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ISSUES ON ATTRACTING INVESTMENTS INTO THE REPUBLIC OF ARMENIA 

ELIZAVETA SARGIS MARGARYAN 
Ph.D. Student, Public Administration Academy, Republic of Armenia 

Abstract 

In any nation investment friendly or unfriendly environment could be created. Therefore, one of the directions of 
the activities of the governments of some nations (especially classified as a second group) is making investment and 
business climate more attractive, or in other words removing barriers to attracting investments. Attracting investments is 
very crucial; to the Republic of Armenia, since the decline in interments has been reported over the period of last couple 
of years. The author identifies those impediments and barriers that the investment environment in the Republic of 
Armenia faces and states approaches to making the investment climate more attractive.     

Keywords: Investments, economic growth, employment, investment climate, investment barriers, entrepreneurial risk, economic 
policy 


