc.

Complementary antonyms’ are different from gradable in that the op-
position between the terms is absolute. Unlike gradable items there are no de-
grees in between. In such examples as Alive and dead, married and single,
male and female, switch on and switch off, online — offline, trainer — trainee,
asleep - awake, inclusive — exclusive, single ticket — double ticket, perpetual
(inventory control) - periodic (inventory control), positive (auditor’s report) —
negative (auditor’s report), indoor (advertising) — outdoor (advertising), out-of-
date (technologies) — up-to-date (technologies), we see that all of them have
either/or relationship. To say someone is not alive means he/she is dead, or to
say that the ticket is not single means it is double and vice versa. It is not rare
to find colloquial examples of grading, for enstance, he is very much alive, or
she is quite sick.

Relational antonyms are also different from gradable ones in that they
are not influenced by degrees of opposition. However, unlike complementary
antonyms they are not either/or in character; we could say, for example, that
the husband is opposite to wife, but to be a wife does not mean that you are
her husband. Similar pairs are son and daughter, brother and sister, bride and
bridegroom, fiance - fiancee, above and below, front and back, hello and
goodbye, lend and borrow, student — teacher, aunt and uncle. Relational anto-
nyms exhibit reversability. This is a logical relationship, and these antonyms
cannot exist without the other, which allows to say that if you are my bride then
| am your bridegroom, and if | am above you then you are below me. Similarly,
in Business English we can come across the following examples; if this media is
not positive then it is adverse, or if the company is not customer-oriented it
must be business-oriented. If you say how you dare say so, it,s not me who is a
debtor, it is logically assumed that you are not a debtor, but a creditor etc...,
or if we say today’s education is more student-centered in contrast to the
1990-2000s, it becomes obvious that the education at the end of the 20" cen-
tury was more teacher-centered. Other examples, such as buy and sell, profit

7 Finch 2005, 144.
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and loss, debit and credit, work - relax, precede - follow, export and import
are also logically connected to each other.

The examples prove that all the antonyms of the last paragraph are mu-
tually dependent and the existence of one presupposes the other.

In conclusion, the students learning synonyms and antonyms in Business
terms will significantly enhance the the language wordstock which is the major
achievement to mastering it. In addition, the analysis done on the basis of the
interpreted terms clearly shows that the overwhelming majority of all antonyms
in Business vocabulary, being precise in nature, belong to the absolute form of
antonyms and in terms of origin the prevailing antonymy pairs are derivative ones.
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dwutwghwmwywu hwpnww ghwnbhputip, nph 2unphhy £ punujuynd £ ni-
unuwnnnh wotuwnphpulwnuip:

Pwuwih pwnbp' hwlywuhonyenit, wunhdwuwlwu hwywuhoubip, thnfu-
(nwgunn hwywuhgutip, wqquyhg hwlwuhoubp, wpdwwnwywu hwywuhubp,
wdwugjw| hwlwuhoubin, pwnwnpjw| hwywuhubp:

POJIb U 3HAYUMOCTb AHTOHUMWUMN B JENIOBOM AHITIMIACKOM
PysaHHa XocTukaH

Pesiome

AHTOHMMMA B OOLLIEM W AENOBOM aHrMIACKOM MOACHAET NOTUKY MpOTH-
BOTMOMOMHbIX 3Ha4YeHWi, cnocobcTByA chopmMnpoBaHuto bonee rnyboKknx 3HaHWi
B aHIMIICKOM A3blke. B TO e BpemA aHTOHWMbI JatoT BO3MOMHOCTb M3bemaTb
ynoTpebneHns BYCMbICIEHHBIX W WCKaMKarOLLMX CMbICT BbICKa3bIBaHWA CIOB.

Mcnonb3oBaHne aHTOHMMMYHBIX Map CrnocobCTBYyeT fyyLlemy YCBOEHWIO
cneuyanbHON AUCLMMIIMHDI, A3bIKOBbIX PEANIA 1 PaCLLMPEHUIO KPYro3opa B LIENOM.

KnioyeBble cnoBa — aHTOHVMMUA, pa3HOYPOBHEBbIE aHTOHWMbI, B3aUMO-
AOMONHAIOLLME aHTOHWMbI, (PENALVOHHbIE) POACTBEHHbIE aHTOHUMbI, KOPHE-
Bbl€ aHTOHUMbI, AepPUBaTUBHbIE aHTOHWUMbI, CIOMHbIE @HTOHVMBbI.
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Abstract

Antonymy in both General and Business English interprets the logic of items
having opposite meanings and assists in the formation of more profound know-
ledge of the language enabling to escape ambiguous and misleading words. As a
result, students benefit from the interaction of the language and the special subject
which strengthens the acquisition of both disciplines and contributes to the en-
hancement of the learner’s general worldview.

Key words — antonymy, gradable antonyms, complementary antonyms, re-
lational antonyms, root antonyms, derivative antonyms, compound antonyms.



